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APPRAISAL  REJECTED. 

SURROGATE  COHALAN  DE* 
CLARES  PUUTZER  ESTATE 
GROSSLY  UNDERVALUED. 

Cite*  Newspaper  Figures  to  Show 
That  Estimates  of  Testator’s  Inter¬ 
est  in  the  World  and  Post-Dispatch 
Are  Inconsistent  with  the  Earn¬ 
ings — Surrogate’s  Comments  on 

Mr.  Stone’s  Testimony. 

Surrogate  John  P.  Cohalan,  of  New  ; 
York,  rejected  on  Monday  the  transfer  : 
tax  report  submitted  to  him  by  Ap- : 
praiser  Joseph  I.  Berry  on  the  estate 
of  Joseph  Pulitzer,  declaring  that  se¬ 
curities  held  by  the  estate  had  “been 
grossly  undervalued,  possibly  to  the  ex¬ 
tent  of  many  millions  of  dollars.”  He 
also  admonished  the  attorney  for  the ! 
State  Comptroller  to  take  steps  to  pro- ; 
tect  the  State’s  interests  in  the  new 
hearings. 

.Appraiser  Berry  estimated  the  value 
of  the  estate  at  $18,525,116.  He  esti¬ 
mated  Mr.  Pulitzer’s  interest  in  the 
Press  Publishing  Co.,  owner  of  the  New 
York  World  and  Evening  World,  at  j 
^,016,455  and  his  interest  in  the  Pu- ! 
litzer  Publishing  Co.  of  St.  Louis,  pub- 
lis'hing  the  Post-Dispatch,  at  $1,115,717. 

HOW  THE  SURROGATE  FIGURES. 

The  Surrogate  fibred  that  on  a  5  per 
cent,  basis  of  earning  power  the  hold¬ 
ings  of  the  Pulitzer  estate  in  the  Press 
Publishing  Co.  should  appraise  upward 
of  $11,0W)000,  instead  of  $3,016,455, 
while  the  holdings  of  the  estate  in  the 
Pulitzer  Publi^ing  Co.  on  the  same 
basis  of  earning  power  should  be  up¬ 
ward  of  $8,000,000,  instead  of  $1,115,717. 
This  would  make  the  estate’s  interest 
in  the  three  newspapers  over  $19,000,- 
000,  instead  of  $4,139,172. 

Surrogate  Cohalan  said  that  the  affi¬ 
davit  of  N.  H.  Botsford,  auditor  of  the 
Press  Publishing  Co.,  in  the  appraisal 
proceeding  put  the  net  profits  for  the 
company  tor  the  four  years  ending  1911 
at  $2,251,321.  From  this  net  total  there 
was  deducted  $105,000,  alleged  to  have 
been  paid  as  bonuses  to  employes  of  the 
newspapers.  The  Surrogate  maintained 
that  it  was  not  shown  whether  these 
bonuses  were  gifts  or  contractural  obli¬ 
gations.  Assuming  the  bonuses  to  have 
been  voluntary  contributions  to  the  em¬ 
ployes,  “in  my  opinion  they  liave  been 
erroneously  deducted.” 

AS  TO  THE  NET  PROFITS. 

Accordingly,  the  Surrogate  argues 
the  net  profits  should  have  been  fixed  at 
$2,251,321,  instead  of  $2,146,321,  which 
would  make  the  average  net  profit  for 
each  of  the  four  years  preceding  the 
death  of  Mr.  Pulitzer  $562,830,  instead 
of  $536,580  as  reported  by  ..\ppraiser 
Berry. 

The  shares  in  the  .Associated  Press 
held  by  each  newspaper  were  appraised 
at  their  face  value  of  $1,000  a  share, 
but  the  Surrogate  points  out  that  the 
only  testimony  as  to  their  value  was 
given  by  Mdville  E.  Stone,  general 
manager  of  the  Associated  Press.  The 
Surrogate  believes  that  a  newspaper’s 
membership  in  the  Associated  Press  is 
worth  more  than  $1,000. 

TOTAL  RETURN  ON  HOLDINGS. 

The  Surrogate  estimates  that  the  in¬ 
dicated  return  on  the  holdings  of  the 
estate  of  Joseph  Pulitzer  in  the  Press 
Publishing  Co.  for  the  four  years  prior 
to  his  death  was  almost  19  per  cent,  on 
$3,016,455,  the  appraised  value  of  the 
stock,  and  37 'per  cent,  on  the  stock  in 
the  Post- Dispatch,  appraised  at  $1,116,- 
717. 

commenting  on  certain  testimony  by 
Mr.  Stone  the  Surrogate  said  it  was 
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contended  that  the  death  of  Joseph 
Pulitzer  had  greatly  reduced  the  earn¬ 
ing  capacity  of  the  World.  If  this  was 
so  the  earnings  would  show  it,  but  no 
proof  had  been  submitted. 

Surrogate  Cohalan  signed  a  formal 
order  on  Thursday,  remitting  the  re¬ 
port  and  papers  to  Mr.  Berry  and  dj- 
recting  him  “to  take  further  and  addi¬ 
tional  testimony  in  accordance  with  my 
memorandum.” 


and  $12  000,000  in  stock,  all  but  $1,000 
of  which  was  issued  to  Jean  Wolken- 
stein. 

It  was  also  alleged  that  the  defend¬ 
ants  knew  that  the  stock  was  “practical¬ 
ly  worthless,”  and  that  they  represented 
that  the  stock  was  “fully  paid  and  non¬ 
assessable”  when  they  knew  this  was 
not  true. 

The  court  holds  that  the  comi^aint 
sufficiently  states  a  cause  of  action. 


HERMAN  SUTER. 

NEW  GENERAL  MANAGER  OF  PHILADEI.PH  lA  TIMES. 


VILLARD  MUST  STAND  SUIT. 

Court  Holds  Diroctors  Responsible 
for  False  Statements. 

The  -Appellate  Division  of  New  York,  | 
on  Monday,  sent  to  trial  the  suit  of  Her-  | 
man  Van  Slochem  against  Harold  G. 
Villard.  one  of  the  trustees  of  the  New 
A'ork  Evening  Post  Company  and  bro¬ 
ther  of  Oswald  G.  Villard,  editor  of  the 
Post.  In  its  decision  the  court  held  that  i 
directors  of  corporations  should  be  held 
“to  a  strict  accountability  for  false  state-  j 

■  ments  made  for  the  purpose  of  inducing  i 
I  the  public  to  purchase  stocks  at  much  i 

more  than  their  real  value.”  i 

Van  Slochem  sued  Villard  and  other , 
directors  of  the  British  Columbia  Rail-  ^ 
way  ard  Development  Co.,  alleging  that  I 

■  the  defendants  “entered  into  a  conspir- 
^  acy  to  rob  the  public”  by  starting  in 

business  with  a  cash  capital  of  $1,000 


Baltimore  Journal  Appears  Again. 

Judge  Stump,  in  the  Baltimore  Cir¬ 
cuit  Court,  issued  an  order  last  week  at 
the  request  of  the  receivers  recently  ap¬ 
pointed  tor  the  Baltimore  Journal  Pub¬ 
lishing  Co.,  continuing  the  publication  of 
the  Journal  and  Sunday  Post,  two  Ger¬ 
man  papers  of  that  city.  The  receivers 
submitted  the  fact  that  both  papers  are 
now  on  a  paying  basis.  It  is  believed 
that  they  will  soon  regain  prestige. 

The  Iowa  Paper  Co.  is  Bankrupt. 

The  Iowa  Paper  Co..  Waterloo,  is  in 
the  hands  of  a  creditors’  committee, 
having  voluntarily  gone  into  bankruptcy. 
The  stock  invoices  about  $21,000;  there 
is  about  $10,000  worth  of  book  accounts, 
some  of  them  worthless.  The  indebted¬ 
ness  will  offset  all  of  this.  Lack  of 
capital  and  poor  business  management 
are  said  to  have  caused  the  failure. 


5  Cents  a  Copy 

WANTS  CHICAGO  WORLD 

GEO.  H.  LARKE  BIDS  $10,000  FOR 
THE  GOOD  WILL  AND  CIRCU¬ 
LATION  UST  OF  PAPER. 

General  Manager  of  Boyce  Pnblica- 
j  tions  Is  Principal  in  the  Transae- 

!  tion — Department  of  Justice  to 

I  Probe  Into  Alleged  Manipulations 

of  World’s  Funds — Parker  Re¬ 
ported  to  Have  Sunk  $18,000. 

(Special  Correspondence.) 
i  Chicago,  Dec.  11. — George  H.  Larke, 

1  general  manager  for  the  Boyce  Publica- 
I  tions,  has  bid  $10,000  for  the  good  will 
and  circulation  of  the  Chicago  Evening 
I  World,  which  was  last  week  thrown  in- 
I  to  bankruptcy.  This  bid  was  made  by 
;  Mr.  Larke  for  himself  as  principal  • 
j  party  in  interest  and  three  associates. 

I  When  Vice-President  W.  C.  Abbott. 

I  of  the  Central  Trust  Co.,  receiver  for 
,  the  World,  told  the  court  of  the  offer, 

I  he  could  not  disclose  the  prospective 
;  purchaser’s  name  and  there  was  im- 
!  mediate  objection  by  Seymour*  Sted- 
man,  attorney  for  the  Workers’  Pub- 
;  lishing  Co.,  publishers  of  the  defunct 
i  paper,  and  Henry  S.  Blum,  who  repre- 
1  sents  Fred  C.  Ehman,  a  ^,000  credi- 
•  tor. 

j  Later,  when  it  was  learned  that  Mr. 

I  Larke  had  made  the  bid,  the  atcorneys 
finally  concluded  to  agree  upon  the  sale, 
i  It  is  understood  that  Judge  Landis  will 
!  approve  the  transaction. 

INVESTIGATION  ORDERED. 

Judge  Landis,  it  is  reported,  will 
probe  into  alleged  suspicious  manipula- 
I  tions  of  the  funds  of  the  bankrupt  com- 
‘  pany.  He  has  asked  District  Attorney 
;  Wilkerson  to  put  several  agents  of  the 
;  department  of  justice  on  the  case  to  as- 
:  certain  if  there  were  unlawful  methods 
!  used  in  the  conduct  of  the  business.  The 
books  of  the  company  were  said  to  be 
in  the  possession  of  Fred  Ehman. 

'  Harrison  M.  Parker,  former  adver¬ 
tising  manager  of  the  Tribune  and  son- 
in-law  of  J.  C.  Stubbs  of  the  Southern 
:  Pacific  Railroad,  is  said  to  have  sunk 
$18,000  in  the  Daily  World  enterprise 
■  on  condition  that  he  be  given  control 
i  of  the  property.  Parker  emphatic¬ 
ally  denied  a  rumor  that  he  intended  to 
buy  the  remnants  of  the  property  on 
I  behalf  of  himself  or  a  syndicate  of  cap- 
!  italists.  “I  am  out  -f  it  for  good,”  said 
I  Mr.  Parker,  “an^  my.  experience  will 
I  last  me  a  long  time.  I  feel  that  I  have 
;  been  badly  treated.  It  is  a  total  wreck, 
worth  nothing  to  anyone.”  Mr.  Parker 
denied  that  he  had  lost  money  on  the 
paper. 

MASS  -MEETING  OF  SUPPORTERS. 

The  mass  meeting  of  friends  and  sup¬ 
porters  of  the  suspended  World  last 
Sunday  resulted  in  a  movement  to  so¬ 
licit  a  fund  of  $150,000  to  start  a  new 
•-  i  Socialist  paper  in  Chicago.  About 
it  3,500  persons  were  present  in  the  Second 
'-  Regiment  Armory. 

i-  Financial  management  of  the  pro- 
f  posed  organ  was  withheld  from  the  So- 
-  cialist  party  after  three  hours  of  con- 
s  tention.  A  resolution  left  the  dictation 
e  of  the  paper’s  editorial  policy  to  the 

I  '  Socialist  party,  but  turns  over  financing 

and  management  to  a  board  of  directors 
to  be  elected  from  among  the  sub¬ 
scribers  or  stockholders.  $12,000  was 
[i  pledged  for  the  new  venture. 

>  Taking  of  testimony  in  the  bank- 
r’  ;  Tuptcy  of  tbe  World  was  assigned  by 
e  Judge  Landis  on  Wednesday  to  Referee 
,  Frank  L.  Wean.  Peter  Bulthouse, 

I I  business  manager,  and  William  Whit- 
f  ;  lock,  circulation  manager,  testified  that 
It  the  circulation  books  of  the  company 

had  disappeared  since  Dec.  4. 
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WASHINGTON  TOPICS. 


TELEGRAPHING  PHOTOGRAPHS. 


Benefit  Show  for  CkrUtmM  Fund. 

'An  entertainment  in  aid  of  the  New 
York  American  annual  Christmas  fund 
was  given  by  Frederick  Townsend  Mar¬ 
tin  at  Sherry’s  last  Monday.  There  was 
a  representative  audience  present,  and 
the  program  consisted  of  a  generous  of¬ 
fering  of  songs,  stories  and  scenes  from 
the  latest  plays  rendered  by  a  number 
of  well-known  actors  and  actresses  now 
appearing  in  New  York.  Before  the 
entertainment  Mr.  Martin  gave  a  lunch¬ 
eon,  the  guests  including  Sir  Herbert 
Beerbohm  Tree,  Baron  and  Baroness 
Rosencranz,  Mr.  and  Mrs.  William 
Randolph  Hearst  and  Mme.  Gatti- 
Gasazza. 

Col.  Hester  Gives  Birthday  Dinner. 

Col.  William  Hester,  president  of  the 
Brooklyn  Eagle  Co.,  gave  a  dinner  on 
^Ionday  night  at  the  Plaza  to  celebrate 
his  seventy-seventh  birthday.  He  en¬ 
tered  the  employ  of  the  Eagle  when  but 
seventeen  years  old.  ,\mong  the  guests 


Statesmen  to  Discuss  Bow  Leas  and 

*  T1 

Knock-Knees  at  the  Press  Club— 
Senator  Oliver  Presents  Several 
Petitions — Watkin’s  Scheme  for  com 
Training  Editors — W.  R.  Hearst  to  sum* 
Appear  Before  Clapp  Committee,  y 
C  orrftl'ondfiicc.) 

\\  ASHINGTO.N,  Dec.  12.— Four  states- 
men,  cheered  on  by  partisan  friends  in 
the  National  Press  Club,  debated  here  gj,^.j^ 
Thursday  night  the  moving  question  jj, 
“Resolved,  that  bow-legs  are  a  greater  jj 
menace  to  navigation  than  knock-knees.” 

It  was  a  ludicrous  oratorical  contest, 
and  Referee  John  Hays  Hammond  is 
now  in  executi\e  session  with  himself 
attempting  to  decide  the  winner. 

Two  governors-elect.  Representatives  aik, 
\\  illian  Sulzer,  of  New  York,  and  James 
Cox,  of  Ohio,  and  owner  of  the  Dayton  y 
(O.)  News  and  Springfield  (O.)  News, 
upheld  the  bow-legged  side  of  the  argu-  _Qgj 
ment.  The  negative  was  eloquently  ^  gj 
championed  by  Senator  Boise  Penrose,  ^ 
of  Pennsylvania,  and  Senator  Thomas 
P.  Gore,  of  Oklahoma.  gj^^  ^ 

The  debaters  were  not  selected  be- 
cause  of  marked  predelictions  toward 
either  of  the  physical  misfortune  about  q£ 
which  they  “resolved,”  although  slight 
irregularities  in  the  lines  of  the  pedal 
extremities  qualified  them  to  talk  au¬ 
thoritatively  on  the  subject.  Represen- 
tative  “Bill”  Sulzer  deplored  the  fact 
that  some  persons  have  to  wardle  along  ^ ' 
through  life  with  bow-legs,  insisting  that 
the  knock-kneed  man  could  put  it  all 
over  a  bow-leg  in  covering  ground. 

Senator  Penrose  pointed  out  the 
frightful  waste  of  pants  resulting  from 
the  constant  rubbing  of  knock-knees,  j  PJ^® 
and  Representative  Cox  and  Senator  ^ 
Gore  argued  to  a  standstill  the  difii- 
culties  encompassing  the  navigation  of  V®.*’ 
these  two  classes  of  unfortunates  and  | 
the  embarras-ment  incident  to  the  con-  ^ 
tinual  stare  of  a  straight-legged  pub-  ‘ 
lie.  Everybody  held  his  sides  and  . 
Referee  Hammond  was  the  only  worried 
person  in  the  .National  Press  Club. 

Governor-elect  Cox,  of  Ohio,  owner  J-o" 
of  the  Dayton  News  and  Springfield 
News,  who  represents  the  Third  Con-  Cou 
gressional  District  of  Ohio  in  the  House,  ■ 
will  resign  his  seat  in  the  lower  branch  P’’*’!’ 
of  Congress  in  a  few  days  and  begin 
work  on  his  inaugural  address.  Every  J^’^li 
time  the  Governor-elect  is  called  to  the 
chair  in  the  House  by  Speaker  Clark 
to  preside  over  the  Committee  of  the  SUl 
Whole,  he  is  greeted  with  loud  ap- 
pl.tuse.  On  Wednesday,  when  he  as-  Fon 
sumed  the  chair  he  received  an  ovation  I 
and  there  were  calls  of  “speech,  speech”  , , 
from  every  part  of  the  House,  but  the  , 
Governor-elect  modestly  declined  to  re- 
spond.  . 

Senator  George  T.  Oliver  owner  of 
the  Pittsburgh  Gazette,  who  had  a  ' 
slight  operation  performed  at  Johns  Hop-  .. .'  ’ 
kins  in  Baltimore  last  week,  has  re- 
turned  to  his  senatorial  duties.  Dur- 
ing  the  week  the  Senator  has  presented 
many  petitions  in  the  Senate  on  both 
sides  of  the  ouestion  of  having  a  law  to 
prevent  interstate  shipment  of  liquors. 

Fred  A.  Walker,  editor,  managing  . 
Washington  Times,  in  a  speech  at  the  * 
“Hot  Times”  dinner  last  Saturday  night.  JP? 
announced  that  it  would  be  his  policy 
in  the  future  to  shift  his  desk  men  at 
short  intervals,  so  that  every  man  on  O"” 
his  editorial  staff  would  have  equal  ex- 
perience  in  the  handling  of  news. 

Three  Washington  correspondents  ? 
were  members  of  President-elect  Wil- 
son’s  Bermudian  party.  They  were  Ralph  ^ 
Smith,  of  the  Atlanta  Journal ;  Chas.  of  a 
Willis  Thompson.  New  York  Times,  pool 
and  .\rthur  J.  Sinnott,  of  the  Newark  “'*0 
News.  oelp 

Other  members  of  the  party  were: 

David  Lawrence,  Associated  Press ;  Oli- '  ^od 
ver  P.  Newman,  United  Press;  Roscoe  mc 
Mitchell.  New  York  World;  Geo.  M.  i  an  < 
V’an  Slyke,  New  York  Herald;  Wesley 
Hamer,  National  News  -Association,  and  nien 
Walter  Miller.  New’  York  Sun.  U 

Just  who  the  correspondents  will  be  of  1 
that  will  accompany  President  Taft  Yor 
when  he  goes  on  the  Battleship  .Arkan- '  on  1 
sas  to  Panama  on  Dec.  1?1.  has  not  been  Mm 


Prof.  Korn,  of  Berlin,  Hes  Invented  a 
Practical  Method  That  !•  Show¬ 
ing  Remarkahle  Result*. 

The  transmission  of  photographs  and 
drawings  by  telegraph  is  now  an  actual 
fact.  .A  number  of  periodicals,  includ¬ 
ing  Colliers’  Weekly  and  the  London 
Daily  Mirror,  are  using  the  invention 
of  Prof.  .A.  Korn  of  Berlin,  w'ho  has 
worked  out  a  photo-telegraphic  method 
that  is  practical  and  has  shown  remark¬ 
able  results. 

The  invention  makes  use  of  the  prop¬ 
erties  of  retenium,  which  consist  in 
changing  its  electrical  resistance  accord¬ 
ing  as  it  is  expo.sed  to  the  light.  The 


The  South  African  Newspaper  Union. 

.At  the  Congress  of  the  Newspaper 
Press  Union  of  South  Africa,  recently 
held  at  Bloemfontein,  the  following  of¬ 
ficers  were  elected  for  the  ensuing  year: 
President,  Mr.  Crosby  (East  London) ; 
vice-presidents,  Mr.  Hind  (Grahams- 
town),  Mr.  Kingswell  (Johannesburg), 
Mr.  Davis  (Durban) ;  treasurer,  Mr. 
Martin  (Bloemfontein)  ;  secretary,  Mr. 
Sellick  (Somerset  East).  In  the  course 
of  his  opening  address  Mr.  Hind  stated 
that  there  were  247  newspapers  regis¬ 
tered  in  South  Africa,  representing  an 
invested  capital  of  £1,2.50,000,  and  em¬ 
ploying  4,000  Europeans  and  650  col¬ 
oreds. 

Alleged  Swindler*  Arre*ted. 

Louis  Barnhart  and  Earl  O.  Smith  are 
under  arrest  in  New  Orleans  on  charges 
of  swindling  on  pretense  of  aiding  news¬ 
paper  men’s  clubs  in  various  cities.  The 
plan  was  for  the  men  to  “write  up”  in¬ 
dividuals,  charging  specified  rates  for  the 
sketches  and  devoting  the  money  to  the 
supposed  clubs.  Papers  in  the  possession 
of  the  men  indicated  that  they  had 
worked  the  scheme  in  St.  Louis,  Kansas 
City,  Des  Moines,  Chicago,  Dallas  and 
Houston. 


photo-film  to  be  transmitted  is  envel¬ 
oped  around  a  glass  cylinder  on  which 
the  light  from  a  Nernst  lamp  is  concen¬ 
trated.  The  light  pierces  the  film  and 
by  means  of  a  mirror  is  thrown  on  a 
selenium  cell.  In  this  way  the  cell  re¬ 
ceives  more  or  less  light,  according  to 
the  tone  of  the  various  parts  of  the  pic¬ 
ture.  If  an  electric  current  is  made 
to  flow  through  the  cell  it  will  be  strong 
or  weak  according  to  the  quantity  ot 
light  received. 

At  the  receiver  end  a  similar  cylinder 
with  film  is  used.  The  light  of  a  Nernst 
lamp  is  concentrated  on  a  small  portion 
of  the  film  which  revolves  in  a  box  im¬ 
pervious  to  light.  When  the  light  fall¬ 
ing  on  the  receiver  film  is  made  stronger 
or  weaker  in  its  intensity,  in  accordance 
with  the  transmitting  current  the  re¬ 
production  on  the  receiving  film  takes 
place  line  by  line. 

The  accompanying  reproduction  of  a 
photograph  transmitted  by  this  method 
will  give  some  idea  of  the  usefulness  of 
Professor  Korn’s  invention.  It  was 
transmitted  by  telegraph  from  London  to 
Paris  in  twelve  minutes. 


Birmisgliain  Ledger  Win*  Libel  Ca*e. 

The  Birmingham  (Ala.)  Ledger  was 
awarded  a  verdict  in  its  favor  by  a  jury 
in  the  Birmingham  City  Court,  before 
Judge  C.  C.  Nesmith  last  week,  in  a 
libel  suit  for  $50,000  brought  against  it 
by  P.  G.  Bowman.  The  suit  grew  out  of 
a  telegram  sent  from  Montgomery  to  the 
Ledger  in  reference  to  the  removal  of 
Bowman  as  Tax  Commissioner. 


Waterloo  Courier  in  New  Building. 

The  Waterloo  (la.)  Evening  Courier 
moved  last  Saturday  into  its  remodeled 
and  enlarged  building  in  which  it  has  in¬ 
stalled  a  model  newspaper  plan*.  Light¬ 
ing,  ventilat'on  and  arrangement  of 
offices  are  such  as  to  permit  work  un¬ 
der  the  best  possible  advantages.  The 
Courier  plant  contains  five  linotvpes, 
and  a  Goss  press  that  prints  24,000 
twelve-page  papers  an  hour.  The  open¬ 
ing  of  the  daily’s  new  home  was  made 
the  occasion  of  a  house-warming  to 
which  many  of  Waterloo’s  citizens  were 
invited.  A.  W.  Peterson  is  general 
manager  and  J.  C.  Hartman  editor  of 
'^he  Courier. 

Found  an  Old  Newspaper. 

In  tearing  down  of  an  old  building 
in  Hallowell,  Me.,  Charles  F.  Thomas 
found  a  copy  of  the  Sentinel  and  Massa¬ 
chusetts  Federalist,  bearing  the  date  of 
Aug.  25,  1804.  It  was  concealed  behind 
the  frame  of  a  door.  The  print  is  sorne- 
what  faded,  but  the  paper  was  otherwise 
well  preserved. 


Baltimore  to  Publish  a  Newspaper. 

“Facts  About  the  Municipality  of  Bal¬ 
timore’’  is  the  name  of  a  semi-monthly 
newspaper  that  will  appear  after  January 
1.  at  an  annual  cost  of  $5,000,  with  A.  S. 
Goldsborough  as  managing  editor.  An¬ 
nouncing  that  it  will  be  an  eight-page 
newspaper  “in  the  general  acceptation  of 
the  word,”  Mr.  Goldsborough  adds,  “its 
field  will  be  confined  absolutely  to  the 
operations  of  the  municipality.  It  is 
intended  as  an  agency  through  wlrch  the 
public  can  and  will  know  the  truth,  the 
whole  truth  and  nothing  but  the  truth 
as  to  what  the  city  goyernment  is  doing.” 


The  .Arkansas  Gazette  a*  Little  Rock 
on  Nov.  20  entered  on  the  ninety-fourth 
year  of  its  existence. 
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CARTOONIST  MACAULEY  AND  HIS  WORK. 

Interesting  Characteristics  of  the  New  York  World’s  Leading 
Artist — His  Drawings  Admired  Abroad  as  Well  as 
at  Home — His  Skill  as  a  Bookbinder. 


By  R.  M.  Bonifield. 

On  a  July  afternoon,  some  twenty 
years  ago,  a  nineteen-year-old  boy,  a 
protege  of  the  late  President  McKinley,  j 
sat  idling  over  a  ledger  in  the  counting  i 
room  of  a  prominent  manufacturer  in  | 
Canton,  O.  | 

Whether  the  unceasing  hum  of  ma-  j 
chinery  in  a  nearby  manufacturing  plant ! 
on  that  summer  afternoon  was  prejudi- ! 
cial  to  work  and  discipline,  or  whether 
his  mind  was  on  boyish  pleasures  far 
removed  from  the  scene  of  his  labors 
is  neither  here  nor  there.  It  suffices  to 
say,  that,  for  the  moment,  the  figures 
in  the  ledger  lost  their  charm. 

Idly  spinning  the  pages  of  the  book  be¬ 
fore  him,  his  eyes  wandered  from  ob- 1 
ject  to  object  until  they  finally  rested 
upon  the  benign  countenance  of  the 
president  of  the  concern,  plainly  visible  i 
as  he  sat  in  his  private  office,  separated  j 
from  the  counting  room  by  a  glass  par- 1 
tition.  To  the  youth,  an  inveterate  lover  | 
of  books,  the  gray-haired  president,  as 
thus  outlined,  seemed  to  have  just  i 
stepped  out  of  a  volume  of  Dickens.  | 

Possibly  for  want  of  something  else  | 
to  occupy  his  mind,  he  began  rapidly 
but  carefully  to  sketch  the  outlines  of 
the  president's  face  on  one  of  the  fly¬ 
leaves  of  the  ledger.  The  drawing  com¬ 
pleted  he  once  more  turned  his  gaze 
out  of  the  window.  > 

HOW  HE  LOST  A  JOB. 

Unfortunately,  as  he  sketched,  the 
head  bookkeeper  stole  quietly  to  h.s 
side,  and,  horrified  at  such  apparent  deg¬ 
radation  of  the  ledger,  reported  the  mat¬ 
ter  promptly  to  the  president.  The 
latter  immediately  bounced  into  the 
counting  room  and,  demanding  to  see 
the  ledger,  gazed  for  a  moment  at  th^ 
caricature  of  himself  and  promptly  dis¬ 
charged  the  artist. 

It  was  thus  that  Charles  R.  Macauley, 
whose  fame  as  a  cartoonist  has  traveled 
the  globe,  lost  his  first  job  in  the  busi¬ 
ness  world  and  discovered  that  he  could 
draw.  From  that  time  on  his  rise  to  the 
first  rank  as  a  newspaper  cartoonist  has 
been  rapid. 

Mr.  Macauley’s  first  serious  art  ef¬ 
fort,  after  his  exit  from  the  business 
world,  was  to  win  the  prize  in  a  compe¬ 
titive  offer  made  by  the  Cleveland  News 
for  the  jest  drawing  portraying  the 
spirit  of  Thanksgiving.  He  was  imme- 1 
diately  appointed  a  member  of  the  art  ! 
staff  of  the  paper  and  was  later  suc¬ 
cessively  identified  with  the  Cleveland 
World,  Qeveland  Plain  I>ealer  and  the 
Cleveland  Leader.  He  then  migrated 
to  Philadelphia,  where  he  spent  some 
time  on  the  Inquirer,  and  from  there 
he  went  to  the  New  York  Herald. 


is  always  a  good  one.  This  will  be 
more  clearly  appreciated  when  I  state 
the  fact  that,  in  my  eight  years’  con¬ 
nection  with  the  World,  I  have  used 
only  four  suggestions  from  the  outside 
out  of  the  many  thousands  submitted. 


Observer  recently  paid  him  the  follo.w- 
ing  editorial  tribute: 

I  The  News  and  Observer,  on  Sunday 
morning,  enumerated  more  than  a  score 
j  of  names  of  the  celebrated  “Macs”  who 
were  the  most  astute  and  resourceful  lead- 
!  ers  in  the  campaim  that  landed  Mr.  Wil- 

I  son  in  the  White  House.  By  some  strange 

omission,  the  name  of  one  of  the  “Macs” 
i  ^\fho  did  the  greatest  service  in  the  cam- 
'  paign  did  not  appear. 

We  refer  to  C.  R.  Macauley,  the  distin- 
pished  cartoonist  of  the  New  York 
World,  and  the  president  of  the  New  York 
Press  Club,  who  Mve  his  services,  from 
the  earliest  days  of  the  campaign  until  the 
close,  to  the  committee  and  had  entire 


SUCCEEDED  MR.  BUSH  ON  WORLD.  i 
Eight  years  ago  he  became  the  lead- 1 
ing  catooonist  for  the  New  York  World,  | 
succeeding  the  late  C.  G.  Bush.  Dur-  1 
ing  his  eight  years’  connection  with  the  j 
World  his  work  has  been  of  such  a 
character  as  to  obtain  for  him  world-  i 
wide  recognition. 

Like  most  men  who  come  out  of  the  ! 
West,  Mr.  Macauley  has  a  broad  per-  j 
spective  of  things  and  is  a  man  of  wide 
sympathies,  with  a  keen  understanding , 
of  human  nature.  I 

Probably  no  cartoonist  wherever  lo- 
cated  is  so  bombarded  with  suggestions  i 
for  cartoons  as  is  Mr.  Macauley.  They  j 
come  from  everywhere:  from  newspaper  ! 
men  anfd  editors,  as  well  as  from  the  | 
public  at  large.  Few  of  the  many  thou- 1 
sand  ideas  he  receives  are  available  for 
use.  [ 

In  this  connection  he  recently  paid' 
the  following  very  graceful  compliment  j 
to  Frank  I.  Cobb,  editor-in-chief  of  the  ; 
World:  “In  all  my  twenty  years’  ex- 1 
perience  I  never  worked  with  an  editor 
who  had  such  a  clear  illuminating  con¬ 
ception  of  what  a  cartoon  ought  to  be, ; 
or  a  man  who  had  so  great  an  ability  to  | 
see  an  editorial  in  picture  before  it  was  j 
drawn.  1 

“When  Mr.  Cobb  suggests  an  idea  it 


and  one  of  these  was  lifted  from  a  very 
old  file  of  Puck.”  n 

CHARACTERISTICS  OF  WORK. 

Mr.  Macauley’s  work  is  vigorous,  yet 
entirely  free  from  the  venom  that  char¬ 
acterizes  the  drawings  of  so  many  of 
his  contemporaries.  At  times,  when  he 
feels  that  the  subject  warrants,  he  can 
cut  with  the  keenness-  of  a  rapier.  It 
is  worthy  of  note,  however,  in  this  con¬ 
nection,  that  many  of  the  public  men 
who  have  been  the  subjects  of  his  keen 
thrusts  have  written  him  for  the  origi¬ 
nal  drawing — a  request  he  seldom  re¬ 
fuses. 

His  best  work  was  probably  done 
during  the  recent  presidential  campaign, 
and  possibly  no  one  man  contributed 
more  to  the  election  of  Gov.  Woodrow 
Wilson  than  did  Macauley.  During  the 
entire  period  of  the  campaign,  aside 
from  his  daily  cartoon  for  the  World, 
he  gave  all  of  his  time  and  his  pen, 
free  of  charge,  to  the  cause  of  the  Dem¬ 
ocratic  nominee.  Not  only  did  he  fur¬ 
nish  cartoons  of  his  own  making  for 
newspapers  all  over  the  United  States, 
but  assumed  entire  charge  of  the  picto¬ 
rial  side  of  the  campaign. 

Commenting  on  his  work  as  an  asset 
in  the  campaign,  the  Charlotte  (N,  C.) 


charge  of  all  the  campaign  service  used  by 
the  National  Committee  and  all  the  papers 
to  which  it  supplied  service  during  the 
campaign. 

Mr.  Macauley  not  only  served  in  mak¬ 
ing  and  selecting  cartoons,  but  in  counsel 
and  in  enthusiasm  and  in  excellent  judg¬ 
ment  there  were  few  men  in  the  campaim 
who  contributed  so  much  to  success  as  the 
“G^  Blessed  Mac”  who  daily  furnishes 
the  cartoon  in  the  New  York  World,  which 
is  one  of  the  chief  features  of  that  great 
paper. 

A  unique  feature  of  his  work  for 
the  National  Committee  was  the  posing 
of  a  series  of  animated  cartoons,  entitled 
“The  Old  Way  and  the  New.”  The 
idea  was  original  with  Mr.  Macauley 
and  required  more  than  800  feet  of  mov¬ 
ing  picture  reel  to  reproduce. 

Copies  of  this  reel  were  sent  all  over 
the  country  and  furnished  a  powerful 
pictorial  argument  in  Wilson’s  behalf 
wherever  shown.  The  idea  not  only 
promises  to  be  widely  copied  in  future 
campaigns,  but  opens  up  a  new  and 
virgin  field  for  motion  pictures. 

Mr.  Macauley’s  work  has  been  fol¬ 
lowed  with  great  interest  abroad,  espe¬ 
cially  in  Great  Britain,  where  many  of 
his  drawings  of  Anglo-American  inter¬ 
est  have  been  reproduced  both  in  the 
daily  and  weekly  press.  'Three  years 


ago  a  number  of  his  “market  basket” 
cartoons  were  used  with  great  effect  by 
certain  Liberal  organs  during  a  lively 
political  campaign  of  the  day. 

An  excellent  example  of  Mr.  Macau¬ 
ley’s  work  appeared  on  the  cover  of 
the  special  A.  N.  P.  A.  number  of  The 
Editor  and  Publisher  of  April  27,  1912. 

A  visit  to  Macauley  in  his  studio  just 
beneath  the  golden  dome  of  the  World 
building  proves  both  interesting  and  in¬ 
structive.  A  man  of  striking  personal¬ 
ity,  he  at  once  charms  and  impresses 
the  visitor.  Of  deep  learning  and  pos¬ 
sessed  of  a  wide  and  comprehensive 
knowledge  of  many  subjects,  together 
with  a  mastery  of  English  that  is  the 
envy  of  those  fortunate  enough  to  know 
him,  he  has  few  equals  as  a  conversa¬ 
tionalist 

defines  a  "cartoon.” 
cartoon,”  said  Mr.  Macauley,  “is 
a  pictorial  leader.  From  day  to  day  it 
tells  the  story  of  current  news,  politics, 
scientific  progress,  etc. 

“A  cartoonist  is  a  historian,  and  his 
year’s  work  ought  to  embody  a  complete 
history  of  that  year  in  the  most  con¬ 
crete  form. 

“The  successful  cartoon  tells  a  fact  in 
the  most  forceful,  yet  simple,  manner; 
and  the  subject  should  be  one  that  com¬ 
mands  the  immediate  attention  of  ev¬ 
erybody  who  looks  at  the  picture. 

“Between  the  cartoonist  and  the  com¬ 
ic  artist  there  is  no  relationship.  The 
latter  needs  only  originate  to  amuse, 
while  the  former  must  be  a  man  who 
thinks  and  writes,  and  keeps  in  touch 
with  the  world’s  progress. 

“Good  draughtmanship,  while  not  ab¬ 
solutely  essential  to  the  successful  car- 
tixinist,  is  an  attribute  that  is  highly 
desirable.” 

Besides  his  work  for  the  World,  Mr. 
Macauley  has  found  time  to  illustrate 
numerous  works  of  fiction,  including 
Egar  Allen  Poe’s  “Tales  of  Mystery,” 
Stevenson’s  “Dr.  Jckyl  and  Mr.  Hyde,” 
Sir  Conan  Doyle’s  “Sherlock  Holmes,” 
and  others. 

author  of  children’s  stories. 

He  has  written  and  illustrated  several 
books  himself,  including  two  novels, 
and  a  book  of  children’s  bedtime  stories 
entitled  “Phantasma  Land.”  The  latter 
has  enjoyed  a  wide  popularity.  He  has 
also  achieved  success  as  a  short-story 
writer,  and  is  a  musician  of  consider¬ 
able  skill.  ' 

Mr.  Macauley’s  chief  recreation  dur¬ 
ing  the  long  winter  evenings  is  the 
binding  of  books,  at  which  difficult  craft 
he  is  an  acknowledged  expert.  Some 
of  the  finest  private  libraries  in  New 
York  have  been  enriched  with  his  work. 
In  the  summer  time  he  journeys  to 
Nova  Scotia,  where  he  has.  a  bungalow, 
and  where,  during  an  extended  vaca¬ 
tion,  he  employs  the  time  fishing — his 
one  outdoor  sport.  "Tien  at  home  he 
lives  in  a  handsome  villa  on  Staten 
Island. 

Mr.  Macauley  has  just  retired  from 
the  presidency  of  the  New  York  Press 
Club,  which  office  he  has  filled  for  two 
terms.  During  his  administration  he 
has  contributed  much  to  the  success  of 
that  organization.  Aside  from  olacing 
the  club  on  a  sound  financial  footing, 
he  goes  out  of  office  leaving  the  club 
practically  free  from  debt. 


IN  KALAMAZOO. 

“Billy”  Foard,  who  left  the  Kalama¬ 
zoo  Gazette  two  months  ago  to  take 
the  State  desk  of  the  Detroit  News- 
Tribune,  visited  the  “old  gang”  at  the 
Gazette  office  last  week.  He  was  at- 
compan'ed  by  Clarence  Pomeroy,  of  fhe 
Free  Pres.s. 

E.  N.  Bloomer,  of  Manistee,  has  been 
appointed  special  railroad  reporter  of 
the  Kalamazoo  fMich.)  Gazette. 

Dudley  A.  Siddall,  formerly  of  Kala¬ 
mazoo.  has  resigned  the  position  of  tele¬ 
graph  editor  of  the  Grand  Rapids  News 
ito  take  the  State  desk  of  the  Evening 
Press  at  Grand  Rapids,  succeeding 
Charles  R.  Angell,  who  has  gone  to  the 
Detro't  Free  Press. 


Your  best  investment — a  subscription 
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VAN  ANDA  ON  NEWS  PRESENTATION 

Managing  Editor  of  the  New  York  Times  Says  the  First  Require¬ 
ment  of  a  Journalist  Is  a  Thorough  Knowledge  of 
English — Urges  Simplicity  in  Presenta¬ 
tion  of  News. 


Carr  V.  Van  Anda,  managing  editor 
of  the  New  York  Times,  spoke  on  “The 
Presentation  of  News”  at  the  Pulitzer 
School  of  Journalism  of  Columbia  Uni¬ 
versity  on  Monday  afternoon,  Dec.  9. 
He  said  in  part: 

“Mr.  Pulitzer,  in  an  article  in  the 
North  American  Review,  set  forth  as 
the  purpose  of  a  school  of  journalism 
the  training  of  men  for  all  kinds  of 
work  on  a  newspaper,  but  on  further 
examination  we  find  that  he  had  in  view 
especially  the  training  of  men  as  edi¬ 
torial  writers.  To  him  the  need  of  jour¬ 
nalism  seemed  to  be  writers  whose  func¬ 
tion  it  should  be  to  promote  the  gen¬ 
eral  welfare.” 

“We  need  not  quarrel  with  any  ef¬ 
fort  to  improve  editorial  writing  and 
newspaper  conditions  in  general,  but  I 
recall  the  names  of  two  newspapers  in 
New  York,  which  for  a  number  of  years 
employed  no  editorial  writers.  This  is 
rather  discouraging  to  a  graduate 
equipped  to  be  an  editorial  writer.  It 
is  good  that  this  school  has  not  confined 
itself  to  that  ideal  and  is  training  those 
concerned  in  gathering  and  presenting 
the  news. 

NO  SCIENCE  OF  JOURNALISM. 

“Many  newspaper  men  viewed  with 
scepticism  the  plan  to  teach  journalism. 
It  seemed  like  an  attempt  to  teach  suc¬ 
cess.  There  is  no  scicn-c  of  journalism 
with  its  mathematical  formulas.  Some 
say  it  is  not  a  profession  but  a  trade. 
We  await  the  outcome  of  the  present 
experiment  hopefully.  The  first  test  of 
a  good  reporter  is  the  collection  of  facts 
and  impressions.  He  must  be  eager  and 
curious  about  everyt'^ing  under  the  sun 
and  oeyond  it.  Ne\  he  must  have  in¬ 
dustry  and.  lastly',  he  must  possess  the 
ability  to  distinguish  the  true  from  the 
false,  to  differentiate  the  dull  from  the 
commonplace.  Here  lies  the  oppor¬ 
tunity  to  make  of  journalism  a  profes¬ 
sion.  not  a  trade. 

“All  who  deem  to  become  journalists 
must  begin  as  reporters.  The  first  re¬ 
quirement  is  a  knowledge  of  the  lan¬ 
guage.  You  must  know  your  language 
as  a  musician  knows  his  instrument.  You 
must  be  able  to  detect  the  false  word  as 
readilv  as  the  musician  does  a  false  note. 
In  the  chemistry  of  the  English  lan¬ 
guage  I^tin  is  the  most  important  ele¬ 
ment.  Latin  may  be  a  dead  language, 
but  every  word  of  it  has  left  a  numer¬ 
ous  proeenev  in  derivatives.  If  you  fol¬ 
low  the  Latin  vocabulary  in  your  own 
language  it  will  become  known  to  you 
wuh  a  thoroughness  otherwise  unattain¬ 
able.  And  too,  through  knowledge  of 
I^tin.  you  will  maintain  the  purity  of 
the  Enelish  language.  Let  your  famil¬ 
iarity  with  Latin  be  content  wuth  this 
knowledge  of  it ;  use  short,  crisp,  Anglo- 
Saxon  word|;  make  use  of  Latin  de¬ 
rivatives  only  for  fuller  or  finer  mean¬ 
ing. 

“Pick  up  enough  Greek  sft  that  when 
vou  hear  the  word  osteogenesis  you  will 
know'  it  has  something  to  do  with  bones 
and  is  not  about  hair.  Then,  when  you 
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are  sent  to  report  surgical  conventions 
you  may  not  do  it  in  such  a  way  as  to 
oblige  the  doctors  to  threaten  not  to 
hold  them  any  more,  as  was  the  case  a 
few  weeks  ago  in  this  city.  There  is 
need  of  wide  reading  on  varied  sub¬ 
jects  and  of  travel.  Avow  yourself  to 
poverty,  and  you  are  ready  to  enter  the 
profession  of  journalism. 

“The  first  things  that  will  strike  your , 
notice  when  you  go  to  work  in  a  news¬ 
paper  office  will  be  the  restrictions  of 
time  and  responsibility.  Regard  your 
particular  task  as  the  biggest  thing  in 
the  world.  Learn  to  distinguish  be¬ 
tween  what  you  know  and  what  you 
think  you  know,  and  write  only  what 
you  are  certain  of.  The  vice  of  guess¬ 
ing  is  never  eradicated.  Don’t  use  slang 
unless  you  have  the  faculty  of  seizing  on 
tho'e  slang  expressions  of  to-day  that 
will  be  the  subtle  idiom  of  to-morrow. 
You  may  not  invent,  but  you  may 
imagine.  If  you  possess  the  gift  of 
imagination  in  any  degree,  you’ll  be 
qualified  to  adorn  your  profession ;  if 
you  possess  it  to  an  exceptional  degree 
you  may  rise  to  the  dignity  of  a  best 
seller. 

“I  once  knew  a  reporter  who  could 
without  changing  a  single  fact,  make 
any  story  readable.  One  day,  talking 
to  some  younger  newspaper  men  he 
said.  ‘Never  cultivate  the  abilitv  to  make 
something  out  of  nothing.  If  you  do. 
and  there’s  a  big  wreck  out  on  the  Penn¬ 
sylvania  with  plenty  of  fact  and  oppor¬ 
tunity  in  it.  the  editor  will  look  over 
at  you  and  then  turn  and  send  the  other 
man  out  with  ‘Better  keep  Smith  in  the 
office.  Perhaps  nothing  will  turn  up  and 
wc'll  need  him  to  write  about  it.’ 

M.\KIXO  NEWS  INTEKESTING. 

“The  creation  of  the  impression  to  be 
made  on  the  reader  is  in  the  hands  of 
the  men  who  come  after  the  reporter. 
His  work  must  often  be  recast.  It  lies 
with  these  men  to  make  the  news  in¬ 
teresting.  Compare  English  newspapers 
with  those  in  .America.  Some  years  ago 
there  was  an  earthquake  in  Messina. 
Sicily,  resulting  in  a  loss  of  thousands 
of  lives.  In  a  London  paper  the  news 
appeared  under  the  headlines,  ‘Foreign 
Intelligence,’  followed  by  a  short  ac¬ 
count  headed  ‘Our  Correspondent.’  and 
telling  of  the  rumor  of  some  disaster 
;  at  Messina.  At  the  bottom  of  the  page 
w’ere  a  few  more  lines.  The  reader 
could  have  had  an  equally  coherent  ac¬ 
count  from  a  sidew’alk  bulletin. 

“In  the  .American  papers  the  news  ap¬ 
peared  under  the  headlines  that  told 
the  most  striking  facts  of  the  story. 
Then  followed  a  coherent  narrative  w’ith 
the  facts  in  orderly  array.  In  the  Am¬ 
erican  newspaper  the  reader  could  get 
the  news  without  effort.  In  the  Lon¬ 
don  new'spaper  the  reader  was  left  to 
do  the  work  the  editor  should  have  done 
for  him.  The  English  papers  are  to  the 
papers  in  America  as  the  discharge  of 
bird  shot  is  to  that  of  a  hundred  ton 
gun ;  although  it  is  true  w’e  in  .America 
are  too  prone  to  discharge  the  hundred 
ton  gun  when  the  bird  shot  would  he 
better. 

THE  ENGLISH  ATTITUrE. 

“The  London  treatment  was  justified 
hv  the  fact  that  all  the  events  of  the 
Messina  earthquake  had  not  he^  re-  ^ 
ported  by  their  own  correspondent  hut 
hv  the  agency  and  therefore  might  not  i 
he  authentic.  .As  for  headlines,  thev 
were  an  American  innovation  to  he 
avoided.  The  T^ondon  newspaper  is 
made  UP  with  the  idea  that  every  reader 
will  read  evcrvthing  and  in  anv  order. 
The  .American  newspaper  is  made  tin  to 
i-eM  the  reader  all  he  wants  to  know 
about  the  siihiect  he  is  interested  in  and 
to  enable  him  to  skip  what  he  doesn’t 
want  to  know  about.  The  most  in- 1 
tcrcsting  thing  should  be  put  foremost' 


and  each  item  given  its  prooprtionate 
space. 

“The  reporter’s  work  done,  the  next , 
task  falls  to  the  copy  reader  and  the 
make-up  man.  Let  me  commend  the 
copyreader  to  you.  His  work  is  no  less 
essential  to  the  paper  than  that  of  the 
reporter.  A  first  rate  copy  reader  can 
make  a  first  rate  newspaper  out  of  third 
rate  copy.  On  the  other  hand  a  poor 
copy  reader  can  spoil  the  work  of  the 
best  reporters.  It  is  the  copy  reader’s 
duty  to  reconstruct  and  reduce  copy  to 
its  proportional  space.  He  must  possess 
keen  literary  appreciation.  If  he  cannot 
write  brilliantly,  he  must  write  well 
enough  to  convert  bad  copy  into  good. 
He  must  be  able  to  apply  sand  paper  to 
the  bodily  excrescences  of  an  article,  but 
not  to  the  soul.  His  range  of  informa¬ 
tion  must  be  wide  and  at  instant  com¬ 
mand.  He  must  know  where  to  lay  his 
hands  on  the  facts  he  cannot  commit  to 
memory. 

STORY  IN  HE.\D  LINES. 

“His  chief  joy  is  in  the  headlines.  .A 
two  or  three-column  story  is  told  in  fifty 
words,  luring  the  reader  on  if  the  sub¬ 
ject  interests  him,  warning  him  to  pass 
on  if  it  doesn’t.  In  writing  headlines 
describe  acts  and  happenings.  The  man 
who  headed  Lincoln’s  assassination  with 
the  single  word  ‘Important’  would  hardly 
recognize  the  field  of  headline  writing 
to-day.  Don’t  be  too  metaphorical.  Don’t 
deal  in  treacherous  adjectives;  stick  to 
honest  nouns  and  verbs.  Don’t  be  too 
elliptical  or  you  won’t  he  understood. 

“Assume  we  have  the  news  written. 
The  man  most  to  be  envied  is  the  night 
editor.  The  night  editor’s  work  is  al¬ 
ways  of  world-wide  scope,  is  never  dull. 
He  is  the  appraiser  of  events.  He  is  the 
keeper  of  a  St.  Peter’s  Ledger  of  the 
news  of  the  day.  To  him  the  excellence 
of  the  newspaper  is  due.  He  can  make 
or  mar  it.  The^  night  editor  passes 
finally  on  every  ’item.  He  is  the  re¬ 
triever  of  errors  and  must  always  he  on 
the  lookout  for  shortcomings  and  neg¬ 
lected  opportunities.  He  should  be  keen, 
alert,  and  well-informed.  He  must  be 
sympathetic,  imaginative,  human.  As 
he  sits  quietly  reading  proof  slips  it  is 
he  who  is  framing  the  reflection  of 
itself  the  world  will  sec  at  the  breakfast 
table.  When  you  have  achieved  this 
post  you  have  reached  the  highest  place 
in  your  profession.  It  is  true  there  are 
a  few  figures  ahead  of  you,  the  manag¬ 
ing  editor,  or  the  editor-in-chief,  but 
these  are  only  offices  to  absorb  the  profit 
of  other  people’s  work. 

“It  is  said  that  the  newspaper  busi¬ 
ness  is  a  bad  business  to  grow  old  in. 
That  may  be  true.  But  you  won’t  grow 
old.  The  charm  of  its  work  should 
keep  you  perennially  young.” 


I 


.  $6,800.00  NET 

Weekly  newspaper  and  job  busi¬ 
ness  in  the  metropolitan  district 
earning  net  this  year  $6,800.  Can  be 
bought  for  $15,000,  reasonable  terms. 
This  is  an  unusual  opportunity  for  a 
capable  newspaper  man  wishing  to 
locate  in  one  of  New  York’s  most 
attractive  suburban  towns. 

Harwell,  Cannon  &  McCarthy 

Broken  ki  Newt»«*«r  uJ  Propertict 

200  Fifth  Ave.,  (Suite  1168)  New  York 


Advertisers  cannot  afford  to  ignore  the 

OUISVILLE  COURIER-JOURNAL 

and 

LOUISVILLE  TIMES. 

They  are  progressive;  splendidly  edited; 
popular  newspapers,  carrying  the  hulk  of 
advertising  in  their  respective  fields.  The 
Courier-Journal  is  published  every  morning, 
daily  and  Sunday,  and  its  circulation  among 
■‘those  who  can  afford  to  and  do  buy  ad¬ 
vertised  goods”  is  stronger  to-day  than 
ever  before  in  its  history.  It  is  a  paper 
with  character  and  personality  and  on  its 
reputation  for  being  a  one-price  paper  with 
exclusive  territory  and  honest  circulation 
it  rises  to  a  standard  worthy  of  the  consid¬ 
eration  of  discriminating  advertisers. 

The  Louisville  Times,  published  in  the 
afternoon,  is  a  veritable  shop-window  for 
thousands  of  people  of  all  classes.  It  repre¬ 
sents  the  highest  type  of  the  popular  news¬ 
paper,  entering  the  homes  of  the  laborer 
and  the  capitalist,  equally  interesting  and 
appreciated  by  both.  The  shrewd  adver¬ 
tiser,  who  wishes  to  cover  the  great  terri¬ 
tory  of  Southern  Indiana,  Kentucky  and 
Tennessee  needs  no  other  newspaper  if  he 
uses  the  Sunday  Courier-Journal,  the  daily 
Courier-Journal  and  the  Louisville  Times, 
for  the  combined  use  of  these  great  jour¬ 
nals,  different  in  character,  yet  each  su¬ 
preme  in  its  held,  places  his  appeal  before 
practically  the  entire  buying  element  of 
this  great  community. 

The  circulation  and  business  of  the  two 
papers  have  grown  steadily  and  this  year  it 
was  necessary  to  seek  a  larger  plant.  A 
four-story  building  has  just  been  completed 
and  here  the  two  leading  publications  of  the 
South  are  published  daily  in  one  of  the 
most  modern  newspaper  plants  in  the  coun¬ 
try. 

The  S.  C.  Beckwith  Special  Agency 
Sole  Foreign  Representatives, 

New  York  St.  Louis  Chicago 


A  Record  for  a  Small  Newspaper 

In  November 
THE  PATERSON  PRESS 

and 

SUNDAY  CHRONICLE 

(Sunday  edition  of  Press) 

GAINED  in  Paid  advertising 

24,276  lines 

Over  October  (up  to  this  time  the  Banner 
Month) 

1 17,014  lines 

Over  November  of  last  year,  and  a  total 
gain  for  the  first  11  months  of  1912,  as  com¬ 
pared  with  same  period  of  1911,  of 

776,204  lines 

The  only  papers  in  Paterson,  N.  J.,  that 
are  really  growing. 

PRESS-CHRONICLE  CO.,  Publishers 

W.  B.  Bryant,  Gen.  Mgr. 

PAYNE  &  YOUNG,  Foreign  representatives 
New  York  and  Chicago. 


THE  DETROIT  NEWS 

(Evening) 

Over  140,000 

THE  DETROIT 

NEWS  TRIBUNE 

(Morning)  (Sunday) 

Over  23,000  Over  100,000 
All  Net  Paid  Circulation 


Milwaukee’s  Favorite 
Home  Newspaper 


It  ii  QUALITY  circulation  against  mere  BULK  circulation  that  the  “to-day”  adver¬ 
tising  man  desires. 

Cheap  quantity  class  means  large  waste  and  unsatisfactory  returns  in  poor  buyers. 

Results,  not  talk,  count.  The  Evening  Wisconsin  has  been  printing  a  series  of  inter¬ 
esting  articles  urging  its  readers  to  read  the  advertising  appearing  in  The  Evening  Wis¬ 
consin.  Our  readers  DO  read  the  advertisements  BECAUSE  they  have  respect  and 
confidence  in  their  favorite  paper.  We  will  not  accept  objectionable  or  questionable 
advertising. 

Our  circulation  is  the  paid  yearly,  delivered  into  the  home  kind — the  kind  that 
creates  a  buying  desire  in  the  minds  of  its  readers.  It  is  the  “Worth  While”  home 
in  which  this  paper  will  be  invariably  found. 

THE  MILWAUKEE  EVENING  WISCONSIN 

JOHN  W.  CAMPSIE,  Business  Manager  .  _ 

Niw  Yoag  Offici:  6024  Metropolitan  Bldg.  Chicago  (Jfficb:  Perale  s  Gas  Bldg. 

CHAS.  H.  EDDY,  RepresentatiTe.  EDDY  &  VIRTUE,  Kepresentativea. 

Telephone,  (Jr^ercy  4211,  Telephoii^_CenUM_j48<l^ 


Dfxember  14,  1912. 


THE  EDITOR  AND  PUBLISHER. 
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REAL  AID  FOR  KANSAS  EDITORS.  ADVISES  BRONX  REPORTERS. 


State  UniTarsity  Exchangea  New  for 
Old  Type  and  Providea  Expert 
Buaineaa  Adrice. 

Carrying  the  university  into  the  back 
office  of  every  country  newspaper  in  the 
State  is  the  latest  plan  of  the  d^art- 
ment  of  journalism  of  the  University  of 
Kansas,  indorsed  by  the  printer-editors 
themselves. 

Included  in  the  project  will  be  the 
installation  of  the  cost  s>stem,  the  trad¬ 
ing  of  new  clean  type  from  the  uni¬ 
versity’s  monotype  for  old  metal,  the 
divorcing  of  the  newspaper  from  the 


Mitchel  Telia  Preaa  Club  to  Put 
Truth  Firat  and  Good  Story 
Second. 

John  Purrov  Mitchel.  president  of  the 
New  York  Board  of  Aldermen,  started 
a  little  school  of  journalism  all  his  own 
on  Monday  night,  when  he  delivered  a 
lecture  on  truthfulness  at  the  annual 
dinner  of  the  Bronx  Press  Club. 

“There  is  no  greater  profession  than 
that  of  journalism,  nothing  which  so  af¬ 
fects  and  molds  public  opinion,”  Mr 
Mitchel  declared,  “and  for  that  reason 
I  am  glad  to  be  here  and  talk  to  you. 


5;;  printing  plant  and  the  introduction  _  of  I  want  to  ask  you  to  always  keep  this 


Ithe  latest  methods  of  the  typographical 
rworld. 

Harry  S.  Neal,  who  occupied  the  chair 
’of  typography  at  Winona  Technical 
Institute  in  Indianapolis  and  who  as  or- 
[ganizer  and  cost  accountant  of  the 
tUnited  Typothetae  of  America  placed 
[the  cost  system  in  598  offices  in  every 
corner  of  the  United  States,  will  travel 
'through  Kansas  as  university  advisor 
Ito  the  State’s  newspaper.  Mr.  Neal  has 
I*  charge  of  the  printing  plant  of  the  de- 
■  partment  of  journalism. 

"  “Por  years,”  says  Merle  Thorpe,  pro¬ 
fessor  of  the  department  of  journal¬ 
ism,  “industries,  callings  and  professions 
have  demanded  of  and  received  assist¬ 
ance  from  the  university,  and  surely  no 
profession  or  calling  is  more  of  a  social 
[factor  or  is  more  worthy  of  the  uni¬ 
versity’s  State  .service  work  than  that 
||of  the  editor-publisher. 

“The  editor-publisher  has  for  fifty 
l^ears  chronicled  the  success  of  other 
fmien  who  won  out  by  running  their 
^)usiness  on  a  scientific  and  systematic 
Ibasis,  yet  in  his  dual  capacity  he  has  not 
&ad  time  to  systematize  his  own  peculiar 
Rjusiness.  Kansas  editors,  at  least,  have 
’awakened  to  the  fact  that  the  reason 
Ithat  eighty-five  per  cent,  of  their  plants 
*are  mortgaged  is  due  solely  to  hap¬ 
hazard  methods,  and  through  their  edi¬ 
torial  associations  have  called  on  the 
university  for  aid.  To  help  them  the  de¬ 
partment  of  journalism  will  send  out 
its  expert  to  suggest  to  them  improve¬ 
ments  in  their  methods." 

A  hint  of  the  revolution  that  Mr. 
Neal’s  work  will  mean  to  the  newspa¬ 
pers  of  Kansas  came  in  the  first  office 
'  that  he  entered  in  starting  his  work.  ' 
Here  he  found  that  one  editor  had  been  j 
selling  advertising  for  eight  cents  an 
inch  that  cost  him  eleven  and  two-third 
cents  an  inch  to  set  up  and  distribute.  ! 
^nd  the  editor  had  boasted  for  three 


in  mind :  put  the  truth  first  and  the  good 
story  second.  Sometimes  it  happens 
that  the  man  sent  out  from  the  office 
will  find  it  easier  to  tell  a  good  story 
instead  of  presenting  the  facts,  and  in 
this  connection  I  observe  that  some  of 
the  great  dailies  have  gone  astray  in 
reporting  matters  concerning  the  public  i 
schools.” 

Chester  C.  Platt,  editor  of  the  Ba¬ 
tavia  (N.  Y.)  Times  and  secretary  to 
Governor-elect  William  Sulzer.  was 
among  the  guests  at  the  speakers’  table. 
.M)out  200  newspaper  men  and  their 
friends  attended. 


THE  CHURCH  AND  THE  PRESS. 


They  Stand  on  .Common  Ground  But 
Each  Works  in  Its  Own  Field. 

Colvin  Brown,  citv  editor  of  the  El- : 
gin  Daily  News,  delivered  an  able  and  ^ 
scholarly  address  on  “The  Church  and  j 
the  Newsnaner”  at  the  Un'versal'st 
Club  in  Elgin.  Ill.,  recently.  He  said,  I 
am^ng  other  things,  that: 

“In  its  battle  for  the  triumph  of  truth  ' 
and  the  victory  of  right,  the  newspaper  > 
should,  and  does  in  a  sense,  look  to  the . 
church.  The  newspaper  and  the  church  ' 
occu''y  much  the  same  position  in  the 
'•ommunitv;  they  hold  nearly  identical 
responsibilities  to  the  public. 

“The  primary  purpose  of  the  church  ; 
is  to  teach  the  word  of  God ;  the  pri-  I 
mary  purpose  of  the  newspaper  is  to 
ormt  the  news  of  man.  Bevond  these 
things  the  newspaper  and  the  church  I 
stand  on  common  ground.  It  is  not  mv  j 
idea  that  the  newspaper  and  the  church  . 
should  work  together,  beyond  ordinary  I 
harmony,  in  these  primary  fields.  I  do  i 
believe  that  the  church  should  demand  | 
and  support  clean  newspapers.  Clean 


THE  WESELS’  FUNERAL. 


newspapers  do  lend  wh.at  aid  they  can 
years  that  he  carried  more  advertising  to  the  church  in  its  field  of  religion.” 
than  any  other  paper  of  its  size  in  the  ' 

State  and  believed  confidently  that  he 
was  making  a  fortune. 

‘New  Type  for  Old”  is  a  phrase  that 
the  Kansas  publishers  are  beginning  to 
associate  with  the  department  of  jour¬ 
nalism,  and  hardly  a  day  passes  but  some 
editor  sends  in  to  the  university  his 
'  worn  fonts  for  fresh  material.  The 
product  of  the  university’s  monotype  is 
exchanged  for  the  old  metal,  and  the 
pleasure  of  Kansas  printers  who  receive 
the  bright  fonts  leaves  no  doubt  as  to 
the  success  of  this  phase  of  the  State 
service  work.  At  present  the  smaller 

I  newspaper  fonts  of  six.  eight,  ten  and 
twelve  point  are  offered  in  exchange,  but 
before  a  month  passes  head  letters  and 
idvertising  type  as  large  as  thirty-six 
jint  will  be  sent  out. 


You  can  cover  the 
two  big  cities  of  South¬ 
ern  California  thor¬ 
oughly  by  using  the 
LOS  ANGELES  REC¬ 
ORD  and  SAN  DIEGO 
SUN.  Each  paper  has 
the  largest  city  circula¬ 
tion  in  each  city. 


Husband  and  Wife  Buried  the  Same 
Day  in  New  York. 

For  the  first  time  since  it  was  in¬ 
stalled  the  whistle  upon  the  factory  of 
the  F.  Wesel  Manufacturing  Co.,  New 
York,  w’as  silent  at  the  noon  hour  on 
Dec.  6.  As  a  mark  of  respe?t  to  the 
late  president  of  the  company  the  many 
.workers  in  the  big  shoos  were  quietly 
dismissed  and  not  a  wheel  turned  dur- 
inir  the  afternoon 

Services  were  held  at  No.  78  Hicks 
street,  Brooklyn.  Mr.  Wesel’s  home,  at 
2  p.  m.,  and  a  number  of  the  older  em¬ 
ployes  paid  their  last  tribute  to  the 
man  whose  energy  and  ability  had 
guided  them  through  years  of  success¬ 
ful  effort. 

The  sadness  of  the  event  was  deep¬ 
ened  by  the  fact  that  memorial  services  i 
for  the  late  head  of  the  company  were  i 
combined  with  funeral  services  for  his  j 
wife,  who  passed  away  on  Dec.  4.  only  I 
a  few  hours  after  reaching  home  from  1 
the  trip  abroad  which  had  been  so ! 
tragically  terminated  by  her  husband’s  | 
death  and  her  own  resulting  illness,  j 
During  the  interment  of  Mr.  Wesel’s  | 
body  on  Dec.  7  the  mrfthinery  of  the  j 
factory  was  stopped  for  fifteen  minutes,  i 


The  Lincoln  (Ill.)  News-Herald  and 
the  Courier  having  merged,  the  com¬ 
bined  papers  will  hereafter  be  known  as 
th?  Uincoln  Times-Herald. 


The  Evening  Nafl’s  Circulation, 

Its  Character,  and  the  Influence 
Of  Its  Readers  in  the  Community 


The  average  net  paid  circulation  of  earning  ability  of  the  head  of  the 
the  New  York  Evening  Mail  for  a  house  is  ample  to  provide  the  family 
period  of  nine  months,  ending  No-  with  all  of  the  necessities  and  most 
vember  30,  was  132,970  for  six  days  of  the  luxuries  of  life, 
a  week.  The  quantity  of  its  circulation  puts 

The  Saturday  Evening  Ma  i,  up  to  it  in  the  premier  posifion  in  its  field. 

4  o’clock  Saturday  afternoon,  sells  art  The  quality  of  its  circulation  puts 

5  cents  the  copy ;  later  editions,  with-  it  among  people  who  think  and  act 

out  the  Saturday  Evening  Mail  Ulus-  sincerely,  who  are  the  good,  law- 
trated  Magazine,  sell  at  1  cent  the  abiding  citizens  of  the  community, 
copy.  who  uphold  the  church,  the  public 

The  circulation  on  Saturday  is  less  school  and  good  government — 

than  it  is  on  the  other  days  of  the  municipal.  State  and  national, 
week.  The  Evening  Mail  is  getting  con- 

The  average  net  paid  circulation  stant  and  increasing  support  from 
for  Monday.  Tuesday,  Wednesday,  the  people  who  sustain  a  community, 
Thursday  and  Friday  for  a  period  of  who  make  it  possible  to  achieve  the 
nine  months  was  138,196.  big,  beneficial  and  necessary  things. 

These  averages  include  holidays,  who  are  the  backbone  and  prop  of 
which  always  affect  the  circulation  of  |  legitimate  business, 
an  evening  newspaper  'oy  many  thou-  Advertisers  of  character  are  intro- 
sands.  :  duced  to  people  of  character  through 

There  is  no  telling  what  the  circu-  !  the  advertising  columns  of  the  Even- 
lation  will  be  a  year  from  now,  but  1  ing  Mail,  and  their  acquaintance,  ever 
it  is  certain  to  be  greater  because  ,  afterwards,  proves  to  be  of  mutual 
every  year  there  has  been  a  steady  '  advantage. 

increase.  The  net  average  for  1913  j  The  Evening  Mail’s  appearance,  in 


will  undoubtedly  be  150,000  or  more. 

All  but  a  very  small  part  of  the 
total  net  paid  circulation  is  repre¬ 
sented  by  individual  purchases  at 
news  stands  on  Manhattan  Island. 

How  many  Evening  Mails  are 
taken  into  suburban  homes  and  into 
Brooklyn  homes  cannot  be  deter¬ 
mined,  but  from  reports  gathered  it 
would  appear  that  the  Even’ng  Mail 
is  the  favorite  newspaper  in  the  sub¬ 
urban  trains  and  on  the  subway 
trains  to  Brooklyn  between  the  hours 
of  4  and  6  o’clock. 

It  may  be  mentioned  here  rthat  very 
rarely  does  one  see  a  discarded  Even¬ 
ing  Mail  in  railroad  trains.  In  ele¬ 
vated  trains,  in  trolley  cars,  or  in  the  j  NOTE: — Since  it  is  fashionable  to 

subway,  or  on  the  highways.  have  one’s  statements  certified  to  by 

The  Evening  Mail  is  actually  a  |  somebody  else,  the  circulation  of  the 
home  newspaper — read  in  the  family  Evening  Mail,  in  due  course,  will  be 
circle — read  in  homes  where  the  certified. 


its  make-up  of  news  and  advertising, 
is  most  pleasing  to  readers  and  ad¬ 
vertisers. 

It  always  looks  fit  for  any  refined 
home  and  is  therefore  a  welcome 
guest  in  refined  homes. 

Nobody  can  measure  the  influence 
of  a  home  newspaper.  That  it  is 
great,  nobody  doubts. 

Advertisers  who  have  anything  to 
sell  that  is  reliable  at  whatever  price 
will  find  most  responsive  customers 
in  the  Evening  Mail’s  family  of  read¬ 
ers. 

The  rate  for  advertising  is  35  cents 
a  line — $4.90  an  inch. 
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PITTSBURGH  JOTTINGS. 


AN  UNWELCOME  REPORTER. 


Suit  Against  the  Leader  Fails  When 
Broujght  to  Trial. 

(Special  CorrespondeHce.) 

PiTTSBrncH,  Dec.  11. — In  the  suit  of 
J.  Henry  Long  against  the  Pittsburgh 
Leader  for  damages  for  alleged  libel 
the  jury  returned  a  verdict  for  the  de- , 
fcndant.  Similar  suits  against  the  other 
Pittsburgh  newspapers  have  been 
dropped  as  a  result  of  the  verdict. 

Long  was  an  undertaker  and  the 
papers  reported  that  he  had  been  sued 
for  the  hrceny  of  a  corpse  taken  from  , 
a  hospital  which  he  had  refused  to  give 
up  unless  he  was  paid  a  certain  sum. 
He  was  sued,  but  the  charge  was  dis- 
nissed,  though  the  Alderman  said  he 
nould  issre  a  writ  for  the  recovery  of 
iie  body. 

Reporters  from  the  papers  either 
ungly  or  in  pairs  sought  Long  for  his 
tide  of  the  case  and  he  refused  to  give 
them  any  information. 

Judge  John  C.  Haymaker’s  charge 
rather  favored  the  plaintiff  in  his  in¬ 
structions  on  law  points  but  the  jury 
held  that  the  plaintiff  under  the  circum¬ 
stances  was  not  entitled  to  damages. 
John  S.  Weller  was  attorney  for  the 
Leader  and  his  address  to  the  jury  on 
the  rights  of  the  newspapers  was  a  re¬ 
markably  strong  one. 

R.  W.  Egan,  formerly  news  editor 
of  the  Dispatch,  has  transferred  his 
activities  to  the  business  office  as  a 
promoter  of  new  business.  “Bob”  will 
make  good  -wherever  he  is  placed.  It 
is  underwood  C.  A.  Rook,  publisher  and 
editor  of  the  Dispatch,  in  addition  to 
his  present  duties,  will  exercise  close 
supervision  over  the  various  news  de- 
oartments. 

Ray  Spriggle  har  been  appointed  city 
rditor  of  the  Post. 

W.  E.  Hall,  formerly  Pittsburgh  man- 
iger  of  the  United  Press,  has  come  to 
Pittsburgh  from  New  York  as  the  Pitts¬ 
burgh  manager  of  the  National  News 
Association. 

The  following  hero  hunters  for  the 
Carnegie  Hero  Fund  Commission  are 
successful  newspaper  men :  John  Be- 
nitz.  C.  L.  McMurtry,  W.  R.  Harris, 
Andrew  Crawford,  .Andrew  Rowley, 
Owen  Thomas  and  James  McGill.  H. 
A.  Pickering,  formerly  a  hero  hunter, 
but  now  in  the  office  with  Secretary  F. 
M.  Wihnot.  had  also  made  his  mark  as 
«  Pittsburgh  newspaper  man  before  he 
became  connected  with  the  Hero  Fund 
Commission. 


Watson  to  Start  Daily  in  Atlanta. 

It  is  reported  that  Thomas  E.  Wat- 
mn.  former  Populist  candidate  for  the 
Presidency,  will  be  at  the  head  of  a 
rompany  which  has  been  organized  to 
establish  a  new  morning  daily  in  At¬ 
lanta,  Ga.,  and  that  the  first  issue  will 
appear  the  first  of  the  year.  It  is  said 
the  new  paper  will  have  ample  financial 
backing. 


PLAY  FAIR 

To  Your  Mechanical  Departments ! 

Go  into  them  oftener — dig  under  the 
“Here-comes-the-Boss”  armor  and  find  out 
what  is  really  needed  in  tools  and  equip¬ 
ment.  Then  fully  inyestigate  the  merits 
of  every  machine  that  claims  to  meet  your 
needs. 

WFSEL 

Composing'  Room, 
Stereotype  and 

Eng^raving  Outfits 

will  win  a  large  share  of  your  orders 
cause  each  item  is  made  to  play  fair  with 
its  users — to  give  them  a  little  more  than 
the  fullest  measure  of  satisfaction.  Look 
to  us  for  every  facility  for  investigation. 

F.  WESEL  MFC.  CO. 

Printers’  and  Platemakers’  Equipment 
Main  Office  and  Works : 

70-80  Cranberry  St.,  Brooklyn,  N.  Y. 
NEW  YORK:  CHICAGO: 

10  Spruce  St.  481  So.  Dearborn  St. 


How  Ho  Mode  Hinuelf  Dlalikod  ond 
Finally  Lost  Out. 

Some  months  ago  there  blew  into  the 
Ship  News  office  at  the  Battery,  a  young 
fellow  with  a  shock  of  blazing  red  hair 
who  announced  that  he  was  going  to  do 
ship  news  for  a  Brooklyn  newspaper 
on  spabe,  and  proceeded  to  make  himself 
as  generally  obnoxious  to  the  regular 
ship  news  men  as  possible.  He  knew 
nothing  of  the  business  and  would  wedge 
in  between  one  of  the  regulars  and  the 
person  that  was  being  interviewed,  with 
the  most  absurd  of  questions,  and  in  a 
manner  that  generally  spoiled  the  inter¬ 
view. 

The  limit  was  reached  when  the  first 
Mrs.  Astor  arrived  recently  on  an  At¬ 
lantic  liner.  The  regular  ship  news  men 
were  talking  to  Mr.  Dobbins,  Vincent 
Astor’s  secretary,  and  to  the  young  mil¬ 
lionaire  himself  when  “Red”  (as  he  has 
been  dubbed  by  all  those  connected  with 
the  customs  and  immigration  service) 
burst  into  the  group  shouting: 

“Who’s  giving  out  the  Alva  Willing 
stuff?” 

The  effect  of  this  insultingly  familiar 
remark  on  young  Mr.  Astor  and  the 
others  may  be  imagined. 

On  another  occasion  “Red”  pushed  the 
first  officer  of  the  Kaiserin  Augusta  Vic¬ 
toria  aside,  bodily,  in  order  to  ask  the 
woman  passenger,  with  whom  the  officer 
was  in  private  conversation,  whether 
she  lived  on  Long  Island  or  not.  For 
this  performance  the  Hamburg-Ameri- 
can  line  requested  the  paper  he  repre¬ 
sented  to  withdraw  the  ill-bred 
youngster  from  its  ships. 

Evening  Pott’*  Chrittmnt  Number. 

The  Christmas  number  of  the  New 
York  Evening  Post,  which  appeared  last 
Saturday,  contained  seventy  pages  and, 
in  addition  to  the  financial  and  Saturday 
supplements,  carried  a  thirty-two-page.  ^ 
four-column  book  section  printed  on 
half  the  size  of  the  usual  Post  page.  The 
j  Saturday  supplement  contained  a  num- 
j  ber  of  capital  Giristmas  stories,  while 
i  the  book  section  was  devoted  to  literary 
;  news  and  reviews  of  holiday  books,  re¬ 
cent  fiction  and  various  notes  of  timely 
interest  in  the  book  world.  The  book 
section  is  an  innovation  that  will  be 
heartily  welcomed  by  many  Post  readers 
who  find  the  full-sized  sheet  not  as  easy 
to  handle,  nor  as  practical  for  filing  pur¬ 
poses’. 

I  Bank  Books  for  Newsboys. 

D.  C.  Frame,  circulation  manager  of 
1  the  Denver  Times,  put  one  over 
Thanksgiving  Day  that  set  the  town  to 
!  talking.  The  biggest  and  happiest 
I  Thanksgiving  treat  ever  accorded  the 
I  little  street  salesmen  was  arranged  for.  ' 

I  Instead  of  free  papers  or  a  dinner,  each  ' 

;  one  of  the  delighted  boys  was  presented  , 
j  with  a  brand  new  bank  book  made  out  i 
to  him  and  showing  the  record  of  $1  i 
}  deposited  at  the  Hibernia  Bank,  as  the  ; 

I  beginning  of  a  savings  account.  Many  j 
I  of  the  boys  are  frugal  and  with  the  im-  i 
I  petus  of  a  hank  account  already  started.  ; 
i  the  Times  believes  that  many  of  them  , 
will  begin  the  accumulation  of  funds ; 
j  sufficient  at  some  later  date  to  start  ! 
I  them  in  business.  ’ 

Must  Explain  Roosevelt  Publicity. 

j  R.  S.  Sheriden.  publisher,  and  C.  O. 
Broxon,  managing  editor  of  the  Boise 
i  (Idaho)  Capital-News,  will  be  held  in 
i  contempt  of  court  if  they  do  not  come 
forth  by  next  week  with  a  reasonable 
excuse  for  giving  publicity  to  Colonel 
!  Roosevelt’s  views  on  a  decision  of  the 
i  court  which  had  the  effect  of  keeping 
the  Roosevelt  Presidential  electors  off 
the  official  ballot.  It  has  been  intimated 
by  the  Supreme  Court  of  Idaho  that 
Colonel  Roosevelt  might  be  subjected  to 
the  same  treatment  as  the  newspaper 
,  men  who  published  his  statement  if  he 
were  in  the  State. 


How  The  New  York 
Globe  Advertises 
Its  Advertisers 

Efficiency  for  every  cent  of  your  advertising  appropriation 
is  hard  to  secure  and  correspondingly  valuable. — It  means 
more  to  you  than  mere  volume  of  circulation. 

THE  NEW  YORK  GLOBE  aims  to  produce  maximum 
selling  efficiency  for  every  dollar  put  into  its  advertising 
columns — by  intensifying  the  interests  of  its  readers  and 
creating  the  most  responsive  circulation  possible. 

THE  NEW  YORK  GLOBE  is  now  spending  the  equiv¬ 
alent  of  $200  a  day  in  direct  advertising  of  its  advertisers  to 
bring  about  maximum  selling  efficiency. 

This  is  one  of  thirty-four  first  page  advertisements — 
“Advertising  the  Advertiser” — which  have  been  published  in 
The  New  York  Globe  to  date: 


The  Daily  Call  and  Daily  Citizen  of 
Linton,  Ind.,  were  merged  last  week  and 
will  hereafter  appear  as  the  Daily  Citi¬ 
zen. 


Get  Your  Money's  Worth. 

“The  greatest  moral  force  in  the  world  to-day  is  repre¬ 
sented  in  the  combined  efforts  of  the  publishers,  advertisers  and 
manufacturers  to  see  that  the  public  gets  value  received.” 

The  public,  however,  should  be  willing  to  shoulder  a  part 
of  the  burden.  You  can  do  this  by  taking  advantage  of  the  full 
purchasing  power  of  every  dollar  you  spend. 

Look  through  the  adv<.rtising  in  THE  GLOBE  to-day, 
follow  it  closely  and  constantly  every  day,  then  you  will  always 
be  well  informed  regarding  what  to  buy  and  where  to  buy, 
everything  you  buy,  most  economically. 

You  will  have  solved  the  problem. of  getting  the  greatest 
money’s  'worth  for  every  dollar  you  spend. 

_ (Copyrighted,  1918.  by  J.  P.  Fallon.) 


The  Christmas  series,  “Advertising  The  Advertiser”  is 
now  running.  Complete  sets  of  these  talks  will  be  mailed  to 
any  advertiser  on  request. 

The  effect  of  this  continuous,  persistent  campaign,  and  the 
extent  of  its  value  to  New  York  Advertisers  may  be  judged  in 
connection  with  this  interesting  PROVEN  FACT  from  N.  W. 
AYER  &  SON’S  Auditor’s  report,  Dated  Nov.  15,  1912. 

During  nine  months,  February  i,  1912,  to  October  31, 
1912,  inclusive,  THE  GLOBE  proves  a  Total  Average  Cir¬ 
culation  of  132,991. 

The  Globe’s  net  paid  daily  average  circulation  for  No¬ 
vember  1912,  was  131,838. 

The  Globe’s  net  paid  AVERAGE  daily  circulation  for 
the  year  ended  November  30,  1912,  was  129,325. 

When  you  advertise  in  New  York  City  get  the  greatest 
money’s  worth  that  advertisers  can  buy  of  high  class  evening 
circulation,  by  advertising  in  THE  GLOBE. 
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NOVEMBER  A  RECORD  BREAKER 

THE  CHICAGO  DAILY  NEWS  again  breaks  its  record — this 

time  in  both  circulation  and  advertising. 


IN  CIRCULATION: 


It  ends  the  month  with  a  record  on  a 
majority  of  the  days  of  the  last  half  of  the 
month  of  a  larger  circulation  than  the  daily  average  of  any  previous  November  in  its  history. 
Following  are  the  figures  : 

NOVEMBER  CIRCULATION. 

Slate  of  Illinois,  Count})  of  Cook, 

HOPEWELL  L.  ROGERS.  Business  Manager  of  THE  CHICAGO  DAILY  NEWS, 
does  solemnly  swear  that  the  actual  number  of  copies  of  the  paper  named  printed  and  sold  during  the 
month  of  November.  A.  D.  1912,  was  as  follows: 


Days 

Copies 

Days 

Copies 

Days 

Copies 

1  . 

. 294,380 

11  .  _ _ 

. 319,184 

21  .  . 

.  333,023 

2 . 

. 279,640 

12 . 

. 323,915 

22  .. 

. 332,693 

3  . 

13 . 

. 323,110 

23  .. 

. 311,461 

4  . 

. 308,667 

14 . 

. 319,174 

24  .. 

5 . 

. 406,562 

15 . 

. 320,937 

25  .. 

. 338,842 

6 . 

. 344,465 

16 . 

. 303,086 

26  .. 

. .- . 334,781 

7 . 

. 321,294 

17  . 

27  .. 

. 331,064 

8 . 

_ 316,807 

18 . 

. 334,040 

28  .. 

9 . 

. 294,827 

19 . 

. 334,115 

1  29  .  . 

. 337,458 

10  . 

. Sunday 

20 . 

. 335,046 

30  .. 

. 316,756 

Total  for  month .  8,115,327 

Less  returns  and  allowances .  19,044 

Total  sold,  net  . 8,096,283 

Daily  average  sold .  323,851 

All  “exchanges”  copies  used  by  employes,  unsold  and  returned  papers  are  deducted  in  deter¬ 
mining  the  net  paid  circulation.  HOPEWELL  L.  ROGERS. 

Subscribed  and  sworn  to  before  me  this  2nd  day  of  December.  A.  D.  1912. 

LL.S.]  HENRY  C.  LATSHAW.  Notary  PubUc. 


The  highest  previous  November  average  was  329,25 1  in  1 909.  Monday,  November  1 8, 
marked  THE  DAILY  NEWS’  full  recovery  from  the  effects  of  the  preceding  seven  and  a 
half  months’  newspaper  strike  in  Chicago,  the  circulation  being  334,040,  ets  against  332,957 
on  the  corresponding  day,  Monday,  November  20,  last  year.  ^ 


IN  ADVERTISING: 


It  printed  more  advertising  —  display 

cind  classified  combined  —  in  November  than  in 
any  previous  November  in  its  history  —  notwithstanding  that  space  limitations  compelled  it 
to  omit,  and  to  limit,  advertising  on  many  days  of  the  month.  Here  are  the  figures : 


Display .  1650.25  columns 

Classified .  1160.54  columns 

Total .  2810.79  columns 

Twenty-five  publication 

days  averaging  .  .  -  -  112.43  columns 


THESE  FIGURES  MEAN : 


That  both  readers  and  advertisers  in  Chicago  have  THE  DAILY 
NEWS  habit  stronger  than  ever. 


UT^HTHIJr. 
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INDORSES  POSTAL" law;' 


Ad  Man  Sajra  It  Will  Git*  the  AdTer* 

tiaer  a  Square  Deal  in  Circula* 
tion  and  Help  the  Honeat 
Newapaper  Puhliaher. 

A  reporter  of  the  Duluth  (,Minn.)  j 
Herald  recently  interviewed  Will  S. 
liakin,  general  representative  of  the  ' 
Swiit  Specihc  Co.,  of  Atlanta,  Ga.,  who, 
for  fifteen  years,  has  been  placing  the  ; 
advertising  of  that  company,  which  ' 
spends  more  than  $400,000  a  year  in  ad¬ 
vertising  exclusively  in  newspapers,  on 
the  subject  of  the  effect  of  the  recent  ' 
IKistal  law.  j 

“Ihe  new  law,”  said  Mr.  Eakin,  “is 
particularly  favorable  to  newspapers  j 
with  legitimate  circulation.  It  is  the  { 
enemy,  and  justly  so,  of  premium  cir-  | 
culation.  1  am  heartily  in  accord  with  i 
I’ostmaster-General  Hitchcock  in  his  | 
efforts  to  prevent  imposition  in  the  I 
use  of  the  second  class  mails.  1  am  also  I 
heartily  in  accord  with  the  new  law  ' 
compelling  newspapers  to  file  semi-annu-  i 
ally  sworn  circulation  statements  with  | 
local  postmasters  and  the  Postmaster- 
General. 

"Some  of  these  circulation  statements 
1  expect  to  see  challenged-  and  brought 
before  federal  grand  juries.  Circulation 
obtained  through  the  use  of  premiums  is 
not  legitimate  circulation  and  little  of  it 
is  productive  of  results  to  advertisers  in 
newspapers  using  premiums.  Only  about  i 
thirty  per  cent.,  I  figure,  of  this  forced  i 
circulation  is  any  good  to  advertisers,  i 
who  have  been  mulcted  of  millions  of  | 
dollars  by  newspapers  having  inffated  : 
premium  circulations.  I  believe  that  if  I 
Postmaster-General  Hitchcock  has  his  | 
way  he  will  throw  this  bogus  circulation  i 
out  of  the  mails.  Such  action  will  help  ’ 
to  make  the  second  class  mails  self-  j 
supporting  and  be  another  step  toward  ! 
one-cent  postage  for  letters.  j 

“The  only  circulation  of  benefit  to  ad¬ 
vertisers  and  the  only  circulation  they  ] 
should  pay  for  is  bona  fide  paid  circula¬ 
tion — the  circulation  that  is  obtained  by 
a  newspaper  on  its  merits  alone.  Such 
a  newspaper  is  more  reliable  in  every 
way  than  a  paper  which  has  to  use  pre¬ 
mium  schemes  to  bolster  up  its  waning 
circulation.  Its  readers  have  more  faith 
in  it  and  consequently  more  faith  in  the 
advertisements  which  appear  in  its 
columns. 

“There  is  no  more  reason  why  an  ad¬ 
vertiser  should  take  a  newspaper’s  word 
for  it  that  it  has  such  and  such  a  net 
paid  circulation  than  he  should  take  the 
word  of  anybody  selling  him  goods  that 
a  certain  amount  is  there  without  in¬ 
specting  the  goods.  If  a  newspaper  is 
conducted  on  clean-cut  business  lines — 
and  every  newspaper  ought  to  be — there 
can  be  no  objection  to  sworn  statements 
of  circulation  to  the  local  postmaster, 
who  knows  himself  the  actual  number  of 
copies  of  each  publication  put  into  the 
mails  at  his  office.” 


EDITRESS  WANTS  THE  OFFICE.  ] 


Announces  in  Her  Paper  That  She  ! 

Is  Entitled  to  Towanda  Post- 

mastership.  I 

A  novel  announcement  was  made  last ! 
week  by  Anne  M.  Parsons,  publisher  of  I 
the  Bradford  Argus,  a  Democratic  ■ 
weekly  of  Towanda,  Pa.,  that  she  is  an  i 
applicant  for  appointment  by  President-  j 
elect  Wilson  to  the  Towanda  postmas-  j 
tership.  At  the  head  of  the  editorial 
page  ef  the  .\rgus  she  prints  the  follow- 

“1,  the  undersigned,  desire  to  an¬ 
nounce  that  I  am  a  candidate  for  the 
office  of  postmaster,  to  succeed  D.  M. 
Turner,  the  incumbent. 

“Am  entitled  to  the  consideration  and 
support  of  the  Democratic  party  by  rea¬ 
son  of  the  work  done  for  said  party, 
both  individually  and  as  editor  and  pro¬ 
prietor  of  the  Argus. 

“I  invite  the  support  of  the  Democrats 
of  Towanda  and  Bradford  County  for 
said  office.  Anne  M.  Parsons, 
“Proprietor  Bradford  Argus.” 


Associated  Press  Directors  Meet. 

A  regular  meeting  of  the  board  of  di¬ 
rectors  of  the  Associated  Press  was  held 
on  Wednesday,  Thursday  and  Friday  of 
this  week  and  brought  together  a  dis¬ 
tinguished  group  of  editors  and  pub¬ 
lishers  of  the  country.  The  following 
were  present:  Frank  B.  Noyes,  Wash¬ 
ington  Star,  president  of  the  board  of 
directors  ;■  General  Charles  H.  Taylor, 
Boston  Globe,  first  vice-president; 
Crawford  Hill,  Denver  Republican,  sec¬ 
ond  vice-president;  Herman  Ridder, 
New  York  Staats  Zeitung;  Victor  F. 
Lawson,  Chicago  Daily  News;  Charles 
A.  Rook,  Pittsburgh  Dispatch ;  Clark 
Howell,  Atlanta  Constitution ;  Charles 
W.  Knapp,  St.  Louis  Republic;  Adolph 
S.  Ochs,  New  York  Times;  W.  L.  Mc¬ 
Lean,  Philadelphia  Bulletin;  V.  S.  Mc- 
Clatchy,  Sacramento  Bee;  A.  C.  Weiss, 
Duluth  Herald;  Charles  H.  Clark,  Hart¬ 
ford  Current,  and  W.  H.  Cowles, 
Spokane  Spokesman  Review. 


Mayor  Gaynor  Re-lterates  Charge*.  . 

Mayor  Gaynor  of  New  York  filed  a  ; 
defense  in  the  Supreme  Court  Monday  | 
;n  answer  to  the  $100,000  libel  suit 
Drought  against  him  by  .\lderinan  Henry  j 
H.  Curran,  chairman  of  the  Aldennanic  ; 
Police  Investigation  Committee,  in  con-  j 
nection  with  charges  of  graft  in  the ; 
granting  of  newsstand  licenses.  The : 
.Mayor’s  reply  consisted  of  seventy-two  I 
printed  pages,  in  which  he  not  .only  re-  '■ 
iterates  his  original  charges  but  rein¬ 
forces  them  with  specific  instances,  lii  > 
addition  to  naming  men  whom  he  ac-  ! 
cu.ses  of  having  acted  as  go-betweens  | 
for  the  alderman,  the  Mayor  mentions  j 
eight  Aldermen  or  ex-Aldermen  whom 
he  accuses  of  having  compelled  pay¬ 
ments  of  varying  amounts  before  giving 
newsstands  permits  in  their  districts. 


Newapaper  Experience  for  Students.  ^ 

The  Daily  and  Sunday  North  Side 
News,  of  New  York  City,  the  neighbor¬ 
hood  newspaper  of  the  Bronx,  has  made  . 
arrangements  with  the  Columbia  Uni¬ 
versity  College  of  Journalism  to  take 
one  of  its  students  each  week  and  give 
him  or  her  six  days’  practical  experience 
in  newspaper  work.  The  students  will 
be  treated  exactly  as  though  they  were  , 
permanent  members  of  the  staff.  Their 
assignments  will  range  from  police  court ' 
reporting  to  gathering  news  in  the  Van  i 
Nest  regions — in  the  uttermost  outskirts  ' 
of  New  York  City. 


New  York  Pres*  Club  Concert. 

The  program  for  the  Sunday  after¬ 
noon  concert  at  the  New  York  Press  ; 
Club  to-morrow  includes  Miss  Julia 
Hume,  soprano;  Mrs.  Ada  Wegel 
Powers,  pianist-composer ;  Mme.  de 
Grandmonte,  harpist ;  Bertram  Peacock, 
baritone ;  N.  Valentine  Peavey,  pianist ;  ^ 
Maurice  Nitke,  violinist.  The  club  will 
give  a  dinner  to  Sir  Thomas  Lipton 
Dec.  20. 


Boston  Ad  Men  to  Erect  Building. 

The  Pilgrim  Publicity  Association  of 
Boston  is  to  erect  its  own  club  building, 
to  be  called  the  Publicity  House,  at  the 
site  of  the  Bromfield  Street  Church, 
now  being  torn  down  It  is  said  $400,- 
000  was  paid  for  the  property.  Bpides 
housing  the  association,  the  building  is 
to  be  used  for  business  offices  of  as 
many  of  the  Boston  advertising  firms  as 
can  be  accommodated.  Work  on  the 
new  structure  will  l)egin  Jan.  1,  and  it 
is  expected  that  the  building  will  be 
ready  for  use  by  April. 


Elopur*  F««r  Tbi*  Corre*pond«nt. 

Carey  Kingdon,  correspondent  for  the 
Washington  Star,  at  Rockville.  Md.,  is 
the  one  man  whom  eloping  couples  from 
the  national  capital  fear.  Rockville  is 
the  Gretna  Green  for  Washington  and 
hundreds  of  runaway  matches  head  for 
the  town.  Nearly  every  one  of  them 
strive  to  “keep  it  out  of  the  paper,”  b..i 
j  Kingdon  manages  to  get  the  dots  on 
I  nearly  every  pair  of  elopers  who  have 
1  entered  the  town  in  years.  Many  of  the 
i  stories  he  sends  to  his  paper  are  tinged 
‘  with  romance  and  adventure. 


THE  WEEKLY  PRESS. 

Chester  L.  Bryan,  editor  of  the  Lon¬ 
don  fO.j  Democrat,  o,ne  of  the  most 
prosperous  weeklies  in  Ohio,  recently 
devised  a  successful  scheme  to  get  the 
larmers  of  his  territory  to  use  tiie  col¬ 
umns  of  the  Democrat.  He  established 
a  successful  free  want  column,  which 
each  subscriber  can  use  free  of  charge, 
three  lines  in  any  one  issue,  to  place  be- , 
fore  the  public  anything  he  wished  to 
buy  or  sell,  or  to  secure  work  for  him¬ 
self  or  hire  farm  hands.  The  farmers 
were  at  first  slow  to  avail  themselvea 
of  this  opportunity,  but  gradually  they 
began  using  the  ad  columns,  and  to-day 
the  free  wants  are  a  fixed  feature  of  the 
paper.  The  farmers,  finding  that  the 
little  ads  pulled  so  well,  used  larger  Sj.ace 
in  paid  advertising  columns.  As  high 
as  oO  inches  ot  sale  advertisements  have ' 
appeared  in  a  single  issue  of  the  Demo-  , 
crat.  If  Mr.  Bryan  can  build  up  busi-  i 
ness  by  the  use  of  this  plan,  you  can  do  ■ 
the  same  thing  in  your  town  or  city  and 
make  money.  i 

1  he  farmers’  Twice-a-Week  Spokes-  i 
man-Reyiew,  of  Spokane,  is  offering  $I.j 
in  prizes  to  its  boy  and  girl  readers  foi  ! 
the  best  500-word  essays  on  the  ques- , 
tion  of  better  marketing  of  farm  prod- : 
ucts  through  the  use  of  the  new  parcels 
post. 

Publishers  of  weekly  news,';apers  in  i 
the  towns  and  cities  surrounding  Day-  i 
ton,  O.,  have  organized  the  Miami  Val-  i 
ley  Newspaper  Association  for  mutual  i 
business  and  social  benefit.  One  of  its 
objects  will  be  the  promotion  of  adver-  i 
tising  in  the  field  covered  by  the  news-  j 
papers  represented.  A  bureau  will  be  | 
established  in  the  office  of  the  National! 
•Advertising  Sales  Co.,  Dayton.  The ' 
president  of  the  association  is  Charles  i 
E.  Kinder,  of  the  Miamisburg  News, 
and  the  secretary  and  treasurer  is  J.  | 
.Anson  Hopkins,  of  the  National  Adver- 1 
tising  Sales  Co.  I 


NEW  INCORPORATIONS. 

Palestine,  Tex. — Record  Publishing 
Co.,  capital  stock,  $titj,000.  Incorpora-  | 
tors;  J.  W.  Ozment,  A.  M.  Cohen,  Leo  j 
Davidson. 

Clinton,  N.  C. — Interchurch  Publish-  : 
ing  Co.,  $10,000  capital,  to  publish  an 
interdenominational  religious  weekly,  i 
Incorporators;  D,  T.  McKeethau,  L. 
E.  Corrigan  and  T.  E.  Simpson. 

Chicago,  Ill.  —  H.  V.  H.  Publishing 
Co.;  incorporated  by  Nathan  S.  Smyscr,  , 
Charles  R.  Young  and  Arthur  A.  Basse.  : 

Lubbock,  Tex. — .Avalanche  Publishing 
Co. ;  capitM  stock,  $12,000.  Incorporat-  ; 
ors :  J.  L.  Dow,  J.  E.  Cline  and  L.  B. 
Wright. 

Highland  Park,  Mich. — The  Times,  i 
incorporated  with  $3,000  capital.  ' 

Johnstown,  N.  Y.— Fulton  County 
Publishing  Co.,  newspapers  and  periodi- 1 
cals ;  capital,  $12,000.  Incorporators :  i 
George  F.  Beakley,  Earl  Erward  and 
John  Beakley. 


Indiana  Publi*her*  Taboo  Free  Ad*. 

I  It  will  not  be  so  easy  hereafter  to  get , 
free  advertising  into  the  weekly  news¬ 
papers  of  Indiana  if  the  members  of ; 
;  the  Indiana  Associated  Weeklies  carry 
I  out  an  agretment  made  at  the  semi-an¬ 
nual  convention,  held  at  Indianapolis  re- 
I  cently.  The  members  agreed  to  draw 
;  the  line  more  closely  between  news  and 
I  advertising,  and  advertising  matter  sub- 
I  mitted  to  them  in  the  guise  of  news  will 
!  go  into  the  waste  basket  instead  of  into 
the  paper.  The  organization  of  .Asso¬ 
ciated  Weeklies  is  composed  entirely  of 
!  newspapers  published  outside  county 
seat  towns.  Alden  J.  Heuring,  editor 
I  of  the  Windsor  Dispatch,  is  president, 
i  and  Ora  McDaniel,  editor  of  the  Mor- 
'  ristown  Sun,  secretary-treasurer.  It  has 
a  membership  of  BW,  and  publishes  a 
weekly  paper,  the  Publishers’  Union. 


The  Portsmouth  (O.)  Times  is  the 
first  newspaper  in  Ohio  to  place  its  em¬ 
ployes  under  the  protection  of  the 
Workmen’s  Compensation  Act.  The 
paper  paid  the  necessary  premium  into 
the  State  treasury  last  Saturday. 


December  14,  1912. 
GRIDIRON  CLUB  DINNER. 


President  Taft  and  Government  Of¬ 
ficial*  Guest*  of  Correspondent*. 

President  Taft  and  an  unusually  bril¬ 
liant  gathering  of  Cabinet  officers,  diplo¬ 
mats,  Senators  and  Congressmen  and 
men  high  in  the  affairs  of  the  nation, 
attended  the  annual  dinner  of  the  Grid¬ 
iron  Club  at  Washington  on  Saturday. 
The  President’s  good  nature  never 
showed  more  favorably  than  when  he 
bravely  faced  the  joshing  of  the  club 
members  over  the  recent  political  events. 

The  fun  began  early  by  a  stunt  that 
carried  alarm  to  several  of  the  guests. 
It  was  nothing  more  nor  less  than  a 
waiters’  strike.  It  proved  to  be  a  hoax, 
however,  for  the  waiters  re-appeared 
after  a  number  of  the  club  members  had 
donned  aprons  and  served  the  first 
course. 

.A  number  of  side-splitting  skits  were 
presented,  one  of  them  "The  Battle  of 
Armageddon,”  was  voted  a  rattling  act. 

A  session  of  the  Senate  committee  in¬ 
vestigating  political  campaign  funds 
ended  abruptly  in  disorder  when  an¬ 
nouncement  was  made  that  Col.  Roose¬ 
velt  was  outside  and  anxious  to  appear 
as  a  witness. 


CIRCULATION  NOTES. 

The  circulation  methods  of  the  farm 
papers  that  work  the  visitors  to  the  Chi¬ 
cago  Live  Stock  Expos. tion  resulted  in 
the  manager  of  the  association  calling 
the  police  and  having  some  of  the  ob¬ 
noxious  solicitors  driven  from  the  build¬ 
ing.  One  solicitor  offered  to  send  seven 
different  papers  and  throw  in  a  fountain 
pen  free — but  wanted  two  cents  to  pay 
the  postage.  The  farmer  offered  a  two- 
cent  stamp,  and  in  the  argument  that 
followed  a  riot  was  nearly  precipitated. 
So  much  complaint  was  maae  that  the 
papers  offering  premiums  for  a  slight 
sum  were  ordered  to  quit  soliciting  at 
the  exhibition. 

The  transportation  coininittee  of  the 
International  Circulation  Managers’  As¬ 
sociation  is  making  arrangements  with 
the  Transcontinental  I’assenger  Asso¬ 
ciation  for  reduced  rates  to  Cincinnati, 
where  the  next  annual  convention  will 
be  held  in  June. 


New  Sunday  Section  for  Children. 

The  Century  Syndicate  of  New  A’ork 
announces  the  forthcom  ng  publication 
of  a  new  Sunday  newspaper  section  of 
eight  pages,  printed  in  lour  colors  and 
entirely  devoted  to  children.'  The  prin- 
ciiial  feature  of  the  section  will  be  the 
"Tarry vale  Town”  series  by  Raymond 
Perry,  a  full  page  pictorial  serial  and 
Dan  Beard  will  contribute  a  regular  de¬ 
partment,  “Talks  with  the  Boys,”  week¬ 
ly.  The  publishing  company  is  now 
under  contract  to  furnish  the  section, 
beginning  with  Jan.  5,  1913,  to  the  fol¬ 
lowing  papers:  New  York  Sun,  Phila¬ 
delphia  Record,  Boston  Herald,  Buffalo 
News,  Pittsburgh  Leader  and  Chicago 
Inter-Ocean. 


Postmaster  George  F.  Rainear,  of 
Ocean  Grove,  N.  J.,  has  bought  the 
j  Times  of  that  city,  and  will  take  over 
,  the  management  from  Ernest  Woolston 
I  on  Jan.  1. 


If  you  want  to  save  a  dollar  on  a 
new  subscription  remit  now. 


I  BE  FIRST  IN  YOUR  FIELD 

Get  the  livest, 
up-to-date  Premium. 

NEW  PARCELS  POST 
ZONE  MAP 

Everybody  interested  and  will 
want  it. 

Just  issued,  ll'rite  for  terms.  j 

S.  BLAKE  WILLSDEN  j 

31S  S.  Wabath  Ave.  Chicago,  HI.  | 
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THE  EDITOR  AND  PUBLISHER. 


The  audits  of  circulation  made  by 

The  American  Newspaper  Annual 

and  Directory 

are  exact,  intelligent  and  honest,  and  the  findings 
are  of  a  character  that  warrant  the  confidence 
of  all  buyers  of  advertising  space. 

Another  testimony  to  this  work  as 

The  Supreme  Authority 

COLONEL  A.  J.  BLETHEN,  Editor-in-Chief  of  THE  SEATTLE  TIMES,  Seattle, 
Washington,  after  having  paid  the  fee  for  such  an  examination,  set  forth  his 
views  to  THE  EDITOR  AND  PUBLISHER,  stating  what  had  prompted  him  to  take 
this  course,  and  expressing  his  satisfaction  over  the  results  obtained — and  from  his  let¬ 
ter  the  following  is  quoted: 

“  I  did  not  do  this  until  after  I  had  thoroughly  understood  the 
situation  through  N.  W.  Ayer  &  Son  themselves,  and  then 
came  to  the  conclusion  that  it  would  be  vastly  more  proper  to 
have  this  work  done  by  so  eminent  and  reputable  a  firm.  The 
outcome  was  the  most  satisfactory  of  anything  that  has  ever 
been  done  for  us.** 

This  examination,  together  with  the  publicity  given  it  by  N.  W.  Ayer  &  Son, 
is  the  stamp  of  authenticity — the  badge  of  genuineness — the  final  word — recog¬ 
nized  everywhere  as  a  report  which  may  be  relied  upon  absolutely. 

HE  SUPREME  VALUE  OF  THIS  SERVICE  lies  in  the  varied  and  repeated 
forms  in  which  the  audit  is  announced  in  The  Annual  and  Directory  and  the  de¬ 
sirable  publicity  given  to  the  facts.  / 

The  SERNTCE  consists  of  THE  AUDIT — a  searching  examination  of  books,  lists, 
standing  orders  and  alP  other  records  bearing  on  circulation.  THE  RATING 
— based  on  such  findings  published  in  the  ANNUAL  AND  DIRECTORY.  The  EN¬ 
ROLLMENT  amongst  advertisers  of  the  country  by  the  inclusion  of  his  publication. 
THE  CERTIFK^ATE — issued  to  be  hung  in  his  office  to  testify  to  the  standing  of 
his  medium  and  reproduced  in  the  ANNUAL  AND  DIRECTORY,  occupying  a  full 
page. 

THE  ANNUAL  AND  DIRECTORY  is  used 
and  recognized  as  the  final  authority  on  news¬ 
paper  data  by  all  the  leading  agents  of  the  coun¬ 
try  and  practically  all  of  its  general  advertisers. 
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THE  EDITOR  and  PUBLISHER 

AND  JOURNALIST 

FOR  NEWSPAPER  MAKERS,  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Ejilered  as  second  clast  mail  matter  in  the 
New  Yoik  Pott  Office 

By  Thc  Eoitok  and  Puslisiier  Co.,  13  to  21  Park  Row, 
New  York  City.  Telephone,  7446  Cortland.  Issued  every 
Saturday.  Subscription,  $1.0o  per  year;  Foreign,  $2.00. 


The  JousNALtsT.  Established  1884.  The  Editos  and  Pub¬ 
lisher,  1801.  James  Weight  Brown  Publisher.  Frank 
Leroy  Blanchard,  Editor.  George  P.  Lrffler,  Business  | 
Manager.  | 

Chicago  Office:  115  S.  Dearborn  St.,  Geo.  B.  Hische,  Mgr.  j 

Advertising  Rates:  Display,  15  cents  per  agate  line.  25  I 
per  cent  discount  on  yearly  contracts.  Classified,  1  cent  per  I 
word.  ! 


New  York,  Saturday,  December  14,  1912 


SUBSCRIPTION  PRICE  INCREASED. 

The  Editor  and  Publisher  of  to-day,  and  The 
Editor  and  Publisher  of  to-morrow,  as  we  visuaLze 
it,  exemplifying  the  ethics  and  ideals  of  the  best  in 
the  professions  of  journalism  and  advertising,  can¬ 
not  be  produced  at  a  dollar  a  year.  In  other  words, 
$1‘  does  not  cover  the  cost  of  printing  and  mailing 
the  fifty-two  issues. 

Therefore,  on  and  after  January  1,  1913,  the  sub¬ 
scription  price  will  be  raised  to  $2  per  year,  in  ad¬ 
vance;  single  copies  ten  cents. 

We  appreciate  the  recent  generous  support  and  en¬ 
couragement  given  us  by  our  readers,  and  will  accept 
renewals  of  old  subscriptions  at  the  old  rate  for  a 
period  not  exceeding  three  years,  providing  remit-  | 
tances  covering  amount  due,  if  any,  are  received  not 
later  than  January  1,  1913.  | 


PSYCHOLOGICALLY  AND  FINANCIALLY. 

The  average  publisher  and  the  average  solicitoi 
are  out  for  all  the  business  they  can  get,  no  matter 
what  the  business  is,  or  whether  the  publication  can 
be  of  benefit  to  the  advertiser. 

If  a  paper  is  worthy  of  existence  it  should  stand  j 
for  something,  it  should  represent  some  great  idea 
and  should  have  high  standards  that  it  constantly 
maintains. 

The  editorial  policy  is  generally  adapted  to  the 
clientele  of  readers  that  it  reaches.  Ideally  the  ad¬ 
vertising  policy  should  be  so  adjusted  that  the  ad¬ 
vertising  the  newspaper  carries  will  appeal  to  that  ; 
clientele. 

If  the  editorial  policy  is  regulated  to  appeal  to  the  | 
masses,  if  the  “poor,  downtrodden  workingman'’  is  j 
constancy  sympathized  with,  if  “the  brutal  money  | 
barons”  are  constantly  assailed  and  near-socialism  is 
the  theme  of  the  editorial  policy,  it  is  plainly  evident  | 
to  the  average  person  that  this  paper  will  be  read 
and  believed  in  by  the  people  who  are  continuallj 
bemoaning  their  fate  and  who  are  convinced  that 
they  are  being  robbed.  It  is  the  logical  medium  for 
the  cheap  department  store,  for  the  patent  medicine  ; 
fake,  for  the  installment  furniture  house,  but  would 
have  doubtful  pulling  power  for  a  high  class  proposi¬ 
tion  of  any  kind. 

It  might  have  a  certain  percentage  of  circulation  | 
among  high  class  people,  who  would  buy  it  and  read  I 
it  merely  to  see  how  rabid,  how  anarchistic  and  how  ; 
biased  it  could  be  editorially,  but  they  would  not  be-  | 
lieve  it,  nor  would  they  have  any  faith  in  it.  There-  | 
fore  the  pulling  power  of  such  a  paper  for  a  high  i 
class  proposition  would  be  very  small.  I 

On  the  other  hand,  a  paper  might  be  edited  to  I 
voice  the  sentiments,  the  ideas  and  the  work  of  “the  | 


THE  EDITOR  AND  PUBLISHER. 


money  power;”  to  tell  of  big  business  interests  and 
their  workings,  and  to  keep  a  careful  record  of 
society — a  purely  class  publication. 

Such  a  paper  would  doubtless  appeal  to  the  man 
or  woman  who  lives  a  bigger,  busier  life,  who 
dabbles  in  big  business  and  who  moves  in  what  is 
politely  termed  “society.” 

Such  people  would  have  a  certain  degree  of  faith 
in  the  editorial  policy  of  the  paper  and  would  be 
more  or  less  influenced  by  the  advertising  found  in 
it.  Hence  a  medium  of  this  kind  would  be  of  great 
value  to  thc  advertiser  whose  goods  measured  up 
to  a  standard,  rather  than  down  to  a  price. 

Now,  if  the  publisher  of  such  a  paper  would  ex¬ 
clude  all  cheap,  misleading  and  fake  advertising  and 
keep  his  advertising  columns  on  the  same  plane  as 
his  editorial  columns,  he  would  be  able  to  exert  a 
mighty  influence  with  a  certain  class  of  trade. 

If,  however,  he  claims  to  reach  all  classes  of  people 
with  equal  effectiveness,  and  mixes  good  and  bad  ad¬ 
vertising  indiscriminately,  his  advertising  columns 
are  spoiled  for  both  kinds  of  business. 

The  Editor  and  Pubusher  is  a  paper  that,  in  its 
editorial  policy,  advocates  newspapers — oig  news¬ 
papers  and  little  newspapers,  dailies  and  weeklies — 
newspapers  first,  last  and  all  the  time. 

The  Editor  and  Publisher  has  no  fight  to  pick 
with  magazines,  bill  boards,  street  car  advertising  or 
any  other  kind  of  publicity,  for  there  is  merit  in 
each  one  of  them — no  doubt  about  that — but  maxi¬ 
mum  results  from  minimum  expenditure  may  be  ob¬ 
tained,  we  believe,  by  employing  such  media  to  rein¬ 
force  newspaper  advertising. 

The  task  of  the  newspaper  advocate  is  to  show  the 
merits  of  newspaper  space  without  disparaging  the 
claims  of  other  media. 

This  is  why  The  Editor  and  Publisher  prints  so 
much  good  stuff  regarding  newspapers,  and  that  is 
why  there  is  such  a  large  list  of  space  buyers  who 
read  it. 

Through  The  Editor  and  Publisher  you  may  link 
your  advertising  with  an  editorial  policy  that  gives 
your  proposition  added  strength,  and  secures  co¬ 
operation  and  help  of  a  most  valuable  kind. 

Psychologically  The  Editor  and  Publisher  is  a 
“good  buy.”  Financially  it  is  the  best  “buy.” 


CUTTING  DOWN  THE  COST. 

Charles  T.  Henderson,  president  and  publisher 
of  the  Chicago  American,  and  a  shrewd  business 
man,  believes  that  the  one-cent  newspaper  will  con¬ 
tinue  to  be  published  at  that  figure,  even  though 
the  price  of  print  paper  is  advancing.  Moreover, 
he  maintains  that  in  case  the  government  issues 
half-cent  coins,  as  has  been  proposed,  many  news¬ 
papers  now  sold  for  a  penny  will  be  retailed  at 
half  a  cent. 

In  talking  with  the  writer  of  this  editorial,  Mr. 
Henderson  recently  said  that  in  the  near  future 
short  cuts  in  the  process  of  production  of  news¬ 
papers  will  be  devised  that  will  reduce  the  cost  to 
an  amount  that  will  more  than  equal  the  increases 
in  the  price  of  paper  that  may  be  made  from  time 
to  time. 

One  of  these  short  cuts,  he  maintains,  will  be 
made  in  the  handling  of  telephone  and  telegraph 
stories.  At  present  the  operator  receives  the  dis¬ 
patch  over  the  wire,  writes  it  out  on  the  type¬ 
writer,  sends  it  to  the  telegraph  editor,  who,  after 
glancing  it  over,  gives  it  to  a  copy  reader,  who 
edits  it  and  sends  it  to  the  composing  room,  where 
it  is  cut  up  into  takes  and  distributed  among  the 
machine  men. 

If  the  man  at  the  end  of  the  telegraph  wire  were 
also  a  linotype  operator  it  would  be  possible  to  put 
the  dispatch  immediately  into  type  and  thus  save 
much  time  and  labor.  The  same  course  might  be 
pursued  in  regard  to  stories  sent  in  over  the  tele¬ 
phone. 

Under  present  conditions,  however,  such  a  pro¬ 
cedure  is  impossible,  and  doubtless  will  be  for  some 
time  to  come.  Should  Mr.  Henderson’s  idea  ever 
be  carried  out  the  linotype  operator  would  become 
the  best  paid  man  on  the  staff  outside  of  the  editor. 
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I  as  he  would  have  to  be  a  man  of  unusual  and  ex- 
1  acting  qualifications.  He  would  have  to  be  a  tele- 
i  graph  operator,  a  linotype  operator,  a  news  editor, 
I  and  a  copy  reader. 

The  production  of  a  one-cent  metropolitain  news- 
I  paper  on  an  economic  basis  is  one  of  the  most 
j  important  problems  of  the  publication  world. 

I  WHY  PEOPLE  DELAY  CHRISTMAS  SHOPPING 

j  The  annual  advertising  plea  to  “do  your  shopping 
!  early’’  is  now  being  given  considerable  space  by  the 
daily  press. 

I  The  poor  tired  shop  girl  is  held  up  as  an  object  of 
j  pity,  her  feelings  are  carefully  guarded,  as  it  were, 
by  the  storekeeper,  who  endeavors  to  ameliorate  the 
terrific  rush  of  the  last  week,  but  the  response  is  not 
what  it  should  be. 

The  storekeeper  is  going  up  against  the  accumula¬ 
tive  effect  of  advertising,  an  effect  as  powerful  as 
its  most  enthusiastic  admirers  ascribe  it  to  be,  and, 
in  this  case,  it  is  working  an  awful  revenge  for  mis¬ 
application. 

The  good  people  remember  how,  year  after  year, 
having  made  their  purchases  early,  in  order  to  lighten 
the  load  of  the  poor  tired  shop  girl,  the  over¬ 
worked  horse  and  the  struggling  delivery  man,  they 
have  seen  prices  broken  almost  in  two  for  the  last 
week  and  they  are  holding  back  more  and  more, 
waiting  for  the  price  cutting  which  advertising  has 
taught  them  will  come  one  week  before  Christmas. 

This  fact  should  be  a  lesson  to  publishers,  and  it 
should  also  be  called  to  the  attention  of  the  men  who 
look  to  advertising  to  produce  results. 

NEWSPAPER  VALUATIONS. 

Some  basis  may  be  found  for  Surrogate  Cohalan’s 
statement  that  the  newspaper  properties  of  the  late 
Joseph  Pulitzer  had  “been  grossly  undervalued — 
possibly  to  the  extent  of  many  millions  of  dollars.” 
when  it  is  recalled  that  the  New  York  Press,  reputed 
to  have  been  a  losing  venture,  was  recently  sold  to 
Mr.  Munsey  for  an  amount  said  to  be  close  to  a 
million  dollars.  Another  instance  of  a  going  news¬ 
paper  property  in  a  good  center  bringing  a  good 
round  sum  at  sale,  despite  the  fact  that  it  was  just 
about  paying  a  profit,  was  the  Cleveland  News,  for 
which  Dan  R.  Hanna  is  reported  to  have  pa  d  Mr. 
Otis,  the  former  owner,  over  a  million  dollars 

Good  newspaper  properties  making  a  clean  10 
per  cent,  are  mighty  rare.  More  buyers  are  in  evi¬ 
dence  than  sellers. 

The  Surrogate  contends  that  “the  average  net 
profit  for  each  four  years  preceding  the  death  of 
Mr.  Pulitzer  was  $562,830.”  The  question  at  issue 
is.  What  is  such  a  property  worth?  It  should  be 
an  easy  matter  to  obtain  expert  testimony  as  to  the 
value  of  such  a  property — as  easy,  in  fact,  as  to  find 
expert  testimony  regarding  the  value  of  any  other 
property. 

The  woods  are  full  of  experts  who  know  such 
values,  and  will  back  their  judgment  and  op'nion 
with  the  money — Victor  F.  Lawson,  William  Ran¬ 
dolph  Hearst,  Col.  Nelson,  Wm.  L.  McLean,  and 
many  others. 

It  is  recalled  that  Charles  M.  Palmer  was  em¬ 
ployed  by  Judge  Cutting  of  the  Probate  Court  of 
Cook  County,  Ill.,  to  give  such  testimony  in  the  Chi¬ 
cago  Inter-Ocean  and  Yerkes  estate  lit  gation. 

!  The  Hot  Times  has  made  its  annual  caloric  ap- 
I  pearance  in  Washington,  D.  C.  Its  general  mana- 
I  ger,  business  manager,  editor,  managing  editor, 

I  editor,  city  editor  and  editorial  writer  is  Harryman 
I  McEntyre,  according  to  the  information  at  the  head 
j  of  the  editorial  page,  and  ks  correspondents  “may 
!  be  found  in  Buffets,  Press  Clubs  and  Jails  in  Every 
i  City.”  It  is  issued  by  the  men  on  the  Washington 
I  Times  who  once  a  year  turn  themselves  loose  and 
I  say  any  darn  thing  they  please  in  print.  They  roast 
j  each  other,  throw  bricks  at  people  they  don’t  like 
I  and  embalm  in  prose  and  verse  those  whom  tliey 
sincerely  admire.  Most  of  the  ads  are  humorous 
fakes.  The  reading  matter  from  start  to  finish  is 
bubbling  over  with  fun. 
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PERSONALS. 


VVhitelaw  keid,  who  was  reported  to 
be  suffering  from  a  severe  cold  and  has 
been  confined  to  his  London  home  for 
the  past  two  weeks,  is  said  to  be  mak¬ 
ing  favorable  progress  toward  re¬ 
covery. 


Frank  A.  Munsey,  Henry  L.  Stod¬ 
dard,  and  Paul  Block  were  among  the 
two  hundred  ardent  Progressives  who 
acompanied  Theodore  Roosevelt  in  the 
special  train  that  took  them  to  the  Party 
conference  at  Chicago  this  week.  Medill 
McCormick  joined  the  party  on  its  ar¬ 
rival  at  Chicago. 


Alfred  D.  Mayo,  business  manager  of 
the  Chicago  Record-Herald,  is  a  visitor 
to  New  York  this  week. 


C.  D.  Morris,  publisher  of  the  St. 
Joseph  (Mo.)  Gazette,  has  been  elected 
president  of  the  Chamber  of  Commerce 
of  St.  Joseph. 

J.  W.  Barnhart,  formerly  of  the  In¬ 
dianapolis  Star,  is  the  new  business 
manager  of  the  Youngstown  (O.)  Tele¬ 
gram. 


W.  A.  Frisbie,  editor  of  the  Minne¬ 
apolis  Daily  News,  W.  G.  McMurchy, 
editor,  and  Hal  Edwards,  business  man¬ 
ager,  St.  Paul  Daily  News,  were  among 
those  who  helped  to  christen  the  new 
Northwestern  line  train  between  Chicago 
and  the  Twin  cities. 


William  Barton,  formerly  business  1 
manager  of  the  Denver  Post  and  for 
over  a  year  connected  with  the  busi¬ 
ness  and  circulation  departments  of  the 
Spokane  Spokesman-Review,  has  gone 
to  Kansas  City  to  take  a  position  on 
the  Post  as  personal  representative  for 
Bonfils  &  Tammen,  the  publishers  of 
that  paper. 


George  Davis,  who  has  been  manag¬ 
ing  editor  of  the  Grand  Forks  (N.  D.) 
Evening  Times  for  a  number  of  years,  i 
has  left  for  Tampa,  Fla.,  where  he  will  ■ 
be  connected  with  the  staff  of  the ; 

Times  of  that  city.  i 

_  ! 

John  M.  Goodell,  editor-in-chief  of  the  ' 

Engineering  Record,  New  York,  is  one 
of  the  non-resident  lecturers  on  high-  i 
way  engineering  at  Columbia  University.  | 

Clark  Howell,  editor  of  the  Atlanta ; 
('onstitution  and  Dr.  J.  A.  Macdonald, 
editor  of  the  Toronto  Globe,  were  the 
principal  speakers  at  the  banquet  of  the ; 
Canadian  Society  in  New  York  on  Sat- i 
urday  evening. 

Arthur  S.  Hoffman,  editor  of  Ad- 1 
venture,  is  one  of  the  founders  of  a 
new  club  called  the  Adventurers,  which 
is  to  meet  once  a  month.  Capt.  Fritz  | 
Duquesne  and  Will  Irwin  are  among; 
the  members.  j 

Edward  B.  Clark,  of  the  Chicago 
Evening  Post,  and  Charles  Keyser,  of 
the  St.  Louis  Globe  Democrat,  were 
initiated  into  the  Gridiron  Club,  in 
Washington,  Saturday  night. 


Cosmo  Hamilton,  editor  of  the  World 
of  To-day,  London,  is  in  Chicago,  where 
he  is  looking  after  his  play,  “The  Blind¬ 
ness  of  Virtue,”  and  lecturing  on  the 
subjects  of  eugenics,  upon  which  he  is 
an  authority. 


foal  of  a  two-minute  trotter.  Mr.  Shoe¬ 
maker  intends  using  him  as  a  roaa 
horse. 


John  A.  Fry,  publisher  of  the  Hum- i 
melstown  (Pa.)  Sun,  is  very  ill  at  his 
home  in  Palmyra.  I 


Harry  Chandler,  business  manager  1 
and  treasurer  of  the  Los  Angeles  Times,  i 
is  building  a  fine  residence  in  the  Eng-  1 
lish  style  of  architecture  at  Hollywood. 

Lorin  A.  Thurston,  editor  of  the  Hon- 1 
olulu  (H.  I.)  Advertiser,  arrived  at  San 
Francisco  last  week.  His  paper  is  now ! 
receiving  1,800  words  of  news  report 
from  the  mainland  by  wireless. 


IN  NEW  YORK  TOWN. 

Caleb  P.  Van  Hamn,  managing  editor 
of  the  American,  was  appointed  on 
Monday  to  the  managing  editorship  of 
the  Evening  Journal,  filling  the  vacancy 
left  by  Keats  Speed,  who  resigned  last 
June  to  take  charge  of  the  Atlanta 
Georgian  for  Mr.  Hearst. 


William  P.  McLaughlin  (“Wurra-  j 
Wurra”)  has  resigned  as  assistant  city  j 
editor  of  the  Evening  W orld  after  | 
twenty  years’  service  in  various  im- 1 
portant  capacities  on  the  editorial  staff  | 
of  both  the  Morning  and  the  Evening  j 
World. 


Royal  J.  Davis,  an  editorial  writer  on 
the  Evening  Post  and  instructor  in  edi- , 
torial  writing  in  the  department  of  jour¬ 
nalism  at  New  York  University,  was 
one  of  the  judges  last  week  at  the  Yale-  | 
Syracuse  debate  held  at  New  Haven,  i 

Carl  S.  Brandebury,  formerly  city  ; 
editor  of  the  Associated  Press,  has  been  , 
promoted  to  the  position  of  desk  editor  i 
1  in  charge  of  the  movement  of  all  dis- 
I  patches  in  and  out  of  the  New  York  ; 

!  office. 

j 

Barton  W.  Currie,  for  ten  years  at 
the  rewrite  desk  of  the  Evening  World 
and  formerly  with  the  Times  and  the 
Evening  Sun,  has  been  appointed  travel 
editor  of  the  Country  Gentleman  and 
leaves  the  World  staff  to-day.  Mr.  Cur¬ 
rie  was  given  a  farewell  dinner  by  his  ^ 
associates  at  Mouquin’s  last  Friday.  i 

Charles  E.  Crane,  of  the  local  staff,  i 
Associated  Press,  has  been  promoted  to  j 
early  morning  editor  in  charge  of  the 
entire  service  during  that  period. 


Grantland  Rice  and  Harry  Schu¬ 
macher,  of  the  Evening  Mail,  will  take 
their  annual  vacation  beginning  Jan.  I. 
The  signal  success  of  these  men  in  their 
special  field  is  attributed  to  this  send- 
off  at  the  beginning  of  the  year. 


“Jack”  Lawrence  is  now  doing  ship 
news  for  the  Evening  Mail.  He  is  a 
brother  of  Seabury  Lawrence,  who  is 
the  Evening  Sun’s  ship  news  man. 


Deems  Taylor,  who  has  been  an  oc- 
j  casional  contributer  to  Franklin  P. 
j  Adams’  column  in  the  Evening  Mail. 
!  is  now  running  a  colyum  of  his  own 
:  in  the  Press  under  the  head  “Between 
All  of  Us.” 


Francis  P.  .Mbertanti,  well  known  as 
1  “Francis”  in  sporting  columns  of 
j  the  Evening  Mail,  is  running  a  special 
I  sport  section  in  English  for  a  local 
Italian  paper. 


John  M.  Padget,  for  the  past  three 
years  connected  with  the  Associated  | 
Press  in  Denver,  has  become  business 
manager  of  the  Trinidad  (Col.)  Adver- i 
tiser. 


A.  J.  Clark  has  resigned  as  manager 
of  the  Lancaster  (S.  C.)  News,  which  ' 
position  he  has  held  during  the  past  ^ 
four  years. 


Henry  W.  Shoemaker,  president  of 
the  Altoona  (Pa.)  Tribune,  purchased  j 
at  the  recent  Old  Glory  Sale  in  New : 
York,  the  fast  trotting  stallion  Major  i 
Celmar,  Jr.,  said  to  be  the  only  living  I 


WEDDING  BELLS. 

Richard  E.  Zeiske,  editor  and  proprie¬ 
tor  of  the  Belleville  (Tex.)  Times,  and 
Miss  Josephine  M.  Chesley,  the  post¬ 
mistress  of  that  town,  were  married  on 
Dec.  5,  in  that  city. 


W.  H.  Brownlow,  editor  of  the 
Chewelah  (Wash.)  Independent  and 
father  of  five  newspaper  men  who  are 
at  this  time  working  on  Spokane  County 
newspapers,  was  married  on  Dec.  5  to 
Mrs.  A.  E.  Hall,  mother  of  two  children 
and  wealthy  landowner  of  the  Chewe¬ 
lah  district. 


OBITUARY  NOTES. 

Leo.  j.  Sexton,  treasurer  and  business 
manager  of  the  New  Hampshire  Patriot 
Newspaper  Company,  died  on  Tuesday 
at  the  Margaret  Pillsbury  Hospital, ; 
Concord,  N.  H. 


^  James  Otis  Koler,  64  years  old,  news¬ 
paper  man  and  author,  who  under  the  i 
name  of  James  Otis  wrote  145  books 
for  boys,  died  in  Portland,  Me.,  on 
Wednesday.  Mr.  Koler  was  in  his  early 
days  connected  with  the  Boston  Journal 
and  later  came  to  New  York,  where  he 
worked  on  the  Sun.  He  held  an  edi¬ 
torial  position  on  Frank  Leslie’s  Boys 
and  Girls,  and  gained  note  as  a  news- , 
paper  man  by  writing  the  "Perkins  Let¬ 
ters.” 


Captain  J.  W.  Meese,  71  years  old,  ^ 
the  first  business  manager  of  the  St.  | 
Paul  Pioneer  Press  and  widely  known  j 
in  publishing  circles,  died  in  New  York; 
last  week.  i 


Charles  E.  Taylor,  a  well  known 
newspaper  man  of  Washington,  D.  C., 
dropped  dead  in  the  street  of  that  city  on 
Monday.  He  was  forty  years  old  and 
had  been  connected  with  every  daily 
paper  published  in  Washington.  Mr. 
Taylor  was  with  the  Taft  publicity 
bureau  in  1907  and  1908  and  later  on 
the  editorial  staff  of  the  Washington 
Star. 


Samuel  Arthur  Bent,  seventy-one 
years  old,  author  and  editor,  dropped 
dead  on  Nov.  22  in  the  lobby  of  a  Bos¬ 
ton  hotel.  He  was  formerly  American 
editor  of  the  Swiss  Times  at  Geneva, 
and  the  Paris  Messenger,  and  published 
several  books  including  “Familiar  Say¬ 
ings  of  Great  Men.” 


Robert  O.  Dorner,  eighty-eight,  for 
more  than  forty  years  connected  with 
the  Richmond  (Ind.)  Palladium,  and 
later  with  the  Telegram,  died  last  week 
at  the  home  of  his  daughter,  in  that 
town. 


WASHINGTON  PERSONALS.  * 

H.  J.  Allen,  of  the  Kansas  City  Star, 
attended  the  Bull  Moose  conference  in 
Chicago  this  week. 


Arthur  J.  Sinnott,  of  the  Newark 
News,  who  went  to  Bermuda  with 
President-elect  Wilson,  has  returned 
home. 


Earl  Willis  Crecraft,  of  the  Pulitzer 
School  of  Journalism,  visited  the  press 
galleries  of  Congress  last  week,  seek¬ 
ing  information  for  that  institution. 


Carl  Sheppard,  who  reports  the  pro¬ 
ceedings  of  the  Supreme  Court  for  the 
Associated  Press,  because  of  his  long 
association  with  the  tribunal  is  known 
to  his  friends  as  “Judge.” 


James  Malcolm,  political  writer  of 
the  Albany  Knickerbocker  Press,  re¬ 
ported  the  River  and  Harbor  Congress 
held  here  last  week. 


Thomas  J.  Pence,  Washington  repre¬ 
sentative  of  a  number  of  southern  pa¬ 
pers,  who  has  been  traveling  abroad, 
will  arrive  home  next  week. 


Charles  H.  Mann,  superintendent  of 
the  House  Press  Gallery,  who  probably 
knows  as  many  newspaper  men  as  any 
living  man,  was  operated  on  in  Provi¬ 
dence  Hospital  here  last  Tuesday  and 
is  reported  as  doing  nicely. 


Charles  M.  Price,  managing  editor  of 
'  The  International  Studio,  The  Architec¬ 
tural  and  Arts  and  Decorations,  at¬ 
tended  the  convention  of  architects  held 
here  this  week. 


BUSINESS  OPPORTUNITIES 


NOW  IS  A  GOOD  TIME 

i  to  buT  •  publishing  business.  Sercrsl 
;  chances  available.  HARRIS-DIBBLE 
1  PANY,  71  West  Md  St.  New  York. 


®MInl 

available  for  first  payment  on  a 
daily  newspaper  property  at  a  fair 
price.  Illinois,  southern  or  eastern 
Michigan  or  Indiana  locations  pre¬ 
ferred.  Proposition  F.  H., 


Newspaper  Broker 
277  Broadway  New  York 


SITUATIONS  WANTED 


Advertisements  under  this  classification  will  cost 
Ic.  per  IVord;  Display.  15c.  per  Agate  Line. 


CIRCULATION  MANAGER. 

I  have  had  a  wide  ex^rience  in  circulation. 
Starting  as  an  agent  ot  the  St.  Louis  Post- 
Dispatch,  .  then  on  the  road  for  them  and 
through  all  branches  of  circulation  work  to 
the  command  of  the  circulation  of  a  morning 
paper  in  a  town  of  150,000.  I  have  made  good 
and  am  making  good,  but  would  like  to  show 
what  1  can  do  in  circulation  by  taking  charge 
on  salary  or  commission,  based  on  increases. 
Write  “SYSTEM,”  care  Thk  Editor  and 
Publisher. 


LIVE  YOUNG  MAN 

who  has  “made  good”  in  news  and  advertising 
seeks  position  offering  broader  opportunities; 
eight  years’  experience.  Address  “LIVE,” 
care  The  Editor  and  Publisher. 


EDITORIAL. 

Managing  editor,  editorial  writer,  specially 
strong  on  short  paragraphs,  with  experience  in 
three  State  capitals  on  legislative  work  and 
Congressional  work  in  Washington.  Strong 
on  political  history  and  movements  and  public 
men.  Address  “M.-14,”  care  The  Editor  and 
Publisher. 


I  I  KNOW  COSTS 

I  and  newspaper  systems  intimately,  have  had  a 
;  wide  experience  in  circulation,  in  advertising, 
I  in  the  mechanical  departments,  in  fact  in  all 
I  departments,  as  for  some  years  I  had  charge 
I  of  a  morning  and  Sunday  newspaper  in  a 
j  town  of  100,000  poulation.  I  desire  to  prove 
I  my  ability  and  capacity  as  an  invaluable  aid  to 
I  some  newspaper  publisher  who  will  entrust  me 
with  the  office  or  business  management  of  his 
paper.  At  the  age  of  36  I  believe  my  knowl¬ 
edge  of  conditions  and  markets  will  enable  you 
to  pay  me  a  moderate  salary  and  reduce 
your  operation  costs.  Address  “EXECUTIVE 
ABILITY,”  care  of  The  Editor  and  Pub¬ 
lisher. 


I  MANAGING  EDITOR. 

I  Young,  absolutely  first-class  man  in  every  re¬ 
spect,  desires  change;  fully  able  to  direct  suc- 
rcessfully  every  department  of  publication;  best 
references;  now  in  charK  of  prominent  after- 
I  noon  paper.  Address  ‘T*.  M.  G.,”  care  The 
;  Editor  and  Publisher. 


MISCELLANEOUS 


Chicago — New  York — Philadel- 
THE  BLACK  phia,  for  80  years  the  coal 
DIAMOND  trades’  leading  journal.  Write 
for  rates. 


DAILY  NEWS 

Reports  for  evening  papers,  advance  news,  mail 
service,  special  and  Chicago  news.  YARD’S 
NEWS  BUREAU.  167  W.  Washington  St,  Chi¬ 
cago,  111. 


LINOTYPE  MACHINES 

.Ml  models,  bought  and  sold.  Complete  line  of 
Printers’  machinery  and  supplies  on  hand  for 
immediate  shipment 
i  RICH  &  McLEAN. 

61  Qiff  St,  New  YorR 


ILLUSTRATING  AND 
I  CARTOONING 

'  neatly  done.  Submit  your  proposition  and  1 
I  will  gladly  furnish  prices.  J.  N.  DELISLK, 
i  617  Charles  St,  St  Paul,  Minn. 


FOR  SALE 


FOR  SALE. 

:  Entire  ownership  or  controlling  interest  in  a 
daily  paper,  in  a  Michigan  City  of  8,000  popu- 
I  lation.  I'rice  reasonable.  If  you  have  money 
I  and  know  the  newspaper  business  and  want  a 
good  paying  property,  write  “A.  H.,”  care  The 
I  lditor  and  Publisher. 


I  FOR  SALE. 

I  8-DECK  PRESS.  Prints  4,  6,  8,  10,  18,  14, 
16,  18,  80,  84  pages.  Overhauled  and  rebuilt, 
i  Will  sell  at  very  low  price, 
i  4  DECK  PRESS.  Prints  4,  6,  8,  10,  12,  14, 
I  16,  20,  24,  88,  82  pages.  Will  be  overhauled 
I  and  rebuilt 

ONE  FLAT  BED  PERFECTING  PRESS. 
Prints  4,  6,  8  pages.  Will  be  overhauled  and 
rebuilt. 

THE  GOSS  PRINTING  PRESS  CO.. 

Chicago,  lu. 
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THE  SOUTHWEST  FIELD' 

William  A.  Thomson,  of  the  New  | 

York  Glohe,  Finds  Newspapers 
Highly  Prosperous  and  Own¬ 
ing  Fine  Homes. 

W  illiam  A.  Th>>mson,  assistant  pal)- 
lisher  of  the  New  York  Globe,  has  re¬ 
turned  from  a  7,0o0-mile  trip  through 
the  Southwest  in  the  interests  of  the 
.Associated  Newspapers,  the  organiza¬ 
tion  which  was  fathered  by  Jason  Rog¬ 
ers,  publisher  of  the  Globe. 

Mr.  Thomson  announces  the  addition 
of  a  numl)er  of  new  members  to  the  As¬ 
sociated  Newspaj)ers,  including  the  Dal¬ 
las  (Tex.)  Times-Herald,  Oklahoma 
(Okla.)  City  Times,  Memphis  (Tenn.) 
News-^imitar,  Syracuse  (N.  Y.)  Her¬ 
ald,  and  Troy  (X.  Y.)  Record.  In  ad¬ 
dition  to  these,  five  other  prominent  pub¬ 
lications  have  signified  their  determi- 
itation  to  enter  the  organization  before 
the  first  of  the  year. 

Speaking  of  his  trip,  Mr.  Thomson 
said ; 

“The  prosperity  of  the  better  class 
newspapers  in  the  smaller  cities  of  this 
country  is  the  best  possible  evidence  of 
an  era  of  good  times  and  confidence 
in  the  future.  Most  of  us  in  New  York 
are  too  prone  to  feel  that  we  have  a 
monopoly  of  the  “biggest  and  best,” 
right  here  in  our  back  yards.  As  Gil¬ 
bert  Raine.  of  the  Alemphis  News- 
Scimitar,  said  to  me,  ‘New  Yorkers  arc 
too  apt  to  confuse  their  own  size  with 
that  of  theif  buildings;’  so,  when  we 
get  out  a  couple  of  thousand  miles  from 
Broadway  and  wander  into  a  newspaper 
shop  in  a  town  of  fifty  or  sixty  thou¬ 
sand  that  looks  about  as  fine  as  any¬ 
thing  we  have  ever  seen  ‘back  East,’  we 
sit  up  and  take  notice. 

THE  beacon’s  skyscraper. 

“For  example,  in  W’ichita,  Kan.,  you 
drop  off  a  Santa  Fe  train  and  ask  the 
first  person  you  meet  how  to  find  the 
Beacon  office.  He  simply  stands  and 
points  impressively  to  a  beautiful  sky¬ 
scraper  on  the  main  street  and  you  go 
over  there  and  find  Col.  Henry  J.  Allen 
and  his  staff  housed  in  a  newspaper 
plant  that  would  be  quite  a  show  place 
even  in  the  metropolis. 

“Then  you  go  on  further  South  into 
Dallas,  and  Edwin  J.  Kiest  will  take 
you  with  pardonable  twide  to  the  splen¬ 
did  new  home  of  his  Dallas  Times- 
Herald.  just  in  the  shadow  of  Mr. 
Busch’s  new  million  dollar  hotel. 

"Over  at  Fort  Worth  .Amon  G.  Car¬ 
ter  and  Col.  Louis  Wortham,  of  the 
Star-Telegram,  are  busy  as  beavers  in¬ 
stalling  new  equipment  that  will  put 
their  plant  in  the  running  with  the  best. 

PROSPERITY  AT  LITTIj:  ROCK. 

“Go  on  to  Little  Rock.  Ark.,  and  pick 
out  the  best  looking  building  in  that 
thriving  town.  You  will  find  it  is  the 
office  of  the  Gazette,  the  livest  paper 
in  that  State.  You  have  only  to  peep 
into  this  office  to  realize  what  a  remark¬ 
able  organization  Messrs.  Heiskell  and 
Allsopp  have  here,  and  how  well  Arkan¬ 
sas  thinks  of  the  publication. 

“I  went  up  to  Tennessee  from  Arkan¬ 
sas.  At  Nashville  I  found  the  Banner 
doing  wonders  with  its  present  me¬ 
chanical  facilities,  but  pushed  by  pros¬ 
perity  to  seek  better  ones.  Major  E.  B. 
Stahlman,  who  owns  the  Banner,  has 
another  remarkable  monument  to  him¬ 
self  in  Nashville  in  the  Stahlman  build¬ 
ing,  which  is  one  of  the  achievements 
of  the  South.  The  Banner  will  soon  be 
housed  in  splendid  quarters. 

“The  achievements  of  other  papers 
in  some  of  the  larger  cities  are  too 
well  known  to  need  any  comment,  but  1 
wish  that  every  New  York  newspaper 
man  might  see  the  new  plant  of  the 
Louisville  Times  and  Courier-Journal. 
We  have  been  pretty  proud  of  the  Globe 
plant  here  in  New  York  but  I  told  Col. 
Watterson  and  Mr.  Phillips  that  I 
would  never  mention  it  again  after  hav¬ 
ing  seen  the  wonders  of  the  equipment 
obtained  for  I^uisville’s  leading  publi¬ 
cation. 

“On  my  way  home  I  looped  around  ! 


•from  Chicago  by  way  of  Syracuse,  and 
E.  H.  O’tlara  showed  me  through 
the  Herald  plant  there,  the  efficiency 
of  which  is  well  known  to  ah  newspaper 
people  in  this  section.  At  Troy,  David 
B.  Plum  was  taking  just  pride  in  the 
brand  new  building  of  the  Troy  Record, 
and  1  believe  1  can  say  without  hesita¬ 
tion  that,  for  a  city  of  the  size  of  Troy, 
the  Record  comes  as  close  to  having  a 
model  plant  as  any  I  have  seen. 

“1  spent  a  couple  of  days  in  Omaha 
with  Harry  Doorly,  of  the  Omaha 
World-Herald  studying  the  classified 
advertising  methods  used  by  that  paper 
in  the  hope  of  bringing  back  some  valu¬ 
able  ideas  for  the  Globe.  The  World- 
Herald  carries  perhaps  more  classified 
advertising  than  any  paper  of  its  size  i 
in  the  country.  It  has  a  remarkable  ' 
system,  evolved  through  careful  obser-  i 
vation  of  conditions  and  the  experience  , 
of  seven  years  of  hard  work.  The  ; 
World-Herald  holds  its  own  against  all 
sorts  of  competition,  and  I  think  that  ' 
Mr.  Doorly,  personally,  deserves  a  lot  ; 
of  credit  for  what  the  paper  has  accom-  ; 
plished.  Of  course  it  is  a  good  news-  , 
paper  and  a  producer  of  results,  and,  , 
after  all,  that  counts  most  heavily.  ■ 
PREVALENCE  OF  OPTIMISM. 

“Every  man  remembers  his  first  ex¬ 
perience  in  the  Southwest.  The  thing 
that  impresses  an  Eastern  man  most  ; 
is  the  spirit  of  the  country.  Certainly  ■ 
they  believe  in  themselves  down  there 
and  they  back  their  optimism  with  real 
money.  In  Oklahoma  City  they  are 
cheerfully  running  along  with  a  tax 
rate  of  $2.80  and  when  you  ask  them 
how  they  stand  it,  they  point  to  their  : 
180  miles  of  paved  streets,  their  twenty-  j 
five-mile  boulevard  and  other  remarka-  j 
ble  public  works,  and  they  say:  ‘Don’t 
you  suppose  we  have  to  pay  for  all 
this?’  Twenty  years  ago  the  Santa  Fe 
train  just  whistled  as  it  went  by  Okla-  j 
homa  City,  and  to-day  it  is  a  me¬ 
tropolis.  Two  hundred  thousand 
population  in  five  years  is  now  their 
slogan,  and  if  you  can  come  away  from 
the  place  doubting  their  ability  to  get 
that  population  you  must  be  an  ultra¬ 
conservative  indeed. 

“.And  the  Southwest  doesn’t  overes¬ 
timate  itself.  I  had  been  warned  to 
avoid  a  certain  town  because  I  was  told  | 
that  its  hotels  were  notoriously  poor.  ; 
It  was  one  of  those  places  whose  prog-  j 
ress  is  indicated  as  much  by  the  things  i 
that  it  has  neglected  to  do,  as  by  the  i 
things  which  it  has  actually  done.  How-  i 
ever,  I  was  detained  at  this  town  for  a 
couple  of  days,  and  put  up  at  the  lead-  i 
ing  hostelry.  I  went  to  a  band  concert 
the  evening  I  arrived  there  and  came  , 
back  to  the  hotel  about  11  o’clock.  | 
A  "rotten”  hotel.  I 

“The  place  had  a  remarkably  homelike 
look  as  1  drew  near,  which  1  was  unable  i 
to  explain,  but  on  coming  up  I  saw  it  , 
was  because  my  trunk  was  standing  in  i 
the  middle  of  the  pavement.  I  told  the 
hotel  clerk  casually  to  have  my  trunk 
sent  up  to  my  room,  but  his  reply  was :  ; 
‘.Aw,  let  it  stay  there.  I’ll  keep  me  eye  ; 
on  it ;  it’s  all  right.’  I  argued  with  him 
for  five  minutes  on  the  reasonableness 
of  my  wanting  that  trunk  taken  to  my- 
room,  but  all  to  no  purpose.  So  I  went  : 
to  bed.  , 

“Next  morning  I  found  the  trunk  i 
standing  about  half  a  mile  down  the  ' 
long  hallway,  but  I  could  not  get  any  ; 
one  to  bring  it  any  closer  to  my  room.  ; 

“When  I  was  ready  to  depart  I  called  ; 
the  proprietor  and  said  to  him,  as  quiet¬ 
ly  as  the  accumulation  of  my  rage  would 
permit :  ‘I  think  you  have  the  worst 
hotel  that  I  have  seen,  bar  none.' 
Then  I  stepped  aside,  anticipating  some 
gun-play.  The  proprietor,  however, 
merely  shifted  about  half  a  pound  of 
niggerhead  tobacco  to  make  way  for  a 
large  grin  and  remarked :  ‘Aw  hell,  I 
know  that;  all  the  hotels  here  are  rot¬ 
ten  !’  ’’ 


The  Harriman  (Tenn.)  Record  has ' 
moved  into  a  new  brick  building,  where  j 
it  has  installed  an  up-to-the-minute  j 
newspaper  plant.  i 


Review  of  the  Year 

New  Year  Cartoon  by  Ryan  Walker. 

Will  come  out  this  year  a*  u«ual;  released  December  29. 

Grows  more  popular  every  year. 

The  International  Syndicate,  Baltimore,  Md. 


The  special  Service 

Composed  of  Men  and  Women  of  Newspaper 
Experience,  Ability  and  Intearity 

EXPERTS  and  SPECIALISTS  in  CIRCULATION  CONTESTS 
Write  for  deuUa,  etc..  Room  33,  23  PARK  ROW,  NEW  YORK 


GET 

Today’s  News 
Today 

“By  United  Press” 

General  Office : 

WORLD  BLDG.,  NEW  YORK 


“Philadelphia  Press” 

High  class  magazine  and 
comic  pages,  mat  form. 
This  is  the  most  exclusive 
Sunday  service  syndicated. 

World  Color  Printing  Co. 

ST.  LOUIS,  MO. 

Etiabinhed  1900  R.  S.  GRABLE.  Mgr. 


Our  Growth 
Is  Remarkable 

During  the  past  month  we  have  added  a  ■ 
record-breaking  number  of  new  clients,  i 
This  is  due  to  the  fact  that  w-e  have  the 
sort  of  illustrated  news  features,  cartoons, 
comics,  humor  and  woman’s  page  features  | 
that  the  newspapers  find  practical  and  de¬ 
sirable.  We  couldn’t  grow  if  we  failed  to 
satisfy. 

The  Central  Press  Association 

Cleveland 

Virgil  V.  McNitt,  Gen.  Mgr. 


$25,000  in  Cash  and  5,318  New  Subscribers 
is  the  result  of  our  Voting  Contest  on 
The  Johnstown  Leader 


WIRE 


WRITE 


Adams  Features 


NEW  YORK  HERALD  SYNDICATE. 

Special  Sarricaa  of  all  KimU  for  Nawapaport 
AddMU 

HaraM  Square  Cauadian  Brancli 

New  York  CHy  Dotbarate  Bldg.,  Mantraal 


HAVE  YOU  READ 
MR.  DOCKRELL’S  BOOK? 

“The  Law  of 
Mental  Domination” 

Every  man  who  writes  to  compel 
attention — every  man  who  is  en¬ 
gaged  in  selling — gets  tremendous 
value  from  this  book. 


Mr.  Dockrell  himself  says:  “As 
soon  as  I  grasped  the  principles 
which  I  have  set  forth  in  this  book 
I  doubled  my  producing  capacity.” 


Send  us  $1  and  we  will  send  this 
book  to  you  by  return  mail.  It’s  a 
wonder,  and  will  delight  you. 

The  Editor  and  Publisher 

13  to  21  Park  Row,  New  York 


EDITORS’  TAKE  NOTICE! 

We  Want  a  Home 
for 

‘‘HOME  WANTED” 

Ifou  want  your  paper  wanted  in 
every  home. 

‘‘HOME  WANTED” 

will  make  your  paper  wanted  in 
every  home. 

The  Newest  and  Most  Attractable 

DAILY  COMIC  STRIP 

Furnished  by 

The  McClure  Newspaper  Syndicate 

45  West  34th  Street,  New  York  City 


The  very  best 

New  Daily  Comic 

on  the  market 

“THE  NEARLYWEDS” 

By  Gexirge  McManus 


Write  for  details 

National  News  Association 

200  William  SL,  New  York  City 


CaBkrr  Jnhnar  datura  i^tpdiiratr 

PORT  RICHMOND,  NEW  YORK  CITT 
Weekly  articles  on 

Ctiessg  Bridge* 
A.uctton  Bridge 

Exclusive  rights  given.  No  contract 


December  14,  1912. 
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CHICAGO  NEWS  NOTES. 


Stereotyper*’  Union  No.  4  Ousted 
from  Printing  Trades’  Council — 
War  on  Farm  Journal* — Annual 
Meeting  of  Newspaper  Repre¬ 
sentatives’  Association  —  Exam¬ 
iner’s  Special  Christmas  Fund. 

torrcs[*oniicncc.) 

Chicago,  Dec.  11. — Stereotypers’ 
Union  No.  4  has  been  ousted  from  the 
Allied  Printing  1  rades  Council  for 
breaking  its  contract  in  participating  in 
the  newspaper  strike.  The  union's  char¬ 
ter  had  been  revoked  by  the  Interna¬ 
tional  Stereotypers  and  Electrotypers' 
Union  for  its  part  in  the  strike,  and  a 
charter  was  granted  to  the  new  union, 
No.  114.  There  were  about  thirty  mem¬ 
bers  of  the  defunct  organization,  how¬ 
ever,  who  refused  to  join  the  new  or¬ 
ganization. 

War  to  the  death  between  the  Ameri¬ 
can  Association  of  Pairs  and  Exposi¬ 
tions  and  farm  journals  was  declared  at 
the  twenty-second  convention  of  the  as¬ 
sociation  at  the  Hotel  Sherman  last 
week.  After  a  bitter  debate,  in  which 
G.  W.  Hervey,  associate  editor  of  the 
1  wentieth  Century  Parmer  of  Omaha, 
Neb.,  deiended  the  journals  against  the 
attacks  of  the  delegates,  a  resolution 
which  will  have  the  effect  of  excluding 
all  representatives  of  farm  journals 
from  fair  grounds  was  adopted  by  a  bare 
majority.  Some  of  the  delegates  de¬ 
clared  that  they  had  not  been  fairly 
treated  by  the  journals. 

.NEWSI’AfER  KEPKESENTATIVES  MEET. 

The  annual  meeting  and  luncheon  of 
the  Daily  Newspaper  Representatives’ 
Association,  of  Chicago,  was  held  on 
Dec.  y,  and  the  following  officers  elected ; 
President,  Will  T.  Cresmer,  of  Williams, 
Lawrence  &  Cresmer ;  vice-president,  P. 
L.  Henriquez,  of  P'uller  &  Henriquez; 
secretary,  Robert  J.  Virtue,  of  Eddy  & 
Virtue;  treasurer,  Elmer  J.  Willson,  of 
W.  J.  Morton  Special  Agency ;  board  of 
directors,  H.  W.  Kentnor,  of  Benjamin 
&  Kentnor;  E.  S.  Wells,  Jr.,  of  Chicago 
Daily  News,  and  H.  D.  Sulcer,  of  Chi¬ 
cago  Tribune.  vote  of  thanks  was 
given  W  H.  Kentnor,  the  retiring  presi¬ 
dent,  for  his  successful  administration. 
The  association  is  composed  of  repre¬ 
sentatives  of  about  six  hundred  of  the 
leading  papers  in  the  United  States  and 
Canada. 

The  Examiner  gave  a  doll  pageant  at 
the  Hotel  LaSalle  last  Wednesday  and 
Thursday.  Beautifully  dressed  dolls 
contributed  by  prominent  people  and  or¬ 
ganizations  were  sold  at  liberal  prices 
which  added  materially  to  the  Ex¬ 
aminer’s  Christmas  fund.  The  Ex¬ 
aminer’s  theatrical  benefit  for  the  same 
charity  fund  was  held  on  Friday  at  the 
Grand  Opera  House,  and  was  largely 
attended. 

HARRISON  TRIAL  STOPPED. 

W.  P.  Harrison,  the  well  known  Cin¬ 
cinnati  mail  order  advertiser  and  former 
owner  of  the  Columbus  (O.)  Press,  has 
been  granted  a  new  trial  by  Judge  Ganz, 
of  the  U.  S.  Circuit  Court.  The  Dis¬ 
trict  Attorney  says  that  the  case  will 
not  be  brought  to  trial  again  as  he  is 
satisfied  that  a  conviction  cannot  be  se¬ 
cured.  Col.  Harrison  advertised  a 
vacuum  sweeper  and  a  w'asher  and  used 
space  liberally  in  all  kinds  of  papers.  The 
advertising  has  not  been  so  extensive 
since  the  suits  were  brought,  but  was 
kept  going  in  many  papers.  It  is  an¬ 
nounced  that  an  increased  number  of 
papers  will  be  used  after  January  1. 

The  Chicago  Daily  Press  is  a  small 
paper,  measured  by  inches,  but  it’s  a  big 
paper  when  it  gets  into  a  fight.  Last 
week  it  began  a  crusade  for  better  street 
car  service  in  Chicago.  Its  disclosures 
of  the  intolerable  conditions  forced 
upon  people  who  pay  more  than  $25,- 
000,000  a  year  for  efficient  service, 
startled  the  public  and  made  the  heads 
of  the  street  car  companies  sit  up  and 
take  notice. 

The  Round  Tablers  is  an  organization 
of  Chicago  Advertising  Association 
members  who  discuss  live  subjects  nearly 
every  Tuesday  at  the  noon  hour.  The 


topic  at  the  meeting  last  Tuesday  was: 

IS  the  Coupon  Worth  the  bpace  It 
Costs?” 

W.  W.  Hoops,  the  Chicago  advertis¬ 
ing  agent,  has  incorporated  his  business 
as  the  Hoops  Advertising  Co. 

Chicagos  newest  playwrights,  Mr. 


VICTIMS  bF  matrimonYal 


The  Omxha  Daily  News  Office  a  Fa¬ 
vorite  Stamping  Ground  for 
Dan  Cupid. 

Statistics  compiled  m  the  office  of  the  Clarence  Douglas  and  edited  by  Shan 


NEW  PUBLICATIONS. 

Muskoge^  Okla. — The  Daily  Press, 
an  evening  journal,  made  its  appearance 
last  Monday.  It  is  a  seven-column, 
eight-page  newspaper,  published  by  Col. 


and  Mrs.  Frederic  Hatton,  tne  lormer  ^™aha  Daily  News  show  a  deplorable 
uramatic  editor  of  the  Evening  Post, ,  state  ot  affairs,  directly  traceable  to  the  Middlesboro  h.y-— The  Daily  Sticks 

co-authors  ol  "Fears  of  Discretion,' j ''avages  ot  the  matrimonial  bug,  which  "as  launched  Dec  3,  under  the  manage- 

were  the  guests  of  honor  at  a  meeting  "'vaUed  the  office  about  a  year  ago.  w  •  * 

in  Powers  i heater  last  week  under  the  .  J™my  Austin,  lormerly  in  the  adver-  Cl.arence  Mo.— H.  J.  Simmons  is  to 

auspices  of  tlie  Drama  League  ot  tising  aepartment,  was  one  of  the  hrst  ^  daily  paper  in  connection  with 

.^,„„ica  stricken.  Ihen  Mel  Uhl,  Jr.,  and  the  Kirksville  Democrat,  in  which  he 

DINNER  TO  A.  E.  cu AMBERL.^iN.  Milton  Uhl,  sons  of  xMcl  Uhl,  Sr.,  were  purchased  a  controlling  interest  a  few 

z\l.  E.  Chamberlain,  the  retiring  presi-  hitten  in  quick  succession.  Lyman  Bry-  hu^ths  ago.  „  „  ,  .. 

(lent  ol  the  Chicago  Advertising  Asso-  poet  of  the  editorial  staff,  ,  Palmerton,  Pa.  The  Press  made  its 

ciation,  was  given  a  complimentary  din-  bought  a  new  pair  of  shoes  and  went  to  hrst  appearance  last  Satiuday 
uer  last  Monday  night,  at  which  there  Coins,  to  emerge  from  the  Missouri  rARco,  N.  D.  ihe  Dakota  Trade 
were  a  number  ol  uniQue  innovations.  I  ^Uy  a  benedict  and  headed  for  the  De-  Journal  will  he  issued  about  Jan.  1  by 
Ihe  well  known  advertising  men  who  troitNews.  Frank  VValkin,  editor,  ^hd  Robert 

participated  in  the  fun  werei  W.  fd.  Ihese  are  the  casualties  to  date,  but  ■  hlynn,  advertising  manager  of  the  paper. 
Kankin  of  the  Mahin  Advertising  there  are  still  a  number  who  have  been  ;  Waldron,  Ark. — C.  E.  Gray,  of  Dan- 
.Vgency;  G.  T.  Hodges,  of  the  Munsey  and  show  symptoms.  I  his  list  j  ville,  will  begin  the  publication  of  a 

Go.  •  F.'e.  M.  Cole,  Ol  McClure’s  Maga-  includes  Earl  Allen,  court  reporter ;  ;  Democratic  newspaper  early  next  month, 
zine ;  W’m.  A  Btiles,  advertising  agent; '  Byron  Price,  United  Press  correspond- '  ^Iontezuma,  Ga.  The  Farmers  Rcc- 
J allies  O  bhaughnessy,  advertising  agent ;  ^nt ;  Earl  iaylor,  copy  reader;  Louis  I  ord  will  be  started  under  the  manage- 
nomer  J  Buckley,  of  Buckley  &  De-  Look,  sporting  editor;  Leo  Bozell,  rail- !  ment  of  W.  T.  Christopher,  an  experi¬ 
ment;  Dewit  C.  ciough,  of  the  medical  '’°^d  reporter,  and  Loren  Brooks,  Fed-jenced  editor  and  well-known  farmer, 
publications;  James  I'enneys,  of  the  j  are  also  in  this  class.  Hal  Cumberland,  Md. — The  Press  and 

News  Letter;  W.  G.  Heegstra,  advertis- Y'aherty,  assistant  telegraph  editor,  and  i  .\merican,  a  new  afternoon  newspaper, 
mg  course;  joe  Mitchell  Cha'ppel,  pub-  Isaacson,  N.E.A.  expert,  seem  to  I  appeared  last  week,  with  George  Garner 

lisher  of  the  National  Magazine  and  ^he  only  immune  members  of  the  edi- 1  as  editor  and  Frank  L.  Geary  as  busi- 
the  News  Letter  spoke.  Mr.  Chamber-  !  ‘orial  staff.  |  ness  manager.  It  contains  eight  pages, 

lain  was  presented  with  a  handsome  believed  the  statement  of  Presi- 1  is  independent  and  starts  with  a  good 

traveling  bag  '  ^  -  Ashbaugh  that  marriage  in- 

Wilbur  D.’  Nesbit,  of  the  Post,  has  creased  a  man’s  efficiency  25  per  cent, 
been  compelled  to  abandon  daily  jour-  ‘s  proving  a  serious  complication  and 
nalism  because  of  the  pressure  of  other  agsr^vaLon  to  the  sting  of  the  matri- 


advertising  clientele. 

Bonne  Terre,  Mo. — The  News,  a 
daily  paper,  was  launched  last  Saturday. 


literary  work, 

H.  L.  Seldcn,  the  well  known  Chicago 
special  representative,  died  at  St.  Luke’s 
Hospital  on  last  Tuesday  morning.  He 
leaves  a  widow  and  three  children, 


monial  bug. 


Newspaper  Men  On  Religious  Weekly. 

The  Continent,  the  Presbyterian  na¬ 
tional  weekly,  believes  itself  to  be  the 
yohVA!X4ear7"niriageVof\he\uto-:0"  prominent  religious  paper  in  the 
mobile  department  of  the  Philadelphia  i  country  whose  regular  staff  consists 
l  elegram,  is  making  a  tour  of  the  west- 1  ^  ^ 

ern  tactories  and  spent  several  days  in 
Chicago  with  Cone,  Lorenzon  &  Wood¬ 
man. 


CHANGES  IN  INTEREST. 

F'owler,  Ind. — The  Republican-Lead¬ 
er,  edited  and  published  for  many  years 
by  John  Carr,  has  been  sold-  to  Harry 
F'ulwiler  and  Frank  A.  Wiles,  who  take 
possession  this  week. 

Middletown,  Ind.  —  Earl  S.  Roberts 
has  bought  the  News  frewn  B.  R.  In- 
I  man,  who  has  owned  and  edited  the 
paper  for  seven  years. 

Monrovia,  Cal. — The  Messenger,  ed¬ 
ited  by  Homer  F'ort,  has  been  purchased 


with  not  a  minister  in  the  list.  Its 
i  editorial  offices  in  Chicago,  New  York, 

;  and  Philadelphia  are  headed  by  former 

S.  L.  Schleppy  gave  an  interesting  talk  i 

to  the  members  of  the  Chicago  Advertis-  ,  p-n-  *  v.  r  xt  WL't  t- 

mg  Association  on  the  new  parcels  post  I  ’  j  &  Tb.  H.r.lH  b., 

Iaw  at  a  binrhpnn  nn  Dec  =1  editor  -  afield,’  Philadelphia;  H.  L.  I  Cleveland,  Tenn.  — The  Herald  has 

(  arl  N  Creiff  has  rhaneed  from  the  Smith,  associate  edit- j  been  sold  to  W’alter  Franklin,  who  takes 

ciiQc  H  Viiiifr^rn  tbflVpr.  H  Hat-  ors,  Chicago,  all  made  their  living  by ;  possession  Jan.  1. 
ten  Co  and  the  W  K  Kellocc  Toasted  I  newspaper  work  before  entering  Loomis,  Cal.— The  Recorder  is  now 
r^r  aHviiut’c.  w  nfareH^  field.  There  are,  of  course, !  under  the  management  of  F.  A.  Eckes, 

bvtheGtterromnanv  The  DoFson  Add^- 1  ecclesiastical  specialists  for  special  de- 1  who  purchased  the  paper  from  C.  N. 

and  H.  E.  U  hitaker  last  week. 

Giddings,  Tex. — A  deal  has  been 
closed-  whereby  the  News,  which  has 
been  published  for  many  years  by  J.  W. 
Northrup,  passes  into  the  hands  of  a 
stock  company  headed  by  Senator  Q.  M. 
Watson. 

Seneca,  Kan. — J.  D.  Kennard  has  sold 


by  the  latter  company  The  Dolson  Add  , 
mg  xMachine  Co.,  of  Poplar  Bluff,  Mo., !  payments, 
also  plans  to  use  a  list  of  publications 
through  the  Fuller  Co.  | 

C.  H.  Wooley,  advertising  manager  of , 
the  Cincinnati  Commercial  Tribune,  I 
was  a  recent  visitor-  to  Chicago  and  re¬ 
ported  business  very  fine  in  the  Ohio  I 
cities. 


Exhibit  of  British  Trade  Papers. 


News  Company  Employes’  Ball. 

The  Harlem  News  Company  En>^  loyes’ 
Association  held  its  annual  ball  in  the 
Murray  Hill  Lyceum  last  Sunday. 
There  was  a  capacity  attendance,  and 
the  program  contained  a  number  of  en¬ 
tertaining  and  surprising  features.  The 
membership  of  the  association  includes 


A  committee  of  British  trade-paper ; 

owners  has  been  in  consultation  with  ...  ^  .pjP  a.-n-jaxjrtn 

the  exhibition  branch  of  the  London  the  New  York  dailies.  The  association 


Board  of  Trade  with  a  view  of  arrang- 


maintains  a  fund  to  care  for  the  sick. 


the  Courier-Democrat  to  Adriance  & 
Adriance. 

Britt,  la. — The  Tribune,  which  has 
long  been  in  the  hands  of  Edwin  N. 
Bailey,  is  now. the  property  of  George 
L.  Wellemeyer.  ^ 

pHnt  exhibU  of  Vrjtish"trrde“pt-  i  and  also  a  mortuary  ^nd.  |  C^awield  ^sh^--F  «  ^ich^Ison, 

pers  at  the  various  foreign  exhibitions  rk  »  Ir  P«  «r  PUnt  Said  f  ^b  v  t  n  '  r  ha  snlH^bU 

and  fairs.  It  is  proposed  to  make  an  Cherokee  P.per  PUnt  Sold.  j  pnetor  of  the  Enterprise  has  sdd  h  s 

experimental  exhibit  afr  the  Ghent  Ex-  Recently  sold  as  junk  because  there  |  interests  to  D.  H.  Gwin  a  J. 

hibition,  11113,  and  if  that  succeeds  a  was  no  further  use  for  it  and  no  place  i  chanan. 

similar  exhibit  will  be  sent  to  San  Fran-  to  store  it,  the  plant  of  the  Cherokee  j  Clinton,  la.  The 

cisco  in  1915.  Trade-paper  publishers  Advocate,  the  only  newspaper  m  the  I  has  been  purchased  by  Dodworth  Ulum, 

taking  part  in  the  exhibit  will  be  re-  world  printed  in  an  Indian  language,  j  of  Davenport,  from  the  Fay  brothers. 

quired  to  furnish  a  set  of  volumes  of  in  Indian  characters,  may  be  retained  — 

their  periodicals,  properly  bound;  to  fur-  intact  at  Fort  Gibson  as  a  matter  of  j  NEW  AD  INCORPORATIONS. 

nish  details  of  subscription  and  adver-  sentiment.  The  Advocate  was  first  pub-  j  New  York,  N.  Y. — Spencer-Colyer- 

tisement  rates,  and  to  forward  to  the ,  lished  in  Georgia,  prior  to  the  migration  j  QqjJj}  Manhattan;  general  advertising; 

exhibition  copies  of  the  papers  as  pub-  of  the  Cherokees  to  Indian  Territory,  j  $35,000;  incorporated  by  George 

fished.  It  is  felt  that  these  exhibits  will :  The  types  for  the  paper  were  manufac-  |  g  Spencer,  Joseph  H.  Colyer,  Jr.,  and 

do  much  to  promote  British  interests  tured  by  a  type  foundry  in  Chicago,  and  Arthur  M  Dodd. 

abroad.  were  very  expensive,  the  molds  having  |  ‘  Newark  N  J— The  Greater  Newark 

-  to  be  made  especially  for  this  one  order,  i  Advertising  Co. ;  capital,  $50,000  general 

Negative  Virtues  of  a  Newspaper.  In  order  to  keep  the  paper  going  it  was  j  advertising  business;  incorporators,  J. 

(From  iVeatherford  (Tex.)  Herald.)  :  necessary  to  take  young  Cherokees  and :  McCord  D.  C.  Thompson,  H.  T. 

The  man  who  gets  mad  about  what  teach  them  to  set  type.  No  one  except :  pj'gj.g 

the  newspapers  say  about  him  should  re-  Cherokees  could  read  the  characters,  of  ;  j>ayton  O. _ The  Blakley  Advertising 

turn  thanks  three  times  a  day  for  what  which  there  were  eighty-six.  The  Cher-, Ip  .  i  einnAA.  general  advertis- 

the  newspapers  know  about  him  and  okee  National  Council  saw  to  it  thati-  '.’  incorporated  by’ A.  B.  Myers  and 
don  t  say.  The  average  newspaper  man  there  were  always  as  many  as  four  com-  .u  ’ „  ^ 

hears  enough  scandal  to  disrupt  families, :  positors  in  the  nation  who  could  set  this  !  _ _ 

break  up  churches,  convert  friends  into  i  type.  Purilou*  Plxc*. 

enemies,  defeat  political  candidates, '  -  |  snyfin*?'”  "whispered  the 

cause  business  failures  and  send  persons  H.  F.  Norton,  for  the  past  seven  years  o^susrd  ss  h^  p*i  emerged  trom  the 

to  prison,  and  says  less  about  what  he  circulation  manager  of  the  Toledo  (O.)  window. 

hears  than  any  other  person.  The  news-  News-Bee,  has  now  become  assistant  cir-'  "i^j*-,***  bjo^e  wot  lives  here  is  s  Iswver, 


paper  deserves  a  great  deal  of  credit  for 
what  it  doesn’t  print. 


culation  manager  of  the  Detroit  (Mich.)  "?'i>i?t-,‘‘'hsJd’“fuck"’ IwS*  tte  first:  "did  yoos# 
Journal.  ■  loss  snyt’ing  Ohio  Stste  Joumsl. 


THE  EDITOR  AND  PimLISHER. 


December  14,  1912. 


ENGLISH  MEDICINE  CASE. 

Intere»tins  Story  Told  in  Court 
About  a  Consumption  Cure. 

English  advertisers  have  been  much 
interested  in  the  trial  of  an  action 
brought  by  Charles  Henry  Stevens,  own¬ 
er  of  a  so-called  consumption  cure, 
against  the  British  Medical  Association, 
for  damages  incurred  by  the  plaintiff 
through  the  publication  of  a  book,  in 
one  chapter  of  which  it  was  imputed 
that  he  was  a  quack,  who  foisted  upon 
the  public  a  “remedy”  for  consumption 
that  he  knew  to  be  absolutely  worthless. 
The  trial  resulted  in  a  disagreement  of 
the  jury. 

Stevens  summoned  a  number  of  physi¬ 
cians  as  witnesses  who  reluctantly  testi¬ 
fied  that  cures  had  been  effected  alter 
certain  of  their  patients  had  taken  the 
medicine. 

Other  doctors  of  repute  declared  that 
the  Stevens  preparation  was  without  any 
medical  value  whatsoever. 

In  summing  up,  Mr.  Justice  Pickford, 
before  whom  the  action  was  tried,  said 
that  the  case  was  important  because  if 
the  plaintiff  had  been  wrongly  accused 
of  dishonorable  conduct  he  should  b 
cleared,  while  equally  important  was  it 
that  the  British  Medical  Association 
should  not  be  improperly  convicted  for 
its  criticism  of  any  new  remedy  that 
was  being  sold. 

Regarding  the  allegation  made  at  the 
trial  of  the  invariable  tendency  of  the 
medical  profession  to  oppose  everything 
new.  Justice  Pickford  said  he  doubted 
whether  that  tendency  existed  to-day. 
If  the  association  thought  that  people 
were  being  deceived  into  spending 
money  on  worthless  things,  it  was  quite 
right  to  say  so,  but  it  must  not  go  be¬ 
yond  the  bounds  of  fair  criticism.  It 
did  not  seem  to  him  that  the  verdict, 
whichever  way  it  went,  necessarily  in¬ 
volved  a  pronouncement  as  to  whether 
the  cure  in  question  was  a  valuable 
remedy  for  consumption  or  not. 

.^s  they  had  no  hope  of  agreeing  after 
two  hours’  consultation,  the  jury  was 
discharged. 

Stevens  was  suffering  from  tubercu¬ 
losis  in  1897  when  his  family  physician 
advised  him  to  go  to  South  Africa.  This 
he  did.  While  in  Bloomfontein  he 
learned  of  an  Englishman  who  had  been 
cured  of  consumption  by  a  native  named 
Lhijitse  at  Masereu.  Later  he  visited 
the  native  and  secured  some  of  the  roots 
used  by  h  m  in  preparing  the  consump¬ 
tion  cure,  which  consisted  of  an  infusion 
made  by  boiling  the  roots  in  water. 
Stevens  in  due  time  was  restored  to 
health  and  after  the  Boer  war,  in  which 
he  participated,  came  to  an  end,  he 
started  a  company  to  place  the  prepara¬ 
tion.  which  was  called  Sacco,  on  the 
market. 

■All  of  which  reads  like  a  storj’  book 

•An  effort  was  made  to  introduce  the 
“cure”  in  Xew  York  a  few  years  ago 
and  elaborate  offices  were  opened  in 
Fifth  avenue,  but  the  response  was  not 
satisfactory  and  the  company  retired 
from  the  field. 

• - - - 

A  Review  of  the  Year  Cartoon. 

The  International  Syndicate,  of  Balti¬ 
more  will  have  ready  for  publication 
Dec.  29  a  “Review  of  the  Year  Car¬ 
toon,”  by  Ryan  Walker,  whose  work  is 
favorably  known  all  over  the  country. 


SPHINX  CLUB  DINNER. 

Harry  Tipper  Discuase*  the  Value  of 
Psychology  in  Advertising. 

The  Sphinx  Club’s  December  dinner 
at  the  Waldorf-Astoria  Hotel,  Tuesday 
evening  brought  out  a  large  number  of 
advertising  men.  Collin  Armstrong,  the 
president,  was  toastmaster. 

Ihe  speakers  of  the  evening  were 
Frank  Jewell  Raymond,  lecturer  on  store 
service  efficiency  in  St.  Louis,  Mo.,  who 
spoke  on  "Backing  Up  the  .Advertising” ; 
Harry  Tipper,  advertising  manager  of 
the  Texas  Co.,  and  president  of  the 
Technical  Publicity  Association,  who 
spoke  on  “The  Psychology  of  Advertis¬ 
ing,”  and  F'.  H.  Ralsten,  sales  manager 
of  the  Butterick  Co.,  who  spoke  on 
"The  Development  of  National  Adver¬ 
tising  Campaigns.” 

In  discussing  "The  Psychology  of  Ad¬ 
vertising,”  Harry  Tipper  said; 

“A  great  part  of  the  value  of  the  ad¬ 
vertising  man’s  work  depends  upon  its 
psychological  efficiency  and  the  under¬ 
standing  of  the  conditions  which  make 
for  such  efficiency. 

"Inasmuch  as  the  psychological  side 
of  advertising  is  of  such  importance,  it 
is  possible,  and  indeed  highly  probable, 
that  considerable  of  the  increased  effi¬ 
ciency  which  advertising  will  be  obliged 
to  secure  in  the  not  distant  future,  will 
be  secured  by  psychological  study  and 
investigation.  It  seems  to  me  that  this 
is  obviously  so,  and  while  the  results 
so  far,  as  in  all  cases  of  the  early  in¬ 
vestigations  into  a  science,  are  appar¬ 
ently  of  little  importance,  they  are  indi¬ 
cative  of  possibilities  which  cannot  very 
well  be  ignored  and  which  are  apt  to 
place  the  advertising  man  in  a  position 
to  base  his  work  upon  efficiencies  very 
much  higher  than  anything  which  has 
been  at  all  possible  up  to  the  present.” 

WOMEN’S  AD  LEAGUE  BUSY. 

Member*  Actively  Interested  in  Wel¬ 
fare  Movement  for  Working 
Women  and  Children. 

The  League  of  Advertising  Women. 
New  York  City,  has  resumed  its  win¬ 
ter  meetings  and  is  show'ing  a  lively 
interest  in  the  subject  of  the  present 
investigations  by  the  State  Factory  Com¬ 
missions  who  have  exposed  the  horrors 
of  infant  labor  in  the  homes,  and  the 
unsanitary  and  unventilated  places  where 
women  are  forced  to  work  at  long 
wearing  hours  with  meagre  pay,  mak¬ 
ing  them  unfit  mothers  and  producing 
mentally  and  morally  deficient  children. 

The  League  invited  Miss  Gertrude 
Becks,  secretary  of  the  welfare  com¬ 
mittee  of  the  National  Civic  Federa¬ 
tion  of  New  York,  to  deliver  an  ad¬ 
dress  on  the  subject,  with  the  view  of 
ascertaining  how  great  an  interest  high 
grade  and  well  advertised  concerns 
were  taking  in  the  welfare  work.  Miss 
Beeks  stated  that  many  well  known  ad¬ 
vertisers  are  leading  the  welfare  move¬ 
ment.  and  in  many  cases  advertise  the 
fact  that  their  factories  are  open  to  in¬ 
spection. 

The  meeting  and  dinner  of  Tuesday 
evening,  Dec.  10.  was  held  at  the 
Women’s  University  Club  House.  Mrs. 
Caroline  L.  Overman,  the  vice-president, 
presiding  in  the  absence  of  Chairman 
Mrs.  Claudia  Q.  Murphy. 


Express  Companies  to  Advertise. 

What  is  interpreted  as  a  first  step  to 
stimulate  express  business  as  against  the 
general  influence  of  the  parcels  post, 
which  goes  into  effect  Jan.  1,  has  been 
taken  by  Adams,  American,  Southern, 
United  States  and  Wells-Fargo  express 
companies,  who  have  formed  an  al¬ 
liance  to  advertise  in  newspapers,  the 
advantages  to  be  derived  by  the  public 
in  giving  these  companies  its  patronage. 
The  advertising  is  being  placed  in  400 
newspapers  ot  the  larger  cities  by  the 
Collin-.Armstrong  Advertising  Co.,  the 
H.  K.  McCann  Co.,  Albert  Frank  &  Co., 
and  Howland-Gardner-F'enton.  Ihe 
'  publicity  campaign,  it  is  understood, 
will  continue  indefinitely. 

Irving  Joins  Beaumont  Ad  Agency. 

Roger  W.  Irving  has  resigned  from 
j  the  aovertising  statt  of  the  Birmingham 
!  (Ala.)  Ledger,  of  that  city,  to  join  the 
I  Beaumont  Advertising  Agency,  one  01 
the  leading  agencies  in  the  State  of  Ala- 
;  bama.  Mr.  Irving  is  an  experienced 
and  versatile  advertising  man  and  has 
an  unusually  large  following  of  friends. 
The  Beaumont  agency,  which  was  es- 
;  tablished  in  Nashville  (Tenn.)  six  years 
.  ago  by  Henry  F'.  Beaumont  and  which 
was  removed  to  Birmingham,  Ala.,  in 
i  1910,  is  rapidly  extending  its  clientele  to 
!  the  States  adjoining  Alaoama,  having  al- 
!  ready  a  large  local  copy-service  patron- 
!  age  and  an  increasing  volume  of  general 
accounts. 

BUSINESS  NOTES. 

The  statement  of  the  San  Francisco 
Chronicle,  published  under  the  new 
postal  law,  gives  John  P.  Young  as  edi¬ 
tor,  E.  S.  Riggins,  publisher,  and  M.  H. 
deYoung  and  Charles  de  Young  as 
owners  of  the  stock  of  the  Chronicle 
i  Publishing  Co.  The  paper  has  no  in¬ 
debtedness.  The  average  circulation 
,  through  the  mails  or  otherwise  to  paid 
1  subscribers  for  six  months  is  64,928. 

The  People’s  Advocate,  of  Asbury 
i  Park,  N.  J.,  a  weekly  newspaper  edited 
'  by  William  K.  Fenn,  which  was  started 
I  eight  weeks  ago,  has  issued  a  sworn 
j  detailed  circulation  statement,  showing 
I  that  the  number  of  copies  of  its  issue  of 
I  Nov.  22  sent  to  actual  subscribers,  and 
'  not  including  copies  sold  on  newsstands 
i  or  by  newsboys,  was  2,405. 

I  It  is  reported  that  Cone,  Lorenzen  & 

I  Woodman  are  to  have  the  foreign  repre- 
I  sentation  of  the  St.  Louis  Republic  and 
;  Farm  Progress  after  Jan.  1.  This  is 
i  believed  to  be  the  largest  advertising 
j  account  handled  by  a  special  agency  or- 
I  ganization. 

I  - 

I  We  All  Read  ’Em. 

*  Albert  B.  Kelley,  an  advertising  expert  of 

*  Philadelphia,  sat  in  the  Markham  Club,  turning 
I  the  seventy  or  eighty  pages — mostly  advertising 
,  matter — of  a  weekly. 

I  ‘‘.Vivertising  is  such  an  art,”  he  said,  “that 
I  many  people  actually  buy  periodicals  as  much 
for  the  advertisements  as  for  the  reading 
!  matter.” 

i  Mr.  Kelley  smiled. 

;  “I  sat  in  an  editor's  office  the  other  day,”  : 
■  he  continued,  "when  a  poet  entered.  | 

I  “  ‘Glad  to  see  you’ve  accepted  that  sonnet 
'  of  mine,’  the  poet  said,  feverishly  pushing  back 
;  his  long  hair.  ‘I  do  hope  it  will  be  widely 
I  read.’ 

I  “  ‘It’s  sure  to  be,’  said  the  editor.  ‘It’s  sure 
j  to  be.  I’ve  placed  it  next  to  one  of  our  most 
I  striking  ads.’  ” — Pittsburgh  Dispatch. 
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SCHOOLS  OF  JOURNALISM. 

The  Editor  and  Publisher  has  on 
several  occasions  printed  a  list  of  the 
;  colleges  and  schools  in  which  journalism 
is  now  taught.  Each  appearance  of  the 
list  has  brought  to  this  office  from  our 
readers  the  names  of  additional  insti¬ 
tutions  that  we  had  omitted.  The  list 
printed  below,  we  believe,  contains  the 
I  names  of  all  colleges  and  schools  in  the 
I  United  States,  in  which  instruction  in 
journalism  is  given. 

I  Beluit  College,  Beloit,  Wis. 

Columbia  University,  New  York  City. 

;  Depau  University,  Greencastle,  Ind. 
i  Harvard  University,  Cambridge,  Mass, 

j  Indiana  University,  Bloomington,  Ind. 

I  Iowa  State  Agricultural  College,  Ames,  la. 

I  Kansas  State  Agricultural  College,  Manhat- 
I  tan,  Kan. 

j  Mt.  Holyoke  College,  Mt.  Holyoke,  Mass. 

Marquette  University,  Milwaukee,  W’is. 

Massachusetts  Agricultural  College,  Amherst, 
.Mass. 

Notre  Dame  University,  Notre  Dame,  Iowa. 

New  York  University,  New  York  City. 

University  of  California  Berkely. 

University  of  Chicago,  Chicago. 

University  of  Colorado,  Boulder. 

University  of  Illinois,  Urbana. 

University  of  Kansas,  Lawrence. 

University  of  Kentucky,  Lexington. 

University  of  Louisiana,  Baton  Rouge. 

University  of  Michigan,  Ann  Arbor. 

University  of  Missouri,  Columbia. 

University  of  Maine,  Orono. 

University  of  Nebraska,  Lincoln. 

University  of  North  Carolina,  Chapel  Hill. 

University  of  Ohio,  Columbus. 

University  of  Oregon,  fjiugene. 

University  of  Oklahoma,  Norman. 

University  of  Pittsburgh,  Pittsburgh,  Pa. 

University  of  South  Dakota,  Vermillion. 

University  of  Southern  California,  Los  Ange¬ 
les. 

i  niver.sity  of  Utah,  Salt  Lake  City. 

University  of  Washington,  Seattle. 

University  of  Wisconsin,  Madison. 

In  three  of  these  universities,  Mar¬ 
quette,  Columbia  and  Missouri,  instruc¬ 
tion  in  journalism  is  organized  in  the 
form  of  a  professional  school  and  in 
seven  others  it  constitutes  a  separate  de¬ 
partment  of  the  university — Oregon, 
Notre  Dame,  Kansas,  Washington,  Wis¬ 
consin,  Iowa,  College  of  Agriculture, 
and  Kansas  State  Agricultural  College. 

Training  Agricultural  Journalists. 

Prof.  Robert  W.  Neal,  who  conducts 
the  course  of  journalism  at  the  Massa¬ 
chusetts  Agricultural  College,  con¬ 
tributed  a  two-page  illustrated  article  to 
the  Springfield  (Mass.)  Sunday  Union 
of  last  week,  entitled  “Four  Schools  of 
Journalism,  Their  Work  and  Outlook.” 
Professor  Neal  gives  an  interesting  ac¬ 
count  of  the  work  done  by  the  Universi¬ 
ties  of  Wisconsin,  Kansas,  Missouri  and 
his  own  college  in  the  teaching  of  agri¬ 
cultural  journalism  and  points  out  the 
rapidly  increasing  influence  of  the  pro¬ 
fession  upon  the  rural  press.  The  mem¬ 
bers  of  his  own  class  at  Amherst  are 
contributing  a  full  page  each  Sunday  to 
the  Springfield  Union  under  title  of  “The 
Bay  State  Ruralist.” 

Missouri’s  Journalism  Graduate*. 

The  graduating  class  of  the  School  of 
Journalism  of  the  University  of  Mis¬ 
souri  shows  an  increase  of  100  per  cent, 
this  school  year.  Twenty  students  will 
be  graduated  with  the  degree  of  Bache¬ 
lor  of  Journalism.  This  is  the  largest 
increase  in  any  year.  The  graduating 
j  class  the  first  year  of  the  school  num¬ 
bered  one;  the  second  year,  six;  the 
third  year,  nine;  the  last  year,  ten. 

Frank  O’Bryan  has  been  added  to  the 
Sunday  staff  of  the  New  York  Press. 


Last  January  we  said : 
'M'  Watch  U*  Grow. 

Now  We  Say— 

We  Have  Grown  Some. 

Wllff  The  Pittsburgh  Post 

Has  grown  rapidly  in  public 
favor  because  it  meets  the 
demand  for  a  real,  live  newspaper. 

Its  Grswth  is  CircslatioB  sad  Advertisut 
is  truly  an  imposing  record  which  is 
becked  absolutely  by  the  approval  of  it* 
readers  and  advertisers.  The  best  news¬ 
paper  is  undoubtedly  the  GROWING  one 
for  a  winning  campaign. 

XUCZX.  XE.  SCHOI.S,  Osneral  XKanagor. 

CONE.  LORENZEN  &  WOODMAN, 
Foreign  Re  iresentatives, 

NEW  YORK.  .  CHICAGO. 
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LIVE  AD  CLUB  NEWS. 


Glenn  W.  Hutchinson,  Buxton  &  Skin¬ 
ner  Stationery  Co.,  secretary-treasurer. 


RESOURCEFUL  BYRON  W.  ORR. 


.\t  the  meeting  of  the  Spokane  Ad 
Club  held  Dec.  4,  Charles  Hebberd, 
manager  of  one  of  the  big  local  depart¬ 
ment  stores,  urged  the  ad  men  to  boost 


New  Editor  of  the.  Churchman. 

The  Rev.  Herbert  B.  Gwinn,  rector 
of  St.  Simon’s  Episcopal  Church,  Chi¬ 
cago,  resigned  last  luesday  and  will 
come  to  New  York  as  editor  of  the 


Officers  were  installed  immediately  fol-  i  Something  About  the  Career  of  the 
lowing  the  election.  Pitt.burgh  Po.t*.  Copy  Man. 

The  first  annual  meeting  of  the  ;  .  B>'ron  W.  Prr  h  d  ^ 

Iiiciii  MUICS,  uiK':u  yc  .4U  ...cii  lo  uuosi  i  wheelinir  fW  Va  I  Ad  riiih  wac  held'  '^e  the  Associated  Advertising  Clubs  of  !  tne  principal  puoiication  01 

for  the  industrial  development  of  Spo-  ■  g  featured  bv  the  re-  ^  America,  served  as  national  secretary  of  Protestant  Episcopal  Church  in  the 

^avinor  that  siirh  pxnan<;,nn  w.11  officers  association  nearly  two  years  and  was  ^ 


kane.  saying  that  such  expansion  will 
require  salesmanship  as  well  as  execu¬ 
tive  ability.  Ray  Bigelow,  president  of 
the  club,  named  a  committee  of  ten  to 
co-operate  with  Mr.  Hebberd  and  a 
committee  of  the  Chamber  of  Commerce 
in  this  work.  Tickets  for  the  Curtis 
picture  opera,  to  be  given  under  the 
auspices  of  the  ad  club,  were  auctioned 
off  by  Lew  Hurtig,  the  boxes  selling  at 
from  ten  dollars  to  twenty-five  dollars 
each.  The  proceeds  of  the  operatic  ex¬ 
hibition  will  be  devoted  to  the  purchase 
of  the  “Spokane  Indian,”  a  symbolic 
design  which  R.  S.  Boynton,  a  local 
artist,  is  painting  as  a  mural  decoration 
for  the  new  city  hall,  and  this  the  ad 
club  will  present  to  the  city. 


as  follows:  President.  John  H.  Ren- 
nard,  head  of  the  John  H.  Rennard  Co. ; 
first  vice-president,  Hervey  F.  Carter, 
advertising  manager  George  E.  Stifel 
Co. ;  second  vice-president,  Harry  Ul¬ 
mer  Tibbens,  advertising  manager  Stone 
&  Thomas ;  secretary.  H.  F.  Gt)r;lon,  ad¬ 
vertising  manager  Wheeling  Corrugat¬ 
ing  Co.;  treasurer,  S.  D.  Clegg,  adver¬ 
tising  manager  Sterling  Remedy  Co.  A 
number  of  interesting  papers  on  “The 
Relation  of  .Advertising  to  Distribution’’ 
were  read  by  the  members. 


“Truth  in  advertising  is  the  only 
basis  for  continued  results;  therefore 
it  is  an  economic  element  that  over¬ 
shadows  other  consideration.s,”  declared 
Speaking  before  the  Milwaukee  .Ad-  ;  George  French,  author  of  books  on 
vertising  Club  last  week  H.  Matthies,  ;  “advertising  psychology,”  speaking  be- 
adyertising  manager  of  the  Fair,  Chi-  fore  the  Pilgrim  Publicity  Association 
cago,  declared  that  service  more  so  than  last  week.  His  subject  was  “Personal 
.system  is  essential  in  bringing  about  the  Qualifications  of  the  Advertising  Man.” 
success  in  the  selling  of  advertised  He  said  the  modern  advertising  man 
goods  in  department  stores.  He  fur-  must  be  sensitive,  liberal  companionable, 
ther  stated  that  the  success  of  a  depart-  i  courteous,  have  self-control  and  a  mind 


like  a  sensitized  plate. 


ment  store  was  due  chiefly  to  the  effi¬ 
ciency  of  its  advertising  service. 

President  Melville  .A.  Pollock,  of  the 
Rochester  Ad  Club,  has  appointed  a 
committee  which  will  work  out  a  plan  ; 
for  the  raising  of  $100  000  for  the  In¬ 
fants’  Summer  Hospital  at  Charlotte.  ' 

Last  year  the  club  gave  a  two-night  | 
amateur  vaudeville  show  at  Lyceum  I 
Theater,  netting  nearly  $3,000,  and  this 
year  a  similar  entertainment  is  under 
way  to  be  held  at  the  Lyceum  Feb.  3 
and  4.  Frederick  Gerstenberg  gave  an 
informal  talk  at  the  weekly  luncheon  on 
“Making  Brains  Produce  Profit.” 

.\t  the  regular  luncheon  meeting  of  j  future^ 

the  Pittsburgh  Publicity  .Association  | 

Dec.  3,  at  Fort  Pitt  Hotel,  which  was  j 
the  largest  in  attendance  in  the  history 
of  the  club,  Byron  W.  Orr,  of  the  Post  | 
and  the  Sun,  gave  an  outline  of  the  plan  j 
of  publicity  as  carried  out  bv  the  Pro-  I 
■motion  Committee  of  the  Buffalo  .\d  ; 

Club.  A  similar  campaign  is  being  | 
taken  under  consideration  by  the  Pitts-  i 
burgh  Publicity  Association.  F.  R.  Bar-  . 
nard,  of  the  Street  Railways  Co .  New  1 
York,  addressed  the  ad  men  on  the  sub¬ 
ject  of  “Street  Car  .Advertising.”  Work 
is  being  pu.shed  on  the  new  rooms  of 
the  Pittsburgh  Publicitv  Association  in 
the  Kenan  building,  which  are  designed 
to  be  in  readiness  for  the  opening  on 
or  about  Dec.  19. 


The  following  chairmen  of  commit¬ 
tees  have  been  appointed  by  President 
E.  J.  Shay,  of  the  Baltimore  .Ad  Club, 
for  the  National  Convention  of  the  LAs- 
sociated  .Advertising  Qubs  of  America 
to  be  held  at  Baltimore  next  June :  W. 
Stran  McCurley,  hotel  accommodations; 
■Alfred  1.  Hart,  press:  Walter  S.  Ham¬ 
burger.  editor  of  Bulletin:  Cnarle.s  M. 
Faulkner,  transportation :  Herbert  Sher¬ 
idan,  foreien  relations :  Joseph  M.  Mann, 
pageant :  J.  R.  Moffett,  souvenirs ;  Rig- 
nal  W.  Baldwin,  halls:  Charles  E.  Ellis 
registration.  The  chairman  of  the  com¬ 
mittee  on  churches  will  be  announced 


for  four  years  secretary  of  the  St.  Louis 
.Advertising  Men’s  League,  is  now  in 
charge  of  the  Ad  Copy  Service  Bureau 
recently  established  by  the  Pittsburgh 
Post  and  the  Sun. 


Over  fifty  business  men  of  Fort 
Dodge,  la.,  met  last  week  and  formed 
an  ad  men’s  club.  .After  a  banquet 
speeches  were  made  bv  R.  O.  Green,  of 
the  Green-Wheeler  Shoe  Co.;  Mayor 
John  F.  Ford,  and  O.  R.  McDonald,-  of 
Des  Moines,  chairman  of  the  national 
committee  on  ad  club  organization. 


“Fraudulent  .Advertising  and  the  Ger¬ 
man  Law  .Against  Unfair  Competition” 
was  the  subject  taken  bv  H.  Brann  for 
his  address  at  the  weeklv  luncheon  of 
the  Ft.  Worth  (Tex.)  Ad  Club.  The 
sneaker  told  of  methods  used  in  adver- 


Bvro.v  W.  Orr. 

Mr.  Orr,  a  native  of  Illinois,  began  his  ; 
business  career  as  a  clerk  in  his  father’s  i 
store  in  a  small  town.  He  soon  de-  I 
veloped  a  desire  to  become  a  newspaper  1 
man  and  entered  the  printing  shop  of  a  i 
country  weekly,  where  he  acted  as  print¬ 
er’s  devil,  general  factotum,  reporter  and 
city  ed  tor  successively.  After  a  short 
attempt  at  publishing  a  newspaper  of 
his  own,  Mr.  Orr  went  to  Texas  as  sec¬ 
retary  and  traveling  representative  of  a 
large  carriage  manufacturing  concern. 
Later  he  returned  to  his  native  State 
and  was  connected  for  some  time  with 
the  Jacksonville  Daily  Journal. 

He  devoted  several  years  to  the  the 
atrical  and  amusement  line,  and  was  ad-  ! 
vance  manager  and  press  agent  for  a  : 
number  of  prominent  attractions,  includ-  j 
ing  the  Fay  Templeton  Opera  Company 
and  the  Slayton  Lyceum  Bureau,  of  Chi-  1 
cago.  Later  he  was  local  manager  of  j 
an  opera  house  in  Ohio,  associate  mana-  | 
ger  of  an  opera  house  in  Chicago  and  ; 
organizer  of  the  Ohio  State  Rink  Cir-  [ 
cuit 


t's-ng  *0  catch  “suckers.”  He  told  of  . . 

some  yery  glaring  schemes  that  had  been  |'  After  spending  five  years  as  advertis- 
perpetrated  upon  American  public  I  ing  manag^er  for  the  Mammoth  Shoe  & 
bv  concerns  in  the  East  to  extort  monev  —  '  '  ^  tj-  _  1 

James  W.  Boojh,  advert! sing_ agent  of  1  from  the  innocent.  He  also  related  the 


the  Missouri  Pacific -Iron  Mountain 
Railroad,  was  chosen  unanimously  as ; 
president  of  the  St.  Louis  Advertising  i 
Men’s  League  at  the  election  of  officers  j 
held  last  week.  P.  J.  Mc.Alinev,  presi¬ 
dent  of  the  St.  Louis  Poster  .Adevertis- 
ing  Co.,  was  chosen  vice-president;  Joe 
T.  Md.Adoo,  assistant  advertising  man¬ 
ager  of  the  Brown  Shoe  Co.,  second 
vice-president;  A.  F.  Fay,  adve'rtising 
manager  of  the  Mound  City  Paint  and 
Color  Co.,  third  vice-president,  and 


historv  of  the  first  advertising  club  in  | 
Fort  Worth. 


THE 


NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


Clothing  Co.  at  Lou'sville,  Ky.,  where 
he  was  recognized  as  the  leading  adver¬ 
tising  man  in  that  city.  Mr.  Orr  came 
East  and  took  charge  of  the  advertising 
end  of  large  department  stores  in  Balti¬ 
more  and  New  York. 

Mr.  Orr  was  for  some  time  in  charge 
of  Ad  CoDv  Service  for  the  Washington 


J.  H.  McLaughlin,  of  the  Ledsrer-Dis- 
natch,  spoke  at  the  Norfolk  (Va.)  Ad 
Club  weeklv  luncheon  on  “Classified  Ad- 
vertising.”  and  was  heard  with  close  at- 1  (D.  C.)  Herald,  and  directed  the  pub- 
tention  bv  the  members.  Several  al-  ■  licity  work  for  the  Men  and  Religion  ; 
leged  misleading  advert'sing  proposi- 1  Forward  Movement  during  the  Toledo 
tions  were  referred  to  the  attorney  of  !  campaign.  He  has  been  an  ardent  work- 
the  club  for  investigation  and  a  number  j  er  for  the  upbuilding  and  advancement 
of  new  members  were  admitted.  !  of  ad  clubs  throughout  the  country. 
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New  **Foreign**  accounts 
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PRESS  ASSOCIATIONS,  against  fake  advertising. 


Members  of  the  Dallas  (Tex.)  Press 
Club,  at  their  monthly  meeting  held  last 
Monday,  took  definite  steps  toward 
securing  a  new  home  and  permanent 
quarters.  At  the  meeting  the  sum  of 
il.SOO  was  subscribed  by  thirty-three 
members,  each  buying  a  $100  share.  A 
committee  was  appointed  to  secure  tem¬ 
porary  quarters  for  the  club  before 
January  as  follows:  W.  C.  Barrickham. 
J.  H.  Cullom  and  H.  W.  Blakeslee.  It 
was  decided  to  hold  an  open  meeting 
.at  the  Oriental  Hotel  on  the  evening  of 
Dec.  23,  to  which  ladies  will  be  invited. 


A  movement  to  organize  a  press  club 
of  newspaper  men  employed  in  the  edi¬ 
torial  and  business  departments  of  the : 
Indianapolis  newspapers,  was  begun  last 
week.  Temporary  officers  were  chosen 
as  follows:  President,  Ferd  Fisher;; 
vice-president.  J.  A.  Stuart ;  secretary,  1 
R.  H.  McIntosh,  and  treasurer.  Leo.  A. 
Dupont.  A  membership  committee  was 
appointed  to  complete  a  list  of  members 
and  another  meeting  of  the  temporary 
organization  will  be  held  soon.  Tern- ; 
porary  quarters  of  the  club  will  be  es¬ 
tablished  at  the  Denison  Hotel. 


The  annual  meeting  of  the  Kansas 
Editorial  Association  will  be  held  in 
Topeka  Jan.  27  and  28.  The  executive 
committee  of  the  association  met  this ! 
week  to  select  speakers  and  prepare  a 
program  for  that  occasion.  George ; 
.Ade.  Lafe  Young  and  Henrv  Watterson  ; 
arc  among  those  who  will  be  invited  to  I 
address  the  convention.  A  commission 
was  proposed  to  revise  the  constitution 
of  the  association.  It  will  act  in  an  I 
advisory  capacity  and  is  expected  to  I 
submit  a  report  at  the  convention  in  ; 
Januarv.  Topeka  is  planning  some  big  | 
things  by  way  of  entertainment.  ! 


Governor-elect  Ral'ton.  of  Indiana. ; 
will  be  the  principal  speaker  at  the  an-' 
nual  mid-winter  meeting  of  the  Indiana 
Democratic  Editors’  Association  in  In- 
flianapolis  the  first  Thursday  in  Feb¬ 
ruary.  The  meeting  and  banquet  will 
I>e  held  at  the  Denison  Hotel. 


Opie  Read  was  the  guest  of  the  Hous¬ 
ton  Press  Club  last  week  and  told  the 
members  a  number  of  stories  from  h’'- 
own  personal  experiences.  The  club 
spent  a  delightful  day  at  Seabrook  re¬ 
cently.  where  thev  were  s"rved  wi**’ 
a  shore  dinner.  Joseph  Fels.  the  soar 
man  and  single  taxer  of  national  re¬ 
nown  at  the  club  on  Dec.  13. 


Glass  Accuses  Bryan  of  Treachery. 

Frank  P.  Glass,  editor  of  the  Bir¬ 
mingham  (Ala.)  News  and  genera' 
manager  of  the  Montgomery  (Ala.) 
.\dvertiser.  who  attended  the  Panam:> 
Canal  conference  at  Atlanta,  this  week 
made  the  charge  on  Wednesday  that  | 
William  J.  Bryan  had  attempted  to  de- ! 
feat  Governor  Wilson,  in  the  pre-con- 1 
vention  campaign,  with  the  view  of  hav- 1 
ing  h'mself  nominated  for  President  | 
Mr.  Glass  further  declared  that  Mr  ! 
Brvan  would  never  be  offered  a  place 
in  the  new  Cabinet  unless  Mr.  Wilson 
thought  that  onlv  bv  that  means  could 
be  preserve  •  Democratic  harmonv.  Tbe 
.Mabama  editor  has  been  prominently 
mentioned  for  a  Cabinet  seat. 


I  Seattle  Ad  Club  to  Appoint  a  Censor¬ 
ship  Committee. 

The  Seattle  (Wash.)  Ad  Club  has 
taken  a  pronounced  stand  against  fake 
advertising.  At  its  last  meeting  it  de¬ 
cided  to  appoint  a  censorship  commit¬ 
tee.  whose  duty  it  shall  be  to  investigate 
and  report  on  alleged  fake  and  lying 
ads  and  catch-penny  schemes,  which  are 
now  costing  Seattle  business  men  $100,- 
000  a  year.  President  Vrandenburg. 
who  has  taken  great  interest  in  the 
movement,  says: 

“Fake  advertising  kills  legitimate 
advertising  and  weakens  the  facts 
put  forth  by  the  honest  business  man. 

;  There  is  an  ordinance  against  the 
display  of  extended  strips  of  wrapping 
paper  in  front  of  stores  daubed  with 
:  red  ink  lettering  announcing  this  or  that 
i  sale,  whereby  the  legitimate  business 
man  is  injured.  The  ordinance  should 
be  enforced.  Our  duty  is  plainly  to 
protect  the  legitimate  Healer,  and  we 
should  be  failing  in  our  duty  did^we  not 
do  so.’’ 


Now  Edits  Tri-Weekly  Constitution. 

H.  R.  Romans,  who  was  for  years 
managing  editor  of  the  Chicago  Satur¬ 
day  Blade,  is  now  managing  editor  of 
♦he  Tri-Weekly  Constitution.  Atlanta,  Ga. 
During  the  time  of  his  connection  with 
♦he  editorial  department  of  the  Saturday 
Blade  and  ledger  these  publications  in¬ 
creased  over  400  000  copies  in  circula¬ 
tion.  The  Tri>- Weekly  Constitution  is  pub¬ 
lished  Tuesdays.  Thursdays  and  Satur¬ 
days,  and  has  a  w-eeklv  circulation  of 
over  300  000  copies,  reaching  the  wel’- 
to-do  rural  homes.  Mr.  Romans  brings 
to  his  new  position  an  unusual  ability  to 
make  things  move  in  the  right  direction. 


Reading’s  New  Morning  Paper. 

The  Reading  (Pa.)  Morning  News, 
♦he  new  daily  published  by  Gilbert  F. 
Tones,  made  its  appearance  yesterday. 
T^riday.  The  News  occupies  its  own : 
home,  erected  for  the  purpose  and  is 
"ouipped  with  a  thoroughly  up-to-date 
u'aut.  Tbe  editor  is  Mr.  Cummings, 
who  with  Mr.  lones  bought  the  Wil- 1 
uungton  Journal  five  veaes  a^o  for  $22-  j 
''t'O  and  recently  sold  it  for  $132  000.  T  ; 
P.  McKinney-  of  .3.34  Fifth  avenue  will 
•■epresent  the  News  in  foreign  field. 


Pilgrim  Publicity. 

Since  last  October  when  Charles  S. 
T’arr  was  made  adverMsing  manager  of 
T^ilgrim  Publicity,  published  bv  the  Pil- 
'i^rim  Publicity  Association  of  Boston 
♦be  ad'  columns  of  that  •nublicarion  have  j 
‘aken  on  a  mightv  prosperous  look.  The  : 
December  number  carried  over  ten  paee'  1 
of  live  business.  If  be  keens  on  at  this: 
♦•ate  the  as.sociation  will  soon  be  able  to  ■ 
buy  a  new  clubhouse  with  its  profits. 


Newspaper  for  Berlin  Night  Owit. 

A  new  newspaper,  the  Little  N’gbt 
Tournal.  has  been  launched  in  Berlin 
Tor  the  benefit  of  the  cbv’s  ever-increns- 
mg  nryaulafion  of  ni<rht  owls,  totalin'" 
not  fewer  than  ?ftf>0fi0  persons.  It  i«  1 
nu.hlished  every  night  at  10-30  o’clock 
and  is  circulaterf  in  the  district  contain- 1 
•nor  the  nipht-life'  commun'tv.  wh'Vh  he- 
mns  enioving  itself  at  8  o’clock  and 
runs  until  early  in  the  morning. 


SOME  HARDWARE  PROBLEMS. 


Advertising  Men’s  League  Listens  to 
Speeches  on  the  Subject. 

The  Advertising  Men’s  League,  of 
New  York  City,  held  an  interesting  meet¬ 
ing  on  Dec.  5,  at  the  Aldine  Club 
Rooms.  Nearly  two  hundred  serious- 
minded  men  were  present,  the  largest 
attendance  that  the  league  hjis'had  this 
season. 

Sanders  Norvell.  former  president  of 
the  Norvell- Shaplcigh  Hardware  Co., 
also  publisher  of  the  Hardware  Re¬ 
porter,  better  known  as  “Mike  Kenney,  i 
Teamster”  of  the  Gimlet,  was  the  first  . 
speaker.  His  subject  was  “Modern  ; 
Changes  in  Hardware  Distribution.” 
He  contrasted  the  United  States  as  it , 
was  when  he  first  started  work  in  the  j 
concern  of  which  he  became  president,  i 
with  the  developments  of  the  present 
day.  including  the  parcels  post.  He 
further  explained,  upon  request  of 
President  William  H.  Ingersoll,  that 
Mike  Kenney  was  the  head  teamster  : 
for  the  Norvell-Shapleigh  Hardware 
Co.,  as  had  been  his  father,  also  named 
Mike  Kenney,  before  him. 

Charles  W.  Asbury  president  of  the  | 
Enterprise  Manufacturing  Co.,  of  Phil¬ 
adelphia,  spoke  on  “The  Problem  of 
Building  Sales  for  a  Hardware  Spe¬ 
cialty.”  He  said  the  time  would  come 
when  the  sleeping  hardware  merchant 
w'ould  have  to  discontinue  business. 

Albert  Zimmerman,  one  of  the  live  i 
hardware  retailers  of  Baltimore,  com-  I 
plained  that  tbe  manufacturer  did  not  ! 
co-operate  with  the  retailer,  and  that  | 
the  retail  merchants  are  very  glad  to 
get  displays  for  their  show  windows  \ 
He  was  asked  how  much  of  the  adver-  j 
tising  matter  reallv  came  into  the  | 
hands  of  the  man  who  did  the  purchas-  | 
ing  and  replied  practically  all  ! 

Louis  J.  Heckler,  of  the  Heckler  | 
Brothers  of  Baltimore,  complained  tha^  ■ 
the  manufacturer  was  not  near  enough 
to  the  retailer  and  does  not  co-operate  ■ 
with  him.  He  cited  an  incident  from  i 
his  own  experience,  telling  how  his  firm  I 
bad  spent  $200  for  circulating  a  few  j 
thousand  enclosures.  The  manufac-  I 
turer  sent  only  one  thousand  with  plentv  i 
of  excuses  whv  he  did  not  send  the  I 
others.  He  said  be  obtained  his  select  j 
mailing  list  by  making  a  house-to-house  ! 
canvass.  ! 

Thomas  Duncan,  president  of  the  I 
Metropolitan  Hardware  Dealers’  Asso-  ■ 
ciation,  also  spoke. 

The  entertainment  committee  pro-  , 
vided  another  novel  stunt.  They  had  a 
man  dressed  as  an  Irishman  to  renre-  i 
cf-nt  “Mike  Kenney,  Teamster.”  “Mike  | 
Kenney”  came  in  a  pushmobile  and  dis¬ 
tributed  copies  of  the  December  Gim-  i 
let  and  small  hardware  gimlets  with  tags  ! 
appropriate  to  the  occasion. 

The  Advertising  Men’s  League  hold 
these  meetings  on  the  first  Thursday  of 
each  month  at  the  Aldine  Club.  The 
February  and  April  meetings  will  be  de¬ 
voted  to  the  remaining  two  trade  sub¬ 
jects,  “Drugs”  and  “Groceries.” 


Fred  Shaffer  has  purchased  the  Fre¬ 
mont  County  Leader  at  Canon  City.  He 
qualified  as  a  member  of  the  very  elect 
in  the  newspaper  profession  of  this 
State  some  years  and  in  other  places  in 
Colorado. 


“STOP  YOUR  KICKIN’.’’ 


;  Don’t  sit  ’round  w>th  bangin’  lip 
That  is  sure  to  floor  you ; 

;  Try  to  get  a  better  grip 
I  On  the  work  before  you. 

;  Put  some  ginger  in  your  words 
'  When  you  greet  a  neighbor; 

!  ’Throw  your  troubles  to  the  birds. 

Get  right  down  to  labor, 
i  And  you’ll  notice  ev’ry  day 
j  Things  is  cornin’  right  your  way. 

I  Stop  yer  kickin’  ’bout  the  times — 

Git  a  hustle  on  you; 

Skirmish  ’round  and  grab  the  dl'mes 
i  Ef  the  dollars  shun  you. 

.  Croakin’  never  bought  a  dress, 

!  Growlin’  isn’t  in  it, 

'  Fix  your  peepers  on  success. 

Then  go  in  to  win  it. 

'  Times  is  getting  good  agin — 

Try  to  help  them  if  you  kin. 

Stop  yer  kickin’,  get  a-hold 
Of  the  wheel  and  turn  it; 

Yon  kin  never  handle  gold 
’Les  vou  try  to  earn  it. 

Brush  the  cobwebs  from  your  eyes. 

Stop  Tour  blamed  repinin’ 

An’  Tou’ll  notice  that  yer  skies 
Alius  ’ll  be  shinin’. 

If  you  hain’t  the  nerve  to  t^. 
Sneak  awav  somewhere  and  die. 

— Cre$emt. 


JOLIET’S  NEW  AD  CLUB. 


Start*  Out  with  Forty-five  Member* 
and  Lot*  of  Enthu*la*m. 

The  advertising  writers  and  promot¬ 
ers  of  Joliet  have  had  a  lively  awaken¬ 
ing  within  the  past  month.  A  prelimin- 
arv  meeting  was  held  Oct.  25,  which  was 
addressed  by  Julius  Schneider,  adver¬ 
tising  counsel  of  the  Chicago  Tribune. 
A  second  meeting  was  arranged  for, 
which  was  held  at  the  Commercial  Club, 
where  luncheon  was  served,  and  the 
necessary  procedure  for  forming  the 
♦lermanent  organization  was  perfected. 
The  model  constitution  suggested  hy  the 
•\ssociated  Advertising  Clubs  of  Amer¬ 
ica  was  adopted. 

The  annual  meeting  will  be  held  Dec. 
17.  when  the  permanent  officers  of  the 
'-Inb  will  be  elected.  It  was  decided  to 
affiliate  with  the  national  organization. 

It  is  one  of  the  liveliest  organizations 
♦hat  has  come  to  the  front  in  this 
-ity  for  vears  and  promises  to  become 
ver\'  useful.  The  forty-five  charter 
members  are  enthusiastic  for  the  na¬ 
tional  slogan  “honesty  in  advertising.” 


Keep*  Eye  on  Nation’*  Bu*ine**. 

The  Nation’s  Business,  the  monthly 
newspaper  published  by  the  Chamber 
of  Commerce  of  the  United  States. 
Washington.  D.  C.,  is  now  in  its  fourth 
number  and  seems  well  assured  of  an 
mdefinite  stay  in  the  newspaper  field, 
ft  is  an  eight-page,  seven-column  sheet, 
edited  by  G.  Grosvenor  Dawe,  and  aims 
among  other  things  “to  "gather  for  the 
use  of  newspapers  current  information 
regarding  the  development  of  the  na¬ 
tion.”  The  recent  issue  contains  a  full 
statement  of  arguments  favoring  a  na¬ 
tional  budget,  valuable  information 
about  the  good  roads  movement  and 
plans  for  the  linking  of  the  nation’s 
highways  and  other  working  material 
♦hat  should  prove  helpful  to  the  edi¬ 
torial  writer.  The  paper  carries  no  ad¬ 
vertisements. 


I  GET  THE  BEST  ALWAYS 

I  Slip 

!  f  ittaburg  Qiapatrlf 

i  Greater  Pittsburg’s  Greatest 
^  Newspaper 

i 

1  Wallace  G.  Biooke,  Hoeacb  M.  Foed, 
i  Brunswick  Bldg.,  People’s  G**  Bldg.. 
I  New  York  Chiesgo 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Increase  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 


ELEVEN  MONTHS’ 
ADVERTISING  GAINS 

In  eleven  months  this  year  The 
New  York  Times  published  7,999,- 
589  lines  of  advertisements,  compared 
with  7,369.014  lines  in  the  correspond¬ 
ing  period  of  1911,  a  gain  of  630.575 
lines — a  greater  growth  by  many 
thousand  lines  than  the  combined  in¬ 
crease  of  three  other  New  York 
morning  newspapers  ranking  with 
The  Times  in  quality  of  circulation. 


THE  PnrSBURG 
PRESS 

Has  itie  Largest 

Dally  and  Sunday 

CIRCULAXIOIM 
IIM  PITTSBURG 

Foreign  Advertising  Representatives 
I.  A.  KLEIN.  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


THE  EDITOR  AND  PUBLISHER. 


December  14,  1912. 


THE  BEST  AD  MEDIUM. 


tion  of  the  January,  1913,  issue  of  Woman’s 
Home  Companion  closed  on  Nov.  1,  1912,  and 
that  those  of  the  January  issue  of  the  Ameri¬ 
can  Magazine  closed  on  Nov.  9,  1912. 

17.  Newspapers  are  regularly  and  in  general 
carefully  read  by  all  professional  men,  by  the 
intelligent  mechanic  and  artisan  class,  and  also 
by  the  large  army  of  the  less  intelligent  work¬ 
ing  people,  who  are,  nevertheless,  large  con¬ 
sumers  worth  reaching.  Newspapers  are  daily 
and  welcome  factors  in  all  American  homes, 
and  the  advertising  therein  gathers  a  news 
flavor  from  the  news  columns.  The  newspaper 
published  in  the  city  in  which  the  reader  dwells, 
and  which  is  a  quasi-public  institution  therein, 
gives  to  the  advertising  which  it  contains  a 
home  or  intimate  touch  which  advertising  can 
receive  in  no  other  way.  It  lends  its  own 
prestige  to  the  advertising  which  it  contains. 

18.  Magazine  advertising  possesses  none  of 
these  qualities. 

19.  General  or  national  newspaper  advertis¬ 
ing  costs  approximately  one-fourth  that  of  mag¬ 
azine  advertising. 

20.  In  other  words, 


J.  W.  Adam*  Give*  Twenty  Point*  in 
Favor  of  the  New*paper  a*  a 
Medium  for  Reaching  the 
Commodity  Con*umer. 

In  a  recent  address  on  “National  Ad¬ 
vertising  of  General  Consumer  Com¬ 
modities,”  delivered  before  the  Depart¬ 
ment  of  Journalism  of  New  York 
University,  J.  W.  Adams,  manager  of 
the  Daily  Newspaper  Club,  enumerated 
twenty  points  in  favor  of  the  newspa¬ 
per  as  an  advertising  medium.  He  spoke 
in  part  as  follows: 

I  shall  now  briefly  enumerate  some  of  the 
points  I  have  adduced  to  demonstrate  this 
overwhelming  superiority  of  the  newspaper  over 
the  magazine  for  the  local,  general  or  na¬ 
tional  advertising  of  “general  consumer  com¬ 
modities.” 

1.  Newspapers  reach  more  readers  than  do 
the  magazines 

2.  Newspaper  advertising  is  likely  to  be  seen 
by  the  vast  number  of  newspaper  readers. 

8.  Magazine  advertising  is  not  likely  to  be 
seen  by  anywhere  nearly  all  the  relatively 
small  number  of  magazine  readers. 

4.  The  newspaper  advertisement  guides  the 
prospective  customer  to  the  very  dealer  in  the 
customer’s  own  town  who  carries  the  adver¬ 
tised  goods. 

5.  The  magazine  advertisement  obviously, 
save  in  rare  instances,  cannot  do  this,  and 
hence  does  not  clinch  sales. 

6.  The  newspaper  advertisement  can  be  in¬ 
serted  four  (4)  times  a  month  at  the  same  cost 
as  that  for  which  the  magazine  advertisement 
can  be  inserted  one  time  a  month. 

7.  Newspaper  advertising  can  be  placed  in 
just  those  communities  where  the  advertiser 
has  distribution,  or  some  special  occasion  for 
advertising. 

8.  Magazine  advertising  cannot  be  thus  reg¬ 
ulated  according  to  an  advertiser’s  distribution 
or  special  needs.  Thus  there  is  waste  circula¬ 
tion  in  magazine  advertising. 

9.  Newspaper  advertising  covers  each  sec¬ 
tion  thoroughly  and  intensively — it  is  like  a 
general  downpour  of  rain. 

10.  Magazine  advertising  is  circulated  in 
many  localities,  but  only  slightly  in  any  one. 
It  is  like  a  little  scattering  sprinkle  of  rain. 

11.  Newspaper  advertising  reduces  waste  cir¬ 
culation  to  a  minimum:  (a)  through  concentra¬ 
tion,  in  accordance  with  distribution  or  s))ecial 
need;  (b)  through  non-duplication.  Newspaiier 
advertising  can  be  done  in  one  locality;  in  one 
section  or  zone;  in  any  number  of  localities 
of  one  or  of  all  sections  of  the  country;  na¬ 
tionally — that  is,  in  every  locality  of  America, 
in  accordance  with  the  advertiser’s  distribution, 
needs  or  requirements.  It  is  flexible  and  se¬ 
lective. 

12.  .Advertising  is  subject,  in  the  magazine, 
to  waste  circulation:  (a)  through  its  impossi¬ 
bility  for  concentration  in  accordance  with  dis¬ 
tribution  or  special  needs,  and  (b)  through  its 
great  duplication.  Magazine  advertising  is  in¬ 
flexible  and  arbitrary,  and  carries  the  adver¬ 
tisement  of,  for  instance,  fur  robes,  into 
communities  where  the  advertiser  has  no  im¬ 
mediate  distribution,  and  into  others  where  he 
never  would  have  it. 

I  13.  Newspaper  advertising  enables  the  adver- 
Itisers  to  secure  local  co-operation  in  advertis- 
ling  and  merchandizing,  through  the  good  will 


We  have  been  building  Linotypes.  For  25  years  we  have 
watched  their  performance.  For  25  year  we  have 
improved  and  perfected  our  machines.  The  result  of  all 
this  is 


_  _  magazine  advertising 

costs  four  times  that  of  general  or  national 
newspaper  advertising. 


IS  EXPERT  ON  CUBAN  ADS. 


Rodriguez,  American  Representative 
of  Beer*,  Havana,  Know*  the 
Native*. 

The  New  York  office  of  the  Beers 
Advertising  Agency,  Havana,  Cuba, 
which  was  opened  recently  in  the  Flat¬ 
iron  building  for  tbe  convenience  of 
United  States  manufacturers,  is  con¬ 
ducted  under  the  personal  management 
of  Arthur  F.  Rodrigue/,  formerly  asso- 


Quick  Change  Model  8 
Three  Magazine  Linotype 


No  other  composing  machine  is  **  just  as  good.” 
The  Multiple  Linotype  Way  Is  the  Modem  Way 


All  Iwo-lelter  Linotypes  are  covered  by  patents  having  a  number  of  years 
to  run.  No  Linotype  having  two-letter  matrices,  multiple  magazines,  or  the 
other  improvements  which  place  the  present  machine  far  ahead  of  the  earlier 
models  can  be  used  without  the  consent  of  this  company.  Any  person  or  per¬ 
sons  counterfeiting  or  imitating  our  machinery,  or  using  such  goods,  i»ill  be  held 
strictly  accountable  in  the  courts. 


MERGENTHALER  LINOTYPE  COMPANY 


TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wabash  Avenue  638-646  Sacramento  Street  549  Baronne  Street 

TORONTO :  CANADIAN  UNOTYPE  LTD.,  35  Lombard  St. 


Heard  in  the  Booze  Corner. 

A  new  member  sitting  over  in  a  chair 
beyond  the  table  opened  his  eyes  long  enough 
to  remark: 

“I  think  he  had  one  of  the  best  articles  in 
the  Bulletin  last  week.” 

"Who?”  asked  an  old  member,  sitting  on 
the  near  side  of  the  table. 

“Louder,”  said  the  other. 

‘•Who  had?” 

“Louder.” 

“Who?”  raising  his  voice. 

"Louder.  But  you  needn’t  shout  your  ques- 
lion  over  and  over.  I’m  not  deaf.” 

"Well,  why  do  you  keep  saying,  ‘Louder?’” 

“Because  that  is  the  name  of  the  writer  who 
had  such  a  good  article — P.  F.  Lowder.” 

“Oh,  1  see.” 

"And  hear  also,  I  see.” — Chicago  Press  Club 
Bulletin, 


A  Soldiar’*  Training. 

Cot.  Gilford  Hurry,  Commissary  of  tha  Na> 
tional  Guard  of  New  York,  was  coodemalng 
an  officer  who,  on  an  annual  encampment, 
had  fussed  too  much  over  his  men. 

"A  famous  editor,”  be  said,  “watched  this 
officer  one  night  during  tbe  last  encampment, 
as  be  showed  the  boys  how  to  fold  their 
clothes,  how  to  spread  their  bedding,  how  to 
wrap  themselves  in  their  blankets,  how  to 
drape  their  mosquito  netting,  and  *0  forth, 
and  finally,  when  tbe  officer  took  Icavo,  Iho 
editor  called  after  him; 

“  ‘Hey,  you’ve  forgotten  something.' 

“  'What  have  I  forgoiiear 

‘"You  haven’t  heard  ’em  say  their  pvyier* 
and  kiaacd  ’em  ell  good  night*  (Foaddn^ 
hoa  Star. 


nd  service  of  the  local  newspaper  and  of  the 
ocal  dealer. 

14.  Magazine  advertising,  since  it  emanates 
rom  one  central  office  of  publication  rather 
li.tn  from  offices  of  publication  in  the  several 
ommunities,  has  not  the  power  of  local  or- 
nnizations  and  prestige  to  accomplish  for  the 
Jvertiser  this  local  co-operative  service  in  ad- 
ertising  and  merchandizing. 

15.  Newspaper  advertising  can  be  published 
rith  the  delay  of  but  a  few  hours. 

16.  Magazine  advertising  can  be  published 
lith  the  delay  of  hardly  less  than  two  or  three 
leeks,  under  the  most  favorable  conditions.  It 
nay  be  of  interest  in  passing  to  know  that, 
or  instance,  the  forms  for  the  advertising  sec- 


Arthur  F.  Rodriguez. 


dated  with  Miguel  Morales  as  Havana 
representative  of  Barron  J.  Collier,  Inc. 
He  also  at  one  time  was  connected  with 
the  manufacturing  department  of  the 
Funk  &  Wagnafls  Co.  and  later  in  the 
publicity  department  of  Grosset  &  Dun¬ 
lap  Co.,  publishers. 

It  is  the  belief  of  Mr.  Rodriguez  that 
American  manufacturers  wlio  advertise 
in  Cuba  should  know  something  about 
that  territory,  the  prevailing  conditions, 
the  people,  their  nature,  etc.  Having 
lived  in  Cuba  for  a  number  of  years  and 
being  able  to  converse  with  the  natives 
in  their  own  language,  he  believes  that 
he  can  be  of  real  service  to  possible 
firms  desirous  of  entering  foreign  trade 
by  supplying  them  with  accurate  in¬ 
formation  and  intelligent  co-operative 
service. 


TURNER’S,  7BULLETIN 


Metal  Economy 


./^vertisers  know  the  value  of 
Turners  Reports. 

A  Great  Specialty  is  the 

LOCAL  FEATURE  ! 

Absolutely  new! 

A  Winner  Everyivhcrc. 

DATA  C.  A.  CO..  NEWARK,  N.  J. 


WILDES’  REFINED  METALS 

PLUS 

OXODIO 

THE  METAL  FLUX  AND  PRESERVATIVE 


There  isn’t  a  newspa¬ 
per  in  any  English- 
speaking  country  in  the 
world  that  cannot  in¬ 
crease  its  local  adver¬ 
tising  patronage  with 
the  help  of  Fisk  In¬ 
terlocking  Advertising 
Service. 

Write  far  sample. 

Heary  Stirliof  Fisk,  Pres. 

FISK  PUBLISHING 
COMPANY 

3S6  So.  Hamlia  Are. 

Chicaao 


NEW  YORK 


Keeping  Tab*  on  the  Reporter*. 

The  Omaha  (Neb.)  Dailjf  News  city 
desk,  in  the  editorial  department,  has 
instituted  a  system  of  checking  the 
work  of  the  reporters  from  day  to  day 
to  show  efficiency.  The  “batting  aver¬ 
age.”  as  it  is  called,  shows  the  number 
of  inches  of  straight  matter,  exclusive 
of  news  and  feature  work,  turned  in  by 
each  reporter,  and  at  the  end  of  each 
month  the  results  are  totaled.  The 
“beats”  scored  by  the  other  papers  are 


Let  the  Americain  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 


Choice  newspaper  properties  at  moderate 
prices  in  every  State  in  the  Union.  Will 
turnish  summary  descriptions  in  first  letter 
If  you  give  requirements  and  bank  refer¬ 
ences. 

H.  F.  HENRICHS,  Newspaper  Broker 


kept  too,  and  are  charged  against  each 
reporter  thus  beaten.  It  is  proving  a 
great  incentive  to  the  staff  to  dig  for 
exclusive  stories,  as  it  is  on  this  column 
that  the  pay  check  depends. 


Litchfield.  01. 


TIPS  FOR  THE  AD  MANAGER. 

Ewing  &  Miles,  DoO  Broadway,  New 
Vork,  are  placing  orders  for  tlie  Standard 
(iraiu  &  Stock  Co.,  of  Cleveland,  O., 
for  ten  linos,  iwo  times,  in  the  Sunday 
liflliei's  in  the  East. 

'l'aylor<Jritclitield  Co.,  Chicago,  Ill., 
have  placed  orders  for  3,073  lines  one 
.vear,  for  Xoyes  Bros.  &  Cutler,  in  the 
l’a<-itic  Coast  loiters. 

The  Stanley  Day  Agency  Plainfield, 
N.  .1.,  is  sending  out  orders  tor  the  East 
-Vgeiicy,  two  lines,  fifty-two  times,  in 
weeklies. 

Cramer-Kras-selt  Co.,  345  Milwaukee  street, 
Milwaukee,  Wis.,  is  making  2,000  one-line  con¬ 
tract  with  Western  papers  for  Heimbach  Kub-  . 
ber  Heel  Co.,  Duluth,  Minn. 

The  Wyckoff  -Advertising  Co.,  14  Kllicott 
street,  Bunalo,  N.  Y.,  and  25  East  Twenty-sixth 
street.  New  Vork  City,  is  placing  new  5,000-line 
contracts  for  the  English  i’harmacal  &  Labora¬ 
tory,  Buffalo,  N.  Y.,  with  Eastern  papers. 

L.  A.  Sandlass,  7  Clay  street,  Baltimore,  Md., 
is  placing  try-out  copy  with  the  following  week¬ 
lies:  Kansas  City  Star,  .Atlanta  Constitution  . 

and  Williamsport  (irit,  for  the  Kesinal  Chemical  , 
Co.,  Resinol  Soap,  Baltimore,  Md. 

McFarland  Publicity  Service,  Harrisburg,  ' 
l  a.,  is  sending  out  orders  to  Florida  papers  for  | 
Walter  P.  Stoke,  of  i*hiladelphia.  Pa.  Each  ; 
contract  about  3,000  lines. 

The  t..o‘.os  Advertising  Co.,  17  Madison  ave-  ! 
Hue,  New  York  City,  is  placing  contracts  with  , 
Pacific  Coast  papers  for  G.  .Angel  Co.,  Per-  ! 
fumes,  of  359  West  Broadway,  New  York  City,  j 
Also  for  the  Grape  Capsule  Co.,  106  Fulton 
street.  New  York  City,  with  a  selected  list  of  ' 
papers. 

.Samuel  Lloyd  .Advertising  .Agency.  150  Nas¬ 
sau  street.  New  York  City,  is  placing  copv  on 
contracts  for  the  Rapid  Remedy  Co.,  14  Vesey 
street.  New  York  City. 

Frank  Presbrey  Co.,  456  Fourth  avenue.  New 
York  City,  has  made  contracts  w-ith  a  selected  : 
list  of  papers  for  the  Neverslip  Manufacturing 
Co.,  Red  Top  Emergency  Shoe,  New  Bruns-  : 
wick,  N.  J.  I 

The  Taylor-Critchfield  Co..  Brooks  building. 
Chicago,  III.,  is  making  3,900-line  contracts  , 
with  Western  and  Pacific  Coast  papers  for  Matt  | 
.1.  Johnson  Co.  and  Noyes  Bros.  &  Cutler  Co.,  1 
St.  Paul.  Minn.  .Also  i.'iO  lines  one  time  gen-  ' 
erally,  for  the  Book  Sniiply  Co.,  231  West  ' 
Monroe  street,  Chicago,  111. 

W.  H.  Kellogg  Toasted  Corn  Flakes  Co.,  of  ' 
Battle  Creek,  Mich,,  is  sending  out  its  busi¬ 
ness  through  the  Geo.  Batten  Co..  Fourth  .Ave-  | 
nue  building.  New  York  City.  | 

Ballard  &  Alvord,  1328  Broadway,  New  York 
City,  are  asking  for  rates  for  the  Bolton  Chem-  I 
ical  Co.,  Listogen.  2.56  West  Twenty-third  ; 
street.  New  York  City. 

The  Amsterdam  Advertising  Agency,  1178  ^ 
Broadway,  New  York  City,  is  placing  copy  on  , 
cash  basis  for  the  Holland  House.  Fifth  ave-  i 
nue  and  Thirtieth  street.  New  York  City. 

^  The  F.  H.  Clarke  .Advertising  Agency,  80 
North  Dearborn  street.  Chicago,  III.,  is  sending  ' 
out  orders  to  Pennsylvania  papers  for  the  Phy-  i 
sicians’  Co-operative  .Association,  Chicago,  Ili.  j 

The  Charles  H.  Fuller  Co.,  of  623  South  j 
Wabash  avenue,  Chicago,  is  placing  orders  with  ' 
targe  city  papers  for  Elmer  Shirley,  6  Great  I 
James  street,  Bedford  Row,  Ixmdon,  England,  j 

It  is  reported  th’t  the  King  Sewing  Machine  j 
Co.,  Buffalo,  N,  Y..  has  transferred  its  adver 
tising  to  H.  W.  Kasfor  8-  Sons  Advertising  Co.. 
Equitable  building.  St.  Louis,  Mo.  i 

The  E.  T.  Howard  .Advertising  .Agency,  Tri-  | 
hnne  building.  New  York  Citv  is  placing  conr 
for  I-  ft.  Waterman  8-  Co..  W->terman’s  Ideal  | 
Fountain  Pen,  173  Broadway,  New  York  City.  | 

The  Dorland  .Advert-'ing  .Agency,  of  .Atlaut'e  1 
Citv,  N.  J..  and  303  Fifth  avenue.  New  Vork  , 
City,  is  making  eon‘r.-'et«  w  ith  large  citv  pauers  ; 
for  the  Switrerland  Tnform-ition  Bureau,  241  i 
Fifth  avenue.  New  York  City.  | 


New  Orleans  Item 

Has  made  New  Orleans  a  ‘‘one  paper 
city.” 

Th  •  Association  of  American  Adver¬ 
tisers  recently  gave  The  Item  a  Sunday 
circulation  of  51,318,  daily  of  47,807. 

That’s  why  The  Item  month  after 
month  carries  as  much  advertising  as 
e  Picayune  and  Times  Democrat 
' '  'ced,  and  ftxim  300  to  500  Colaus 
an  The  States. 

E  JOHN  BUDD  COMPANY 
AdTfrtlrtm  KearcMalaUvcs 
k  Cklc—  St.  Lo«l* 


THE  EDITOR  AND  PUBLISHER. 


ROLL  OF  HONOR 

Publication*  examined  by  the  Association  of  American  Advertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


CALIFORNIA. 

ENTERPRISF.  . Chico 

RECORD  . Lot  Angelet 

TRIBUNE  . Lot  Angelet 

Daily  circulation  in  ezeea*  of  63>000  cemiet. 
7*hit  it  the  laivett  Daily  Circulation  of  any 
newspaper  publithed  in  Lot  Angelet. 

INDEPENDENT  . Santa  Barbara 

BULLETIN  . San  Francisco 

CALL  . San  Frsneiteo 

EXAMINER . San  Francisco 

ORCHARD  AND  FARM  IRRIGATION 
San  Francisco 

The  leading  Farm  Journal  of  the  Pacific 
Coaat  and  the  Irrigated  States. 

RECORD  . Stockton 

Only  newspaper  In  Stockton 
that  will  tell  its  circulation. 

FLORIDA. 

METROPOLIS . Jacksonville 

GEORGIA. 

ATLANTA  JOURNAL(Cir.55,l  l7)AtInnfs 

CHRONICLE  . Augusta 

LEDGER  . Columbus 

ILLINOIS. 

POLISH  DAILY  ZGODA . aiesgo 

SKANDINAVEN  . aiesgo 

HERALD  . Joliet 

HERALD-TRANSCRIPT  . Peoria 

JOURNAL  ....“.77777.7 . Peoria 


MISSOURI. 

GLOBE . Joplin 

POST-DISPATCH  . St.  Louis 

MONTANA. 

MINER 777 . . 7..7.777BGtre 

NEBRASKA 


NEW  JERSEY. 

PRESS  . 

Asbury  Park 

JOURNAL  . 

. . . .  Elizabeth 

COURIER-NEWS  . 

....Plainfield 

NEW  MEXICO. 

MORNING  JOURNAL . 

.  Albuquerque 

NEW  YORK. 

KNICKERBOCKER  PRESS. 

December  14,  1912, 

TIPS  FOR  THE  AD  MANAGER. 

The  \Vyckoff  Advertising  Co.,  Buffalo, 
N.  Y.,  is  placing  5,000-line  orders  in 
Eastern  papers  for  the  Eng'lish  Pharma¬ 
ceutical  I>aboratory. 

The  E.  T.  Howard  Agency,  Tribune 
building,  New  York,  is  making  contracts 
fo'r  the  Waterman  Fountain  Pen,  New 
York  City. 

The  National  Advertising  Co.,  Denver, 
ai..  is  placing  thirty-nine  lines  twelve 
times,  in  Middle  West  paiiers,  for  the 
Trunk  Bros.  Drug  Co. 


The  Stanley  Day  Agency,  of  Plainfield,  N.  J., 
is  placing  two-line  hf^-two-time  orders  with 
weekly  papers  for  the  Eastern  .Agency,  Bridge 
port,  Conh. 

.Adolph  Deimel,  of  735  Bushwick  avenue, 
Brooklyn,  is  sending  out  orders  to  Pacific 
Coast  Sunday  iiapers  for  10  lines,  13-time,  for 
Sal  Sano  Co.  and  E.  Bischoff  &  Co.,  84  West 
Br  aduay.  New  A’ork  City. 

The  Richard  A.  F'oley  Advertising  Agency, 
Bulletin  building,  Philadelphia,  Pa.,  is  placing 
orders  on  contracts  with  the  Pennsylvania 
papers  for  B.  T.  Babbitt  Soap  Co.,  II  Broad¬ 
way,  New  A'ork  City. 

Ewing  &  Miles,  Fuller  building.  New  York 
City,  are  making  contracts  for  10  lines,  Sun¬ 
days,  t.  f..  with  a  few  city  papers  for  the 
Standard  Grain  &  Stock  Co.,  Cleveland,  O. 


INDIANA. 

LEADER-TRIBUNE . 

THE  AVE  MARIA . 

.Notre  Dame 

IOWA. 

CAPITAL  . 

. .  Des  Moines 

REGISTER  &  LEADER. . . . 

. .  Des  Moines 

THE  TIMES-JOURNAL.. 

KANSAS 

CAPITAI . 

KENTUCKY, 

COURIER-JOURNAL . 

....  Louisville 

TIMES  . 

....  Louisville 

LOUISIANA. 

DAILY  STATES . 

New  Orleans 

ITEM  . 

New  Orleans 

TIMES-DEMOCRAT . 

.New  Orleans 

MARYLAND. 

THE  SUN . . Balrimore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 

MASSACHUSETTS. 


!  BUFFALO  EVENING  NEWS. . .  .Buffalo 
BOLLETTINO  DELLA  SERA.  New  York 

I  EVENING  MAIL . . New  York 

STANDARD  PRESS... . Troy 

OHIO.  I 

;  PLAIN  DEALER . Cleveland 

Circulation  for  October,  1912  I 

Daily .  109,946 

:  Sunday  . . .  140,1 14  ' 

'  VINDICATOR . Youngstown  | 

j  PENNSYLVANIA.  j 

i  TIMES . Chester  j 

DAILY  DEMOCRAT. . . Johnstown' 

DISPATCH  . Pittsburgh' 

GERMAN  GAZETTE... ....  Philadelphia  i 

PRESS  . Pittsburgh  I 

TIMES-LEADER . . .  .Wilkes-Barre  ; 

GAZETTE  . . .  .7777777 . York 

SOUTH  CAROLINA.  i 

DAILY  MAIL . Anderson  ' 

THE  STATE.  .777777777 . aiumhia  ' 

(Cir.  July,  1912,  S.  20,986;  D.  20,956) 

TENNESSEE. 

NEWS-SCIMITAR  . Memphis! 

BANNER  . Nashville 

TEXAS. 

I  STAR-TELEGRAM  .......  Fort  Worth 

Sworn  circulation  over  2S,000  daily.  Only  daily  in  | 
'  Fort  Worth  that  pemitted  1912  examination  by  : 
Association  of  American  Advertiaers.  I 

CHRONICLE  .77.7.777 . .^.Houston  I 

WASHINGTON.  | 

I  POST-INTELLIGENCER  . Seattle  ! 

WISCONSIN.  I 

'  EVENING  WISCONSIN . Milwaukee 


THE  HERALD.. . ....Boston 

Guaranteed  daih  circulation  110,714  (average 
for  whole  year  191 1).  The  Herald  ia  the  news¬ 
paper  of  the  home  owners  of  New  England. 

MICHIGAN.' 

PATRIOT  (Morning) . Jackson 

Daily  (Except  Monday) 

Average  First  Nine  Months,  1912 
Daily .  10,613  Sunday .  11,639 

MINNESOTA. 

TRIBUNE,  Mom.  &  Eve . Minneapolis 


CANADA. 

ALBERTA.  I 

- I 

HERALD  . aigary  ^ 

BRITISH  COLUMBIA.  i 

WORLD  . Vancouver  ^ 

ONTARIO.  I 

FREE  PRESS . .Undon 

QUEBEC. 

LA  PATRIE . Montreal  j 

LA  PRESSE  (Ave.  Cir.  lor  1911, 104,197),  Montreal  1 


Lord  &  Thomas,  Mailers  building,  Chicago, 
111.,  are  making  new  contracts  for  the  Good¬ 
year  Tire  &  Rubber  Co.,  of  Akron,  O.,  and  the 
Motz  Clincher  Tire  &  Rubber  Co.,  of  .\kron,  O. 

The  Freeman  Advertising  .Agency,  Mutual 
b  lilHoig.  Richmond,  Va.,  is  placing  copv  with 
Southern  papers  for  the  Vicks  Family  Remedy 
Co.,  Greensboro,  N.  C. 

Glenn-Reagin  Advertisers,  Tampa,  Fla.,  are 
niacing  orders  through  the  Port  Richey  Co., 
Tampa.  Fla.,  and  the  Terrell  Land  &  Develop¬ 
ment  Co.,  Terrell,  Fla. 

The  Beers  .Advertising  Agency,  Havana  and 
New  York,  is  placing  six  and  one-half  inch 
s.  c.  in  all  leading  Spanish  papers  in  Cuba  for 
C.  E.  Brooks.  Marshall.  Mich.,  and  some  daily 
ads  for  the  New  York  Tailors,  Marks  Arnheim, 
Ml  Havana  papers. 

.Albert  Frank  &  Co.  are  now  handling  the 
newspaper  advertising  of  the  Compagnie  Gen- 
erale  Transatlantique,  formerly  placed  by  the 
Frank  Presbrey  Agency.  Three-inch  double 
col’imn  ads  have  recently  been  placed  in  New 
Vork,  Boston  and  Baltimore  papers.  A  selected 
list  of  papers  in  other  cities  will  also  be  used. 

Messrs.  Kastor  &  Sons,  Chicago,  are  making 
contract  for  eight  insertion  advertisements  in 
middle  west  paper  for  the  Belle  Springs  Cream¬ 
ery  Co. 

It.  D.  Stewart,  Chicago,  is  sending  out  yearly  ' 
'-Mf-tract  t-i  SoMthern  papers  for  the  Scotch  ' 
Woolen  Mills  Co.,  Chicago. 


Nelson  Chesman  &  Co.,  St.  Louis,  and  200  ^ 
Fifth  avenue.  New  York,  are  handling  yearly  * 
contracts  with  Florida  jiapers  for  the  Root  Juice  * 
Medicine  Co.,  St.  Louis.  ‘ 

The  Dauchy  Co.,  9  Murray  street.  New  York  J 
City,  is  placing  four-inch  twenty-six  insertions  . 
generally  for  Whittemore  Bros.,  Cambridge,  ' 
Mass. 

_  3 

The  Morse  International  Agency  is  renewing 
contracts  for  Beecham’s  Pills,  England.  b 

Messrs.  McGuckin  md  McDevitt  are  sending  j 
one-page  orders  to  a  few  city  papers  for  the 
Durham  Duplex  Razor  Co.,  New  York. 

Frank  Seaman,  Inc.,  is  handling  yearly  con-  i 
tracts  for  10  000  lines  in  Denver  and  Houston 
pa|>ers  for  Colgate  &  Co.,  Jersey  City,  N.  J.  . 


New  Orleans  States 

32,000  Daily,  net 

Guarantees  the  largiest  Carrier  deliveiy 
HOME  circulation,  also  the  largest  WHITE 
circulation  in  New  Orleans. 

Week  of  Nov.  4  to  10,  inclusive,  The 
States  led  The  Item  by  11,078  agate  liues  on 
Total  Space  for  that  period. 

THig  IS  NOT  IRREGUr-AR,  BUT 
VERY  FREQUENT. 

Don’t  be  fooled  by  wild,  unsupported 
claims  “month  after  month.” 

Proof  of  above  recoid  shown  by  agate 
rule.  The  States  produces  results  always. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chicago  St.  Louia 
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AD  FIELD  PERSONALS. 


ADVERTISING  RECORDS. 


DIREaORY  OF  ADVERTISERS  AIDS 


NEW  YORK  CITY. 

Record  for  November  in  agate  lines. 

Daily  and  Sunday  Papers.  1912.  1911. 

Herald  .  769,422  819,661 

World  . 1,064,072  1,062,314 

Tribune  . 246,662  328,300 

Tribune  Sunday  Magazine..  17,216  . 

Times  .  777,681  694,616 

Sun  . 377,870  343,896 

Sun  Sunday  Semi-Monthly 

Magazine  .  4,230  . 

American  .  816,062  777,100 

.American  Sunday  Semi- 

Monthly  Magazine  .  10,776  ...... 

Press  . 218,648  208,212 

Evening  Post  .  279,278  280,288 

Evening  Mail  .  378.703  397,674 

Globe  .  424,366  416,281 

Evening  Sun  .  298,381  873,410 

Evening  World  .  642,362  616,682 

Telegram  .  527,285  646,250 

Evening  Journal  .  736,940  624,779 

Brooklyn  Eagle  .  761,466  809,149 

Staats  Zeitung  .  399,862  405,649 

Standard  Union  .  494,686  . 

^  Compiled  by  the  statistical  department  of  the 
New  York  Evening  Post. 

CHICAGO. 

Record  for  November  in  agate  lines. 

Daily  and  Sunday  Editions  Aggregated. 

1912.  1911. 

Tribune  . 1,119,548  999,966 

Record-Herald  .  624,079  668,218 

Examiner  .  660,303  689,670 

Inter-Ocean  .  253,698  329,193 

Doily  Edition,  Sunday  Omitted. 

1912.  1911. 

.  843,287  822,918 

.  737,268  641,004 

.  882,686  416,868 

.  414,498  419,901 

.  163,773  206,899 

.  265,908  265,804 

.  354,930  399,177 

.  412,470  874,664 

MINNEAPOLIS. 

Record  for  November  in  agate  lines. 

Daily  and  Sunday  Editions  Aggregated. 

1911.  1912. 

Lmrnal  .  695,086  703,164 

Tribune  . . .  6, >0,412  641,686 

Daily  Edition,  Sunday  Omitted. 

1911.  1912. 

lournal  .  .549,234  633.526 

fribiine  .  490,770  460,162 

News  .  298,228  834,488 

Dispatch  .  478,562  420,490 

ST.  PAUL. 

Record  for  November  in  agate  lines. 

Daily  and  Sunday  Editions  Aggregated. 

1911.  1912. 

Pioneer  Press  .  382,018  394,282 

News  .  391,160  447,860 

Daily  Edition,  Sunday  Omitted. 

1911.  1912. 

Pioneer  Press  .  252,532  266,242 

News  .  364.242  884,076 


Frederick  Drowns,  advertising  man¬ 
ager  of  the  Geo.  P.  Ide  Co.,  of  Troy, 
N.  Y.,  resigned  his  position  Dec.  1. 
Mr.  Drowns  has  advertised  “Silver”  col¬ 
lars  for  about  six  years.  He  will  go 
to  Utica  to  become  advertising  counsel¬ 
lor  with  the  Esser-Wright  Agency.  Mr. 
Drowns  was  at  one  time  with  the  C.  A. 
Edgerton  Co.,  manufacturers  of  Presi¬ 
dent  suspenders. 


General  Agents 


Publishers’  Representativi 


ADVERTISERS’  SERVICE 
^  5  Beekman  St.>  New  York 
Tel.  Cortlandt  3155 


ALLEN  A  WARD 

25  W.  42iid  St.,  New  York 
30  N.  Dearborn  St.,  Chicafo 


AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 

115  Broadway,  New  York 
Tel.  4280  Rector 

BRICKA,  GEORGE  W.,  Adw.  Agent. 

114-116  East  28tb  St.,  New  York 
Tel.  1»8  Mi^.  Sq. 

CLASSIFIED  AD.  COMPANY. 

Classified  Clearing  House  for  all 
Agencies. 

Karpen  Bldg.,  Chicago. 

FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 

New  York  Office, 

20  Vesey  Street 

Tel.  Cortlandt  2252 

HOWLAND-GARDINER-FENTON 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK  A  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

MEYEN,  C.,  A  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 


JOHN  M.  BRANHAM  CO. 

Brunswick  Bldg.,  New  Y.rk 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 


W.  G.  Bisbee  has  become  advertising 
manager  of  the  Carter  White  Lead  Co., 
West  Pullman,  Ill.,  succeeding  R.  I. 
Cuyler,  deceased. 

H.  V.  Weaver  has  been  appointed  ad¬ 
vertising  manager  of  the  Holeproof 
Hosiery  Co.,  Milwaukee,  and  will  take 
charge  of  the  ad  department  Jan.  1. 


BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  Now  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 


CARPENTER-SCHEERER, 

AGENCY. 

Fifth  Ave.  Bldg.,  New  York. 

People’s  Gas  Bldg.,  Chicagow 


SPECIAL 


Lewis  B.  Jones,  advertising  manager 
of  the  Eastman  Kodak  Co.,  is  a  member 
of  the  committee  making  arrangements 
for  the  annual  meeting  of  the  American 
Association  of  Advertisers  in  Syracuse, 
Jan.  28  and  29. 

Jack  W.  Woodman,  of  Cone,  Loren- 
zcn  &  Woodman’s  Chicago  office,  is 
in  New  York  this  week. 


GRIFFITH,  HARRY  C. 

Brunswick  Bldig.,  New  York 
Tel.  Madison  Sq.  3154 


LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  1^.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHRUP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 


New,s  . 

Tribune  . 

Record-Herald 
Lxaminer  ... 
Inter-Ocean  . 

Post  . 

American  . . . 
Journal  . 


E.  M.  Wilkins,  formerly  advertising 
manager  of  the  Springfield  (Mass.) 
Republican  and  recently  connected  with 
D.  P.  Haynes  &  Co.,  publishers  of  New 
York,  has  become  business  and  adver¬ 
tising  manager  of  Western  New  Eng¬ 
land,  the  monthly  publication  of  the 
Springfield  Board  of  Trade. 


PAYNE  A  YOUNG 
747-8  Marquotte  Bldg.,  Chicagi 
200  Fifth  Avo.,  Now  York 
Tel.  Mad.  Sq.  6723 

PULLEN,  BRYANT  A  CO. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

PUTNAM,  C.  L 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  A  CONKLJN,  Inc. 

225  Fifth  Avenue,  New  Yoric 
Tel.  Madison  Sq.  962 

WARD,  W.  D. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  3108 


Van  Rensueller,  formerly  connected 
with  the  advertising  staff  of  the  Coun¬ 
cil  Bluffs  (la.)  Nonpareil,  has  joined 
the  Omaha  Daily  (Neb.)  News  force. 

Milton  Uhl  has  resigned  his  position 
on  the  Omaha  Daily  News’  advertising 
staff  and  has  gone  to  California,  where 
he  will  be  connected  with  the  Los  Ange¬ 
les  Express. 


SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 


ILLINOIS 


ANKRUM  ADVERTISING  AGENCY 
431  S.  Dearborn  St.,  Chicago,  III. 


GUENTHER-BRADFORD  A  Co. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 

LEVEN  ADVERTISING  CO. 

1710-1715  5th  Ave.,  New  York 
Majestic  Theatre  Bldg.,  Chicago. 


W.  D.  Simonds  has  been  appointed 
advertising  manager  of  the  National 
Oats  Co.,  St.  Louis,  succeeding  his 
^brother,  G.  D.  Simmonds,  who  becomes 
assistant  sales  manager  of  the  firm. 

I  Elmer  E.  Bullis,  of  Lord  &  Thomas, 
Khicago,  accompanied  by  Mrs.  Bullis, 
•as  a  visitor  in  New  York  this  week. 


LETTERS  WORTH  READING. 


Agents  Who  Charge  for  Free  Press 
Notices  Concerning  Clients. 

L.  B.  Palmer,  manager  of  the  Ameri¬ 
can  Newspaper  Publishers’  Association, 
recently  addressed  the  following  letter 
to  Lord  &  Thomas,  of  Chicago: 

We  are  informed  that  Section  14  of  your 
printed  contract  blank  used  in  making  contracts 
with  advertisers  reads  as  follows: 

“To  charge  for  the  space  we  obtain  free  for 
the  advertiser  (either  display  or  reading  notice) 
only  a  commission  of  15  per  cent,  based  upon 
the  amount  of  its  cost  had  the  space  been  paid 
for  in  cash.” 

Will  you  not  be  good  enough  to  advise  us  if 
the  information  is  correct?  Will  you  not  also 
be  good  enough  to  mail  us  one  of  the  blanks? 

In  due  course  Mr.  Palmer  received 
the  following  reply  written  by  A.  D. 
Lasker,  secretary  and  treasurer  of  Lord 
&  Thomas: 

We  regret  we  cannot  give  you  the  informa¬ 
tion  that  you  want,  nor  can  we  let  you  have  a 
copy  of  our  contract. 

Our  contract  arrangements  with  our  clients 
are  conbdential  between  them  and  ourselves. 
We  will,  however,  at  any  time  gladly  give  infor¬ 
mation  to  any  individual  publisher  reg[arding 
our  manner  of  handliifg  our  relations  with  cli¬ 
ents,  as  it  relates  to  his  publication,  providing, 
of  course,  such  publisher  can  show  us  he  has 
reason  to  believe  we  have  violated  some  direct 
agreement  made  with  him. 

Of  course  the  inference  is  that  Lord 
&  Thomas  are  paid  the  same  commission 
Qn  free  advertising  secured  from  confid¬ 
ing  and  generous  newspaper  publishers, 
as  for  straight  advertising. 


WAXELBAUM,  BENJAMIN 
Jewish  Newspapers 

102  Bowery,  New  York 
Tel.  Spring  7500 


CUBA,  PORTO  RICO  and 
WEST  INDIES 


C.  Howard  Bosworth,  who  has  been 
dvertising  manager  of  the  Western 
few  England.  Springfield,  Mass.,  since 
s  first  issue,  is  to  remove  to  New 
Irleans,  where  he  will  engage  in  ad- 
fcrtising  work. 


ADVERTISING  MEDIA 


THE  BEERS  ADV.  AGENCY 
37  Cuba  St.,  Havana,  Cuba 
N.  Y.  Office,  11th  Floor,  Fuller  Bldg. 


ILLINOII. 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  gresg 
Home  Medium  of  the  Middle  West.  ,  ^ 


Newspaper  As  Church  Ad  Medinas. 

The  Rev.  Charles  Stelzle,  of  New 
York,  author  of  “Church  Publicity,” 
spoke  before  a  number  of  clergymen  at 
the  Philadelphia  Y.  M.  C.  A.  last  wedc 
on  “Christian  Publicity,”'  and  advised 
the  churches  to  set  aside  at  least  ten  per 
cent,  of  their  budget  for  advertising.  He 
explained  that  the  daily  newspapers  were 
by  far  the  very  best  medium  for  this 
purpose  and  at  the  same  time  the  cheap¬ 
est. 


*‘Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.** 

SEND  FOR  SAMPLE 


WAtHINQTON 


THE  SEATTLIE  TIMES 

The  unmistakable  leader  of  the  Northwssa 
Ahead  of  all  American  newspapers  except  aus 
in  total  volame  of  business  carried,  flrrzls 
tion— Daily,  65,900;  Sunday,  84,116  SSIL 
ahead  of  its  nearest  home  competitor. 

A  matchless  record-^n  unbeatable  newspaper; 


F.  E.  OKIE  CO. 

Maanfacturers  Fine  Printing  Inks 
PHILADELPHIA,  PA. 


WE  ARE  PIONEERS 

in  the  manufacture  of  a  hundred  printing 
office  specialties  and  particularly  of 

STEEL  COMPOSING  ROOM  FURNITURE. 

17  VERY  month  since  we  began  ibaking  it  has 
seen  some  improvement  some  increased 
convenience,  some  mo'ney-making  idea  added 
to  the  product  Wears  in  the  front_  rank, 
leaving  our  dust.behind.  This  furniture  ia  con¬ 
structed  along  the  same  lines  as  the  modem 
steel  building.  Conservatively  we  believe 
the  use  of  our  specialties  will  cut  off  10  to  15^ 
of  the  cost  of  producing  printed  matter.  Some 
say  20  to  2S^  of  saving.  .Consult  ns  and  weTl 
engineer  the  matter  for  yon.  We  will  glad 
to  show  you  even  if  yon  are  from  Joplin. 

We  scU'Typg  too— hundreds  oi  tons  •  year. 

Bamhaii  Brosr&  Spindler 

ChiesM  New  York  WHhinflten  St.  Louis 


Press  Clippings 

Everything  and  anything  that 
is  printed  in  any  newspaper 
or  magazine,  anywhere — can 
be  supplied  by 


World  Staff’s  New  Paper. 

The  Get  Together  and  Boost  Club, 
composed  of  the  members  of  the  staff 
of  the  New  York  World,  will,  begin¬ 
ning  Jan.  1,  fssue  the  World  Forum,  a 
monthly  publication  devoted  to  the  in¬ 
terests  of  the  employes  of  that  news¬ 
paper.  It  will  be  an  eight-page  paper 
and  will  sell  for  five  cents  a  copy.  John 
McKernan  will  be  the  business  manager 
.and  Max  Van  Why,  the  editor.., 


BURRELLE 


CHARLES  HEMSTREET.  Maaaoav 
45  Laffiyotte  Street,.  New  York  City 
EstabUshed  a  Quarter  of  a  Centuey 
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THE  EDITOR  AND  PUBLISHER. 


December  14,  1912. 


Why  don’t  you  woo  Chicago  and  sell  her  more 
of  your  product  ?  If  you  think  it  takes  a  big  pot  of  money 

to  cover  the  Chicago  territory,  you’re  wrong.  By  concentrating  even  a  small 
amount  of  money  in  the  advertising  columns  of  The  Chicago  Tribune  you  can 
reach  the  buying  people  in  one  of  America’s  richest  fields. 


Chicago  manufacturers  and  jobbers  who  were 

small  only  one,  two  or  three  years  ago  are  now  big ;  and 

many  of  them  never  advertised  anywhere  except  in  The 
Tribune.  They’re  growing  like  magic.  If  others  have 
covered  the  Chicago  territory  in  this  way,  why  can’t 
you  ?  Investigate.  Ask  questions.  Write  for  some 
powerfully  interesting  inside  information.  Don’t  neg¬ 
lect  the  fifteen  million  best  buying  people  who  are  living 
in  and  about  Chicago  ! 

The  Tribune  prints  far  more  adver¬ 

tising  than  any  other  Chicago  newspaper. 


The  Aasociation  of  Amer* 

I  ican  Advertiaers  haa  ex¬ 
amined  and  certified  to 
the  circulation  of  thia  pub¬ 
lication.  The  figurea  of  circulation 
contained  in  the  Asaociation'a  re¬ 
port  only  are  guaranteed. 

Assodatioii  of  Americaii  Advertisers 


No  2288 


VVhitehall  Bldg.  N.  Y.  City 


The  World’s  Greatest  Newspaper 

(Trade  Mark  Regiatered) 

EASTERN  OFFICE,  1207  CROISIC  BUILDING,  220  FIFTH  AVENUE,  NEW  YORK  CITY 
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